lie  newsweeklj  for  pharmac> 


_2I 

a  Hi'imi  |Mil»Iii'alioii 


•bruarv  19  1983 


lie  cons'  of 
cxrallel 
nporting  by 
harmacists 

tie  first  100 
ars  at 
ronnley:  a 
&  D  profile 

tie  Belgian 

>lution 

>  shop  theft 


Great  support  for 

.  Simple 

hair  care  products 

Over  50  insertions  of  this  All  the  major  women's  magazines, 

advertisement  will  be  appearing,  Selling  the  complete  range  of 
starting  March  issues.  'Simple'  hair  care  products. 


Complete  hair  care? 
The  answer  is  Simple 


1.  Simple  Shampoo 

Formulated  (or  both  normal  to  dry  and 
greasy  hair,  these  two  mild  shampoos 
are  made  only  from  pure  ingredients 
to  gently  clean  your  hair  and  leave  it 
shining  with  health 

2.  Simple  Hair  Spray 

Now  there  is  a  special  fragrance  free 
spray  made  from  a  very  gentle  formula 
which  is  not  only  kind  to  your  hair  but 
also  holds  your  style  naturally,  beautifully 

3.  Simple  Conditioner 

A  carefully  balanced  conditioner  with 
nourishing  proteins  to  gently  maintain  and 
improve  the  appearance  of  your  hair, 
keeping  it  soft,  silky  and  easy  to  manage 
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Not  perfumed  Not  coloured.  Just  kind  to  your  hair 


facts  of 
long  life. 


Do  Duracell  batteries  outperform 
HP,  SP  and  Power  Plus  batteries  in  all 
types  of  appliances? 

Next  question:  Duracell  provides 
the  ideal  power  source  for  your  torch 
because  it  provides  long  storage  life  and 
guarantee  from  leakage.  True  or  false? 

Customers  who  know  their  i 
facts  about  batteries  stand  to  win  I 
£6000  worth  of  prizes,  starting  with 
six  1st  prizes  of  Nikon  EM  Cameras. 

Meanwhile,  you  can  tell  us  a 
thing  or  two  about  our  perfoiniance 
and  win  the  same  prizes  for 
yourself  Because  we're  running  a 
similar  competition  for  the  trade, 
but  making  it  just  a  little  bit  tougher. 

After  all,  by  now  you  ought  to  be 
experts  on  the  facts  oflong  life, 
especially  with  all  the  information 
we've  been  giving  you  over  the  years. 

So  encourage  your  customers  to 
enter  our  competition,  and  enter  it 
yourself.  The  correct  answers  will 
prove  to  everyone,  once  and  for  all, 
that  only  Duracell  knows  the  secret 
oflong  life. 

For  more  information,  contact 


your  usual  stockist,  ring  or  write  to: 
Duracell  Sales  Office,  Duracell  UK, 

Duracell  House, Gatwick  Road.Crawley 

Sussex.  Tel:  0293  512021. 

Duracell.  No  ordinary  battery  looks 

like  it  or  lasts  like  it. 


Or  makes  money  like  it. 


duracell: 

FACE  THE  FACTS 
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DURACELL 

lasts  up  to 
six  times 
longer  than 
ordinary 
h  batteries 


DURACELL 

is  suitable 
for  all 

battery  uses 


DURACELL 

can  be  stored 
for  more 
than  three 
years 


PLAY 
THE 
POWER 
GAME 

£6000  worth 
of  Super  Prizes  tobewon  I 
incur  Free  Competition 


THE. 
W  i\VER  I 
GAME 
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Parallel  importing  of  proprietary 
medicines  is  one  of  those  activities  in 
which  every  player  wins  —  the  manu- 
facturer still  gets  his  sale  at  a  price  he  is 
prepared  to  accept  abroad,  the  chemist 
makes  a  bit  extra  from  the  NHS,  the 
taxpayer  saves  money,  and  the  importer 
makes  a  legitimate  bit  on  the  side.  Sounds 
too  good  to  be  true.  And  it  is! 

Last  week  the  Society's  Council 
restated  the  law  relating  to  importing  of 
medicines  without  a  licence.  Pharmacists 
may  undertake  such  importing  through  a 
provision  in  the  Medicines  Act  designed 
to  allow  them  to  obtain  foreign  medicines 
for  patients  holding  prescriptions  and,  to 
allow  for  circumstances  when  they  receive 
such  prescriptions  regularly  for  the  same 
preparations,  they  may  also  obtain  these 
medicines  for  stock  purposes  provided 
they  notify  the  licensing  authority.  Now 
that  helpful  provision  is  being  turned  into 
a  "loophole"  through  which  pharmacists 
are  being  encouraged  to  become  "do-it- 
yourself"  parallel  importers.  And 
Malcolm  Town  is  setting  up  a  European 
operation  to  make  it  easy  for  them  (p309). 

Unfortunately,  this  is  a  situation  very 
much  like  that  which  obtained  at  the  start 
of  the  breakdown  of  resale  price 
maintenance  —  and  the  consequences  for 
contractors  who  do  not  jump  on  this 
bandwagon  could  be  just  as  disastrous  as 
for  those  who  stuck  by  their  principles 
over  RPM.  When  the  day  of  reckoning 
comes,  they  will  have  to  repay  to  the 
taxpayer  a  share  of  spoils  not  received, 
while  those  who  cheated  the  taxpayer  will 
have  a  secure  bank  balance. 

But  apart  from  the  moral  and 
practical  aspects  at  the  personal 
contractor,  level,  it  is  necessary  to  look  at 
the  long-term  effect  of  parallel  importing 
of  medicines.  First  it  should  be 
remembered  that  this  is  possibly  a 
temporary  phenomenon,  occasioned  by 
the  exchange  rate  of  the  pound  sterling. 


Next,  we  can  draw  comparisons  with 
the  car  trade  —  and  the  consumer 
organisations'  encouragement  of 
"personal"  importing  —  particularly 
from  Belgium  and  France  where  prices 
have  been  held  down  by  rigid  price 
control,  without  regard  to  international 
inflation.  To  retain  a  foothold  in  such  a 
market,  manufacturers  must  sell  below 
the  price  that  fairly  distributes  costs 
between  markets:  if  they  do  not,  their 
competitors  from  other  exporting 
countries  will.  The  same  principle  applies 
to  pricing  policies  on  goods  sold  abroad 
once  the  home  market  has  covered  most 
of  the  overhead  costs.  To  be  "fair"  by 
giving  the  home  market  all  the  benefit  of 
the  bigger  spread  of  overheads  resulting 
from  export  orders,  the  door  is  opened 
wide  to  the  competition. 

Then  there  is  the  question  of  research 
bases:  the  UK  is  particularly  attractive  to 
overseas  companies  because  it  offers  a 
strong  market  in  which  R&D  costs  can  be 
largely  recovered  from  NHS  sales,  at 
prices  guaranteed  by  the  PPRS.  But  this 
strong  market  also  provides  the  base  for 
export  markets.  Turn  that  base  over  to 
parallel  imports  and  we  leave  the  UK 
manufacturer  without  his  costs  covered, 
and  powerless  in  the  export  markets;  we 
leave  the  foreign  company  to  look 
elsewhere  for  its  research  and 
manufacturing  base,  and  we  turn  the  UK 
into  a  net  importer,  instead  of  massive 
exporter,  of  pharmaceuticals.  Jobs  are 
lost,  the  taxpayer  pays  out  more  than  he 
saved  initially  —  and  the  entrepreneur 
moves  on  to  pastures  new. 

The  prospect  painted  above  is  very 
similar  to  the  warnings  given  by  C&D  and 
others  when  RPM  broke  down  — 
wholesalers  have  closed,  services  have 
been  reduced,  there  is  less  choice  for  the 
pharmacist,  and  the  money  has  been 
(unfairly)  clawed  back  by  the  NHS.  Only 
the  Government  can  act  to  prevent  the 
entrepreneurs  (pharmacists  included) 
from  undermining  an  essential  national 
asset.  We  urge  it  to  take  that  action  — 
urgently. 
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THIS  WEEK'S  NEWS 


Parallel  imports  — 
prosecution  risk 

Community  pharmacists  who  purchase  "parallel" 
imported  ethicals  as  a  result  of  canvassing  or  advertising 
by  the  seller  risk  prosecution,  says  National 
Pharmaceutical  Association  director,  Mr  Tim  Astill. 
They  could  be  prosecuted  either  for  aiding  and  abetting 
an  unlawful  sale  or  for  conspiracy  to  avoid  the 
provisions  of  the  Medicines  Act  and  Regulations. 


The  activities  of  a  number  of  wholesale 
and  community  chemists  who  are 
circulating  lists  of  unlicenced  imported 
prescription  medicines  for  sale  to 
pharmacists  at  "attractive"  prices  were 
discussed  by  the  board  of  the  NPA  at 
their  January  meeting.  Explaining  the 
legal  position,  Mr  Astill  said  that  under 
the  Medicines  Act  the  importation  and 
subsequent  sale  or  supply  of  such 
medicines  was  unlawful. 

Mr  Astill  also  pointed  out  that  in  the 
absence  of  a  licence  the  quality  of 
medicines  could  not  be  guaranteed  nor 
could  pharmacists  be  certain  that  the 
imported  product  was  equivalent  to  its 
British  counterpart. 

The  Board  agreed  that  the  current 
spate  of  parallel  imports  was  not  in  the 
interests  of  the  members  and,  in  their 
capacity  as  directors  of  the  Chemists' 
Defence  Association,  decided  to  publish  a 
reminder  about  the  provision  in  the  CDA 
rules.  This  enables  the  directors  to 
withold  third-party  cover  where  a  member 
has  knowlingly  acted  in  a  manner  likely  to 
increase  the  risk  of  a  claim. 

Advertising  campaign 

Support  for  the  NPA's  advertising 
campaign  which  is  to  go  ahead  in  April 
(C&D,  January  29,  pi 56)  had  also 
received  support  from  the  Scottish 
Pharmaceutical  Federation.  About  two- 
thirds  of  its  members  have  said  they  are 
willing  to  pay  towards  the  campaign. 

Members  of  the  Ulster  Chemists' 
Association  are  to  be  asked  for  their 
support:  the  magazines  and  other  media 
chosen  for  the  advertising  are  widely 
distributed  in  Northern  Ireland,  says  the 
NPA. 

□  C&D  understands  that  as  subscriptions 
of  UCA  members  are  paid  to  the  NPA  on 
October  1  each  year  no  contribution  to 
the  advertising  campaign  has,  or  will  be 
made  for  the  year  to  October  1 ,  1 983 .  Mr 
Astill  is  likely  to  address  the  UCA 
executive  at  their  June  meeting,  when  a 
decision  will  be  taken  on  the  1983-84, 


UCA  subscription.  This  may  well  include 
an  NPA  advertising  campaign 
contribution  if  the  plan  is  shown  to  have 
benefit  for  the  NI  members. 

The  advertising  campaign  sub- 
committee approved  four  of  the  main 
photographs  to  be  used  in  the 
advertisements  and  the  final  copy  of  the 
advertisements  was  also  considered.  With 
the  aid  of  computer  data,  the  agency  had 
drawn  up  a  media  schedule  for  the 
committee's  approval. 

Although  both  the  sub-committee  and 
subsequently  the  full  Board  approved  the 
advertisements,  it  was  decided  that 
further  market  research  be  undertaken 
using  consumer  groups  to  ensure  that  the 
advertisement  material  was  suitable.  Any 
minor  ambiguities  would  thus  be 
eliminated  and  the  public  would  be 
presented  with  the  correct  message. 

Examples  of  in-store  and  POS 
material  including  posters,  counter  and 
carrier  bags,  and  window  stickers 
designed  to  increase  the  public's 
awareness  of  the  slogan  "Ask  your 
pharmacist  —  you'll  be  taking  good 
advice,"  were  considered  by  the  sub- 
committee. 

Labelling  and  computer  systems.  Since 
the  Pharmaceutical  Society  announced 
that  all  labels  on  dispensed  medicines 
were  to  be  typed  or  printed  from  January 
1984,  (C&D,  November  13,  p877),  many 
members  had  sought  advice.  The  Board  is 
to  produce  some  information  on  the 
current  position  because  of  the 
"bewildering  proliferation"  of  systems. 

A  brief  interim  note  on  typewriters, 
specialised  labellers  and  computer 
systems,  giving  a  resume  of  types 
available  and  approximate  costs,  is  to  be 
made  available  to  members  as  soon  as 
possible.  A  list  of  suppliers  will  be 
included. 

BSI  dose  measures.  The  proposed  revised 
British  Standards  for  5ml  dose  spoons  is 
in  accordance  with  the  views  of  the  Board 
in  that  no  2.5ml  graduation  will  be 
provided,  despite  strong  pressure  from 


hospitals  where  administered  dose 
volumes  are  professionally  supervised. 
The  relevant  BSI  committee  had 
acknowledged  that  the  5ml  spoon  had 
been  primarily  introduced  to  replace  the 
domestic  teaspoon  and  that  the  way  in 
which  such  dosage  spoons  were  used  in 
the  home  was  the  prime  consideration. 

The  Board  is  aware  that  there  is  a  case 
to  be  made  for  a  2.5ml  measure  and  it  was 
agreed  that  an  approach  be  made  to  the 
British  Standards  Institution  for 
consideration  to  be  given  to  the 
establishmenc  of  a  separate  Standard  for  a 
2.5ml  measuring  spoon. 

They  decided  to  recommend  to  the 
Institution  that  the  current  British 
Standards  for  the  30ml  and  50ml  glass 
measures  be  confirmed,  but  that  those  for 
the  10ml  and  50ml  plastic  measure  be 
withdrawn. 

Private  Patients  Plan.  Following 
consideration  of  an  analysis  of  member's 
comments  about  their  reasons  for  joining 
the  PPP  it  was  agreed  that  the  NPA 
should  continue  to  promote  the  25  per 
cent  discount  arrangements  to  its 
members.  However,  it  would  be  pointed 
out  to  members  that  there  were  only  very 
limited  advantages  (the  full  payment  of 
fees  at  a  handful  of  exclusive  London 
clinics)  in  subscribing  to  the  most 
expensive  of  the  available  PPP  plans. 
Automatic  breast  pump.  Because  Britain 
is  one  of  the  few  countries  in  the  West 
where  the  hire  of  automatic  breast  pumps 
is  not  readily  available  through  retail 
pharmacies,  the  Board  decided  to 
promote  the  idea  to  members  together 
with  an  offer  of  suitable  equipment. 
Drug&  Therapeutics  Bulletin.  The  Board 
decided  that  the  doubling  of  the  number 
of  members  subscribing  to  the  Bulletin  at 
the  special  NPA  subscription  rate  is 
related  to  the  growing  desire  of  members 
to  equip  themselves  for  the  response  to 
the  forthcoming  public  advertising 
campaign. 

Diluent  directories.  The  latest  revisions  of 
the  internal  and  external  diluent 
directories  have  been  mailed  to  all 
members.  The  usual  arrangements  are 
being  made  to  distribute  copies  to  hospital 
pharmacies  and  industry . 


Sweetener .  . 


Tate  and  Lyle  have  patented  a  new  sugar- 
making  process  which  produces  a 
"transformed  sucrose"  known  as 
Microtal.  Unlike  traditional  forms  of 
sugar  which  are  extremely  gritty,  do  not 
easily  dissolve  and  are  difficult  to  pack 
and  transport,  Microtal  sugars  are 
aggregates  of  tiny  micro  crystals  which 
give  a  soft-crunchy  texture,  dissolve  easily 
and  blend  well  with  colours,  flavours  and 
other  ingredients,  says  the  company. 
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Pharmacists  using 
import  'loophole' 


roc 


"You  think  I'm  taking  this  security  busi 

GP  information  for 
public,  asks  OHE? 

The  public  may  have  access  to  drug 
company  information  previously  reserved 
for  doctors  if  predictions  for  the  1990s 
made  by  Professor  George  Teeling  Smith 
are  fulfilled. 

In  his  report,  published  by  the  Office 
of  Health  Economics  (of  which  he  is  a 
director),  Professor  Smith  claims  that  the 
"increasing  medical  sophistication  of  the 
public  and  their  desire  for  more 
authoritative  advice  than  their  own  doctor 
can  give  may  make  the  pressures  for  a 
direct  relationship  between 
pharmaceutical  companies  and  the  public 
irresistable." 

Pafienl  involvement 

Such  a  relationship  may  lead  to  greater 
involvement  of  the  patient  in  his  or  her 
treatment. 

The  computer  will  play  a  larger  part  in 
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ness  too  far  then?" 

information  work,  with  pharmacists  and 
doctors  having  terminals  allowing  direct 
access  to  company  information  on 
medicines. 

Improved  trials 

The  report  predicts  improvement  of 
clinical  trials  to  take  account  of  differing 
responses  to  single  compounds  among 
subgroups  of  patients.  The  report 
suggests  that  firms  will  look  back  on  trials 
of  the  1970s  as  "crude  and  superficial." 
The  emphasis  will  be  on  better  evidence 
rather  than  more  evidence  and  medicines 
may  be  evaluated  in  terms  of  economic  as 
well  as  clinical  benefits.  Individual 
countries  may  follow  Britain  and  the  US 
in  relaxing  the  amount  of  data  required 
before  a  new  medicine  can  be  released  for 
trials  or  marketing. 

Whether  adverse  reaction  monitoring 
should  be  carried  out  by  the  innovating 
company,  the  government  or  an 
independent  agency  remains  undecided. 
But  reaction  monitoring  on  an 
international  scale  may  be  initiated  by  the 
World  Health  Organisation. 


A  number  of  pharmacists  are  believed  to 
be  taking  advantage  of  a  loophole  in  the 
Medicines  Act  which  allows  them  to 
import  drugs  from  the  Continent  without 
a  product  licence. 

This  month's  Society  Council  report 
(C&D,  February  12,  p257)  confirms  that  a 
pharmacist  can  import  drugs  under  the 
Medicines  (Exemption  from  Licences) 
(Importation)  Order  1978. 

Mr  Malcolm  Town,  of  Maltown  Ltd, 
says  many  retailers  do  not  deal  with 
parallel  importers,  but  go  straight  to  the 
Continent  themselves.  He  has  received  a 
number  of  calls  from  retailers  asking  for 
addresses  of  suppliers  in  Europe,  and  to 
take  advantage  of  the  situation  is  setting 
up  his  own  company  in  Belgium  — 
Maltown  SPRL. 

Under  the  exemption  Order  there  are 
five  conditions  to  be  filled.  These  include 
having  to  inform  the  wholesale  dealers 
licensing  section  of  the  DHSS  within  21 
days  that  the  goods  have  been  imported, 
and  ensuring  that  adequate  records  of 
importation  and  sale  and  supply  are  kept. 
The  exemption  order  also  requires  that 
the  product  must  be  imported  by  a  person 
lawfully  conducting  a  retail  pharmacy 
business  solely  for  sale  or  supply  from  a 
registered  pharmacy,  in  accordance  with  a 
prescription  given  by  a  doctor  or  dentist, 
or  for  stock  for  sale  and  supply  under  the 
above  conditions. 

Mr  Town  says  the  pharmacist  can 
actually  go  to  Europe  in  person  to  buy 
drugs,  but  is  likely  to  be  caught  out  by  not 
having  the  correct  documentation.  He 
himself  uses  a  clearing  agent  to  deal  with 
the  paperwork. 

Only  the  framework  of  Mr  Town's 
Belgian  company  exist  at  present  —  it  will 
be  another  six  weeks  before  it  is  legally 
incorporated.  Should  there  be  further 
legal  obstacles  to  his  plan,  Mr  Town  told 
C&D  that  he  intends  to  fall  back  on  EEC 
legislation. 

Under  the  provisions  of  Article  85  of 
the  Treaty  of  Rome,  the  import  of  drugs 
passed  by  the  relevant  national  authority 
should  be  allowed  for  sale  in  EEC 
countries  without  a  product  licence. 
However,  when  Mrs  Gwyneth  Dunwoody, 
Labour  shadow  health  minister,  asked 
Under  Secretary  for  Health  Mr  Geoffrey 
Finsberg  whether  he  would  allow  this  he 
replied:  "No.  Controls  over  proprietary 
medicinal  products  are  laid  down  in 
Community  pharmaceutical  directives 
under  article  100." 
Comment  p307. 

■  The  Hunterian  Institute  of  the  Royal 
College  of  Surgeons  is  to  receive  aid  from 
the  Winthrop  Foundation.  A  grant  of 
£  1 ,000  per  year  for  five  years  will  support 
the  work  of  the  Institute's  professor  of 
pharmacology,  Professor  Graham  Lewis. 
The  Winthrop  Foundation  is  a  charity 
founded  by  the  Sterling-Winthrop  Group. 


Short  patient  life 
pressurises  profit 


An  article  in  this  week's  Guardian  claims 
that  because  no  one  company  has  more 
than  a  5  per  cent  share  of  the  market  and 
relatively  short-lived  patents  for  its 
products,  each  has  to  "go  all  out"  to 
make  profits  while  the  patents  last. 

According  to  the  Association  of  the 
British  Pharmaceutical  Industry  £  120m 
was  spent  on  promoting  drugs  last  year. 
Approximately  55  per  cent  of  the  sum  was 
spent  on  representatives  and  sales 
administration  and  25  per  cent  on  journal 
advertising  and  direct  mailing. 

'Incorrect  deduction' 

A  spokesman  for  the  ABPI  pointed  out 
that  companies  were  allowed  to  spend  10 
per  cent  of  their  total  sales  to  the  NHS  on 
advertising,  any  amount  over  that  would 
come  from  profits. 

The  spokesman  told  C&D,  that  The 


Guardian  had  incorrectly  deduced  that 
roughly  80  per  cent  of  all  annual  drug 
promotions  are  directed  at  GPs  (ie  £3,200 
per  GP)  from  the  fact  that  GPs' 
prescriptions  account  for  approximately 
80  per  cent  of  the  value  of  NHS 
prescriptions. 

Representatives  from  Sterling 
Winthrop,  referring  to  journal  advertising 
and  direct  mailing,  told  the  Guardian 
writer  "We  know  that  when  we  stop 
doing  it  our  share  of  the  market  falls 
drastically.  Doctors  are  members  of  the 
human  race  and  as  suseptible  as  the  rest  of 
us." 

The  article  reports  reactions  of  20  GPs 
questioned  at  randon  about  advertising. 
"Most  expressed  great  anxiety,  and  some 
guilt  about  inducements  offered  to  them. 
Almost  all  had  some  praise  for  the  drugs 
industry  too." 

When  asked  about  clinical  trials  they 
all  felt  "extremely  uncomfortable,"  and 
most  said  they  had  been  asked  to 
participate  in  trials  which  they  regarded  as 
"entirely  spurious,  designed  only  to  bribe 
them  into  prescribing  certain  drugs." 
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A  H  eiiM'inpSaicnt 

over 

Numark  offer 

Numark  have  been  found  quilty  of 
breaching  the  Code  of  Advertising 
Practice  —  because  a  member  failed  to 
supply  a  special  offer.  And  the  report  by 
the  Advertising  Standards  Authority 
contains  the  suggestion  that  when 
members  do  not  make  special  offers 
available  they  must  withdraw  standard 
price  stock  from  sale. 

"None  in  stock' 

A  member  of  the  public  objected  to  a 
national  Press  advertisement  offering  a 
Style  home  perm  at  "only  £1.29".  The 
complainant  was  informed  by  her  local 
branch  (sic)  in  Chadwick  Street,  Moreton, 
Wirral,  that  they  had  none  in  stock  but 
were  expecting  a  delivery  the  following 
day.  On  returning  to  the  branch  the 

CD  smuggling  gets 
manager  jailed 

A  pharmaceuticals  expert  helped  smuggle 
large  quantities  of  methaqualone  into 
America  by  using  his  position  as  an  export 
manager  of  a  City  firm. 

At  the  Old  Bailey  last  week  Mr  Woolf 
Dawson,  60,  of  Gaysham  Avenue,  Gants 
Hill,  was  jailed  for  1 8  months  after  the 
jury  convicted  him  of  assisting  in  the 
unlawful  importation  of  a  Controlled 
Drug  into  the  United  States. 

Mr  Kenneth  Richardson,  prosecuting, 
said  Mr  Lawson  arranged  for  the 
purchase  of  the  drug  on  the  open  market 
in  West  Germany.  The  drug  was 
controlled  in  Britain  and  America  and 
had  since  become  so  in  West  Germany.  It 
was  then  shipped  to  America  disguised 
with  labels  and  documentation  as  a  form 
of  aspirin. 

Enormous  profits 

Mr  Richardson  said  the  profit  was 
"enormous"  because  bought  on  the  open 
market  for  thousands  of  pounds  the  drug 
could  be  sold  in  America  for  millions  of 
dollars.  Mr  Dawson  was  convicted  of 
being  concerned  in  smuggling  more  than 
2,000kg  of  the  drug. 

He  was  first  questioned  by  police  in 
May,  1981 ,  at  his  offices  at  Tennant 
Industrial  Exports  Ltd,  of  Harp  Lane, 
Lower  Thames  Street,  EC3.  He  had 
worked  there  for  16  years. 

Mr  Dawson,  who  helped  smuggle  the 
drug  between  January,  1979,  and  May, 
1 98 1 ,  told  the  court  that  the  American 
customer  who  approached  him  was 
deceiving  and  manipulating  him.  He 
thought  he  was  engaging  in  legitimate 
business.  He  said  he  never  knew  the  drug 
was  restricted  in  Britain  and  it  never 
crossed  his  mind  that  it  might  be  a  banned 


complainant  queried  the  marked  price  of 
£1.89  and  was  informed  that  the  branch 
had  no  knowledge  of  the  advertised  offer. 

Participation  by  members 

The  ASA  upheld  the  complaint.  Numark 
stated  that  they  were  a  voluntary  trading 
group  which  organised  monthly  national 
promotions.  Although  members  were 
expected  to  participate  in  every 
promotion,  they  were  not  obliged  to  do  so 
since  there  could  well  be  regional 
variations  in  demand.  In  these 
circumstances  members  were  expected  to 
withdraw  any  existing  stock  from  sale  for 
the  duration  of  the  promotion,  as  had 
happened  in  the  case  of  Style  perms.  The 
owner  regretted  that  he  had  failed  to 
convey  his  intentions  to  his  staff,  thus  the 
complainant  was  misinformed  about 
availability  of  stock. 

□  The  Code  paragraph  said  to  have  been 
broken  says  that:  "Advertisements  should 
not  be  submitted  for  publication  unless 
the  advertiser  has  reasonable  grounds  for 
believing  that  he  can  supply  any  demand 
likely  to  be  created  by  his  advertising  at 
the  price  stated  in  the  advertisement". 

drug  in  America. 

After  his  conviction  Mr  Dawson  said, 
through  his  lawyer,  that  he  and  his  wife 
were  now  "ruined."  He  was  described  by 
counsel  as  an  otherwise  "decent  and  law 
abiding"  person  who  had  stumbled  into 
the  whole  business. 

In  passing  sentence  Judge  Nina  Lowry 
said  she  accepted  that  there  was  no 
evidence  of  high  living  or  money  salted 
away.  She  said  she  had  to  have  regard  to 
the  scale  of  the  smuggling  but  because  of 
Mr  Dawson's  ill-health  she  was  reducing 
the  sentence  "substantially"  to  what  she 
had  earlier  in  mind. 

Broken  ankle  delays 
Statutory  hearings 

Sir  Carl  Aarvold,  chairman  of  the 
Pharmaceutical  Society's  Statutory 
Committee  broke  his  ankle  on  Monday 
and  was  taken  to  hospital.  As  a  result  this 
week's  Committee  hearings  have  been 
cancelled. 

Sir  Carl,  75,  who  was  Common 
Sergeant  of  London  from  1959  to  1964 
and  Recorder  of  London  from  1964  to 
1975,  had  a  fall  in  the  garden  of  his  home, 
The  Coach  House,  Crabtree  Lane, 
Westhumble,  Dorking. 

He  is  also  well  known  for  his  interest 
in  tennis  and  was  president  of  the  Lawn 
Tennis  Association  from  1962  until  1981 . 


Mr  Michael  Everitt,  BPharm,  MPS, 

owner  of  the  pharmacy  at  39  Linton 
Road,  Castle  Gresley,  has  asked  C&D  to 
point  out  that  he  took  over  the  business  in 
October  1982  and  was  not  involved  at  the 
time  of  the  "tablets  in  dustbin"  incident 
which  came  before  the  Pharmaceutical 
Society's  Statutory  Committee  recently 
(last  week,  p292). 


Video  —  a  new  place 
for  advertising 

The  direction  of  pharmaceutical 
advertising  could  be  changed  by  the 
advent  of  video  and  cable  television. 
Some  30  per  cent  of  general  practitioners 
now  own  videos  —  the  first  video-based 
magazine  for  doctors  was  started  in  the 
mid  '70s. 

Television  is  the  most  effective 
medium  available  for  advertising,  argued 
Mr  Lawrence  Greetham,  of  British 
Medical  Television,  at  a  recent  conference 
on  the  marketing  of  pharmaceuticals. 
Research  has  shown  that  people  retain  10 
per  cent  of  what  they  read,  30  per  cent  of 
what  they  hear,  but  60  per  cent  of  what  is 
seen  and  heard  simultaneously. 

Doctors  can  expect  to  receive  180 
pages  of  reading  matter  every  working 
day.  A  full  page  advertisement  costing 
£  1 ,400  may  be  seen  for  only  three 
seconds.  A  video  viewer  determines  the 
timing  and  the  subject  of  the  programme, 
and  this  positive  action  means  any 
advertising  gets  a  better  reception, 
suggests  Mr  Greetham. 

How  the  cost  of  such  advertising 
would  compare  with  that  of  printed 
material  was  sidestepped  by  Mr 
Greetham.  "Costs  are  unrelated  to  any 
other  medium,  both  printed  and 
broadcast,"  he  said.  And  whether  the 
money  would  come  from  existing 
advertising  budgets,  and  thus  remove 
finance  which  supports  many  medical 
publications,  was  not  discussed. 

Another  fear  is  that  the  amount  the 
industry  is  at  present  allowed  to  spend  on 
advertising  may  be  cut  after  the  review  of 
the  pharmaceutical  price  regulation 
scheme  this  Summer. 

Mr  Paul  Vine,  media  director  of  the 
Publitek  group  of  companies,  felt  "the 
imminent  arrival  of  electronic  media 
would  require  a  radical  reappraisal  of  the 
role  of  medical  media  in  the  marketing 
mix."  Advertising  was  placed  either  with 
rigid  adherence  to  published  readership 
data  or  after  a  subjective  choice  based  on 
experience,  Mr  Vine  criticised,  and  urged 
planners  to  look  at  why  physicians 
respond  to  promotional  activities,  rather 
than  who  does. 

A  number  of  researchers  have 
observed  that  the  degree  of  "trust" 
associated  with  a  particular  medium  can 
enhance  the  impact  of  an  advertising 
message.  "There  is  a  widely  held  belief 
that  'if  it  appears  on  TV,  it  must  be  true'. 
Pharmaceutical  advertisers  might  care  to 
consider  the  hypothesis  that  an 
advertisement  claim  made  in  a  video 
medium  may  carry  greater  veracity  than 
the  same  claim  made  in  a  Press 
advertisement,"  Mr  Vine  said. 

The  conference,  "Effective  branding 
and  marketing  of  pharmaceutical 
products",  was  organised  by  Macfarlane 
Conferences  Ltd. 
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TOPICAL  REFLECTIONS 


By  Xrayser 


Professor  Beckett 
gets  his  OBE 


Professor  Arnold  Beckett,  immediate  past 
president  of  the  Pharmaceutical  Society 
and  head  of  the  Department  of  Pharmacy 
at  Chelsea  College,  pictured  outside 
Buckingham  Palace,  with  his  OBE. 
Professor  Beckett  received  his  OBE  in  the 
New  Year's  honours  list  for  his  services  to 
pharmacy  and  his  involvement  with  sports 
medicine  (C&D,  January  1/8,  p6).  He  was 
the  Charter  Gold  Medallist  of  the  Society 
in  1977. 


One  of  the  oldest  pharmacies  in 
England  is  to  close  at  the  end  of  March 
with  the  retirement  of  its  proprietor,  Mr 
Philip  Scrafton.  MrScrafton  qualified 
in  October,  1934  when  he  succeeded 
his  father  as  proprietor. 

The  pharmacy  has  been  at  1  High 
Street,  Wisbech,  Cambridgeshire, 
since  1870  and  has  been  owned  by  the 
Scrafton  family  since  1920. 

Mr  Scrafton  has  been  a  Unichem 
member  for  25  years  so,  to  mark  his 
retirement,  Walthamstow  branch 
manager,  David  Goulding,  (right) 
presented  him  with  a  set  of  English 
cut-glass  sherry  glasses. 


Mind  change 

I've  been  got  at!  And  assuming  I  have  the 
facts  straight  at  last,  perhaps  with  some 
justification.  Regular  readers  of  this 
column  well  know  that  I  have  been 
advocating  you  should  all  write  to  your 
MPs  to  support  Clement  Freud's  early 
day  motion  on  rural  dispensing.  My  aim, 
in  common  with  some  members  of  the 
Rural  Pharmacists'  Association,  has  been 
to  get  the  hated  option  form 
arrangements  out  of  the  draft  Clothier 
regulations.  I  haven't  changed  my  mind 
about  the  option  forms,  but  1  have  taken 
heed  of  warnings  that  we  are  in  danger  of 
throwing  the  baby  out  with  the  bathwater. 

I'm  no  expert  on  Parliamentary 
procedure,  but  from  what  I'm  told  the 
regulations  would  not  normally  be 
debated  clause  by  clause,  and  if  we  throw 
out  one,  we'll  throw  out  the  lot  —  which  I 
don't  want  to  do!  And  remembering  that 
the  regulations  are  the  product  of  years  of 
intense  negotiations  between  the 
professions,  it  seems  unlikely  that  the 
Government  would  agree  to  changes 
without  the  matter  being  referred  back. 
Anyway,  doctors  have  their  MP  lobby 
too! 

All  is  not  lost,  however.  There  is  an 
amendment  to  Mr  Freud's  motion  tabled 
by  Mr  Richard  Body  MP,  which  gets  rid 
of  the  reference  to  option  forms  and 
simply  urges  the  Government  to  accept 
that  pharmacies  provide  citizens  with  "a 
safe,  expert,  comprehensive  and 
economical  service"  that  deserves  their 
support  and  encouragement. 

Now  I'm  a  bit  better  informed, 
perhaps  I  can  suggest  my  devoted 
followers  (!)  should  persuade  their  MPs  to 
sign  this  amendment.  It  backs  our  case 
nicely  —  and  perhaps  we  can  come  back 
to  the  unfairness  of  the  option  forms  once 
we  have  Clothier  itself  secure. 

Understanding 

The  question  of  language  always  interest 
anyone  who  has  to  convey  information  to 
people.  Once  I  got  into  this  writing  game  I 
had  to  jettison  half  my  mental  patterns  of 
thought,  to  become  more  direct  and  clear. 
And  now  we  see  more  customers  whose 
use  of  English  is  different  from  the  local 
idiom,  this  can  range  from  Americans,  to 
Commonwealth  immigrants,  to  genuine 
foreigners  whose  first  language  is  not  ours 
and  whose  grasp  of  simple  English  is 
barely  rudimentary.  We  have  a  duty  to 
ensure  they  understand  properly  the 
regime  of  treatment  being  given.  But  it 
takes  time. 

And  now,  as  is  my  wont,  I  shall 


introduce  a  twist  to  this  tale.  A  few  years 
ago  a  lady  came  into  my  shop  and  asked 
me  for  something  to  treat  vague 
abdominal  discomfort.  Even  after 
questioning  her  I  couldn't  think  of 
anything  that  would  help  her  so  sentmer 
to  her  doctor.  He  didn't  know  either,  but 
treated  the  condition  with  a  couple  of 
different  antibiotics  (in  case  of  infection) 
and  pain  relievers. 

The  lady  knew  the  complaint  was  not 
imaginary  and  was  eventually  referred  to 
the  gynaecologist.  Endometriosis  was 
diagnosed,  involving  displacement  of 
endometrial  material  via  the  fallopian 
tubes  to  form  a  nodule  on  one  ovary  and 
perhaps  adhesions  in  the  abdominal 
cavity.  This  after  a  surgical  examination. 
Treatment?  Hysterectomy  or  massive 
doses  of  hormones.  I  dispensed 
Duphaston  scripts  during  the  years  she 
was  being  treated  until  she  decided  to 
accept  the  improved  condition  and  live 
with  it. 

What's  this  to  do  with  language?  Well 
at  the  hospital  she  was  treated  by  no  fewer 
than  six  registrars  at  various  times.  Two 
Indians,  one  New  Zealander,  one 
Australian  and  two  English.  She  awarded 
the  absolute  prize  for  simplicity  of 
language  to  the  Australian  who  asked  her 
how  old  she  was  ...  did  she  want  any 
more  children?  "No,  well  then,  have  it 
out.  You  don't  need  it  any  more."  "Have 
what  out?"  she  asked.  "The  womb  .  .  . 
it's  only  a  little  house  for  having  babies 
in." 

She  deferred  the  decision  till  next  visit 
six  months  later  when  she  was  seen  by  an 
Indian  who  told  her  she  didn't  need  a 
hysterectomy  at  all,  although  in  America 
it  was  the  practice.  But  if  she  wanted  it,  it 
could  be  done.  Nonplussed  she  said  she 
didn't  want  a  hysterectomy  unless  it  was 
necessary.  A  year  later,  the  consultant, 
looking  at  her  notes,  said:  "I  see  you 
don't  want  it  removed." 

During  the  whole  time  of  treatment, 
several  years,  no-one  spelled  out  to  her 
the  full  implications  of  surgery,  apart 
from  a  casual  reference  to  replacement 
therapy  with  hormones.  The 
pschychological  aspects  were  completely 
ignored.  I  think  she  floored  them  all  when 
she  asked  if  they  proposed  removing  the 
ovaries.  "Only  one,"  she  was  told. 

"But,"  she  reasoned,  "since  the 
ovaries  are  responsible  for  the  cyclical 
changes  of  this  displaced  endometrium, 
you  remove  them  to  prevent  the  cycle? 
And  if  this  is  the  case,  you  would  have  to 
remove  them  both.  It  follows  then  that  if 
you  give  replacement  hormones  you  will 
synthetically  induce  the  same  cycle  you 
have  removed  the  ovaries  to  prevent?"  At 
least  she  had  no  problem  in 
communication. 
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AN  OPEN  LETTER  FROM  FABERGE 


Dear  Friend, 

In  spite  of  the  recession  and  a  general 
decline  in  the  market,  we  at  Faberge  recorded 
one  of  our  best  Christmases  ever. 

Achieving  fantastic  results,  with  not  just 
one  or  two  of  our  brands,  but  right  across 
the  range. 

However,  we  are  the  first  to  recognise  that 
our  good  fortune  has  been  due  in  no  small  part 
to  your  own  special  efforts  on  our  behalf. 

Quite  frankly,  we  couldn't  have  done  it 
without  you. 

So  we'd  like  to  record  our  grateful  thanks 
to  you  for  giving  us  one  of  our  best^ever  times 
at  Christmas. 

We  must  do  it  again  sometime. 

Yours  sincerely, 


PRESCRIPTION  SPECIALITIES 


Zyderm  implant 


Zyderm  is  an  injectable  collagen  inplant 
which  can  be  used  to  repair  scars  and 
wrinkles  caused  by  disease,  age  or  injury. 

Dispersed  in  saline  solution,  the 
bovine  dermal  collagen  is  injected  with  a 
fine  gauge  needle  into  depressed  layers  of 
skin  to  replace  the  soft  tissue  that  has 
been  lost. The  implant  is  gradually 
colonised  by  the  host's  connective  tissue 
cells  and  blood  vessels,  becoming 
integrated  with  the  surrounding  tissues. 

The  treatment  works  best  in  soft, 
distensible  lesions  with  relatively  smooth 
margins  such  as  acne  scars,  depressions 
resulting  from  steriod  atrophy,  deep 
frown  lines  and  cleft  lips.  Depending  on 
the  severity  of  the  condition,  two  to  six 
treatments  are  necessary  at  two  week 
intervals  and  the  effects  last  around  one 
to  three  years. 

All  patients  are  first  given  a  small  test 
dose  on  the  forearm  and  told  to  wait  four 
weeks  to  see  if  sensitivity  develops. 
Despite  this  pre-screening  about  1.3  per 
cent  of  patients  have  experienced  adverse 
reactions,  mainly  allergic  responses,  all  of 
which  resolved  without  long-term  effects. 

Other  contra  indications  are  patients 


with  a  history  of  anaphylactoid  reaction 
or  with  a  personal  or  immediate  family 
history  of  autoimmune  diseases.  Zyderm 
collagen  should  not  be  used  for  breast 
augmentation  or  for  implantation  into 
bone,  tendon,  ligament  or  muscle,  nor 
should  it  be  given  to  patients  previously 
injected  with  other  materials,  such  as 
silicone,  intended  for  soft  tissue 
augmentation.  As  it  contains  lignocaine 
0.3  per  cent,  the  implant  should  not  be 
given  to  patients  hypertensive  to 
anaesthetics  of  the  amide  type.  Use  during 
pregnancy  should  be  avoided  and  safety 
in  chidren  has  not  been  established.  The 
maximum  dose  is  30ml  over  any  one  year 
period. 

A  Prescription  Only  medicine, 
Zyderm  collagen  implant  will  be  available 
only  to  plastic  surgeons,  dermatologists, 
maxillo-facial  and  ENT  surgeons. 
Distribution  is  directly  from  the 
manufacturers,  Kirby-Warrick,  as  the 
product  requires  refrigerated  storage  and 
transport  (6  x  1  ml  syringes  containing 
35mg  per  ml  in  phosphate  buffered 
physiological  saline,  £252.60  trade; 
6x0.  lml  test  doses,  £84.30).  Kirby- 
Warrick  Pharmaceuticals  Ltd, 
Mildenhall,  Suffolk  IP28  7 AX. 


on  levels  of  acyclovir  that  may  appear  in 
breast  milk 

Interactions  Acyclovir  is  not  known  to 
interact  with  any  other  drug 
Overdosage  Single  oral  doses  of  600mg 
and  daily  doses  of  2,400mg  acyclovir  have 
been  given  without  adverse  effects. 
Acyclovir  is  only  partly  absorbed  in  the 
gastrointestinal  tract  —  larger  doses  are 
absorbed  less  efficiently 
Packs  25  tablets  (£25  trade) 
Supply  restrictions  Prescription  only 
Issued  February  1983. 

ACBS  revisions 


Oral  acyclovir  for 
Wellcome  range 

Wellcome  have  have  introduced  an  oral 
presentation  of  their  anti-herpetic  drug 
acyclovir.  As  an  antiviral  agent  it  is  highly 
active  in  vitro  against  herpes  simplex  virus 
types  1  and  2,  and  varicella  zoster  virus. 
Toxicity  to  the  mammalian  host  cells  is 
low. 

After  entry  into  herpes  infected  cells 
acyclovir  is  phosphorylated  to  the  active 
triphosphate.  The  first  step  in  this  process 
is  dependent  on  the  presence  of  HSV- 
coded  thymidine  kinase.  Acyclovir 
triphosphate  acts  as  an  inhibitor  of,  and 
substrate  for,  the  herpes-specified  DNA 

Zovirax  tablets 

Manufacturer  Wellcome  Foundation  Ltd, 
Crewe  Hall,  Crewe,  Cheshire  CW1  1UB 
Description  Pale  blue  shield-shaped 
tablets  impressed  with  the  word 
"Zovirax"  and  containing  acyclovir 
200mg 

Indications  Treatment  of  herpes  simplex 
virus  infections  of  the  skin  and  mucous 
membranes,  including  initial  and 
recurrent  genital  herpes 
Dosage  200mg  to  be  given  five  times  a  day 
at  approximately  four-hourly  intervals, 
omitting  the  night-time  dose.  Treatment 
should  continue  for  five  days,  but  may  be 
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polymerase,  preventing  further  viral  DNA 
synthesis  without  affecting  normal 
cellular  processes. 

Acyclovir  is  only  partially  absorbed 
from  the  gut,  about  20  per  cent  being 
absorbed  after  ingestion  of  the 
recommended  dose.  Plasma  acyclovir  is 
principally  excreted  unchanged  by  the 
kidneys,  with  both  glomerular  filtration 
and  tubular  secretion  contributing  to  its 
elimination  in  urine.  Plasma  half  life  in 
subjects  with  normal  renal  function  is 
about  three  hours.  The  half  life  in  an 
anuric  patient  is  around  20  hours  so  the 
normal  oral  dose  will  not  lead  to  the 
accumulation  of  acyclovir  above  levels 
that  have  been  established  by  intravenous 
infusion.   


Three  products  from  Scientific  Hospital 
Supplies  have  been  added  to  the  list  of 
borderline  substances.  Maxipro  HBV  has 
been  recommended  for  hypoproteinaemia 
and  as  a  supplement  for  short  bowel 
syndrome  and  malabsorption  syndromes. 
Calogen  has  been  recommended  for  renal 
failure  and  other  conditions  requiring  a 
high  energy,  low  fluid,  low  electrolyte 
diet;  and  Maxamaid  may  be  regarded  as  a 
drug  for  phenylketonuria.  Scientific 
Hospital  Supples  Ltd,  38  Queensland 
Street,  Liverpool  L73JG. 

Two  from  Kerfoot 

Spironolactone  tablets  25mg  and  lOOmg 
are  now  available  from  Kerfoot.  Both 
tablets  are  round,  biconvex,  buff 
coloured,  film  coated,  peppermint 
flavoured  tablets.  The  25mg  tablet  (500, 
£29)  is  embossed  K830;  the  lOOmg  (100, 
£29)  is  embossed  K832.  Thomas  Kerfoot 
&  Co  Ltd,  Vale  of  Bardsley,  Ashton- 
under-Lyne,  Lancashire  OL  7  9RR. 


Five  to  ten 


extended  in  cases  of  severe  infection.  The 
first  dose  should  be  given  as  soon  as 
possible  after  the  start  of  an  infection  — 
for  recurrent  episodes  this  should 
preferably  be  during  the  prodromal 
period  or  when  the  lesions  first  appear. 
Data  on  dosage  in  children  is  not  yet 
available 

Contraindications,  precautions  Hyper- 
sensitivity. In  patients  with  renal 
impairment  (creatinine  clearance  less  than 
lOml/min)  a  dose  of  200mg  every  12 
hours  is  recommended.  Studies  in  animals 
have  not  demonstrated  any  embryotoxic 
or  teratogenic  effects,  but  caution  should 
be  exercised  in  prescribing  during 
pregnancy.  No  information  is  available 


The  present  packs  of  five  Largactil 
( lOOmg)  and  Stemetil  (25mg) 
suppositories  are  to  be  replaced  by  ten 
suppository  packs.  (10  x  lOOmg  Largactil 
suppositories  £1 .56;  10  x  25mg  Stemetil 
suppositories  £4.16).  May  &  Baker  Ltd, 
Dagenham,  Essex  RM10  7XS. 

Elantan  tablets 

A  new  40mg  strength  of  Elantan  has  been 
introduced.  The  40mg  strength  comes  in 
50s  (£7.25).  Sanol  Schwartz 
Pharmaceuticals  Ltd,  The  Limes,  130 
High  Street,  Chesham,  Bucks  HPS  1EF. 

■  Duromorph,  now  distributed  by 
Macarthys  Laboratories  (C&D,  February 
12,  p270),  is  manufactured  by 
Laboratories  for  Applied  Biology  Ltd, 
91  Amhurst  Park,  London  N16  5DR. 
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A  rang 
these  sy 


Your  customer  may  well  have 
a  temperature,  not  to  mention  a 
throbbing  head. 

And  what  he  thought 
was  a  heavy  cold  could  be 
the  first  signs  of  flu. 

Sudafed-Co  Tablets  will 
provide  fast  relief. 


SUDAFED-CO 

TABLETS 

COLD  SYMPTOM 
FBIEF 


If  his  eyes  are  streaming,  the 
chances  are  it's  caused  by  an 
^    allergy  such  as  hayfever. 

Actifed  Syrup  or 
Tablets  should  be 
recommended,  and 
id  ho  foi  congestion 
in  colds  and  flu. 


This  time  your  customer  is 
suffering  from  a  wet  chesty  cough. 

For  fast  relief  you  should  counter 
I  >rescri  be  Actifi  id  Ex  p<  h  jt<  >rai  if, 


ACTIFED  Tablets  and  Syrup  contain  Triprolidine  Hydrochloride  BP  and  Pseudoephedrinej 
Hydrochloride  BP.  ACTIFED  Compound  Linctus  contains  Triprolidine  Hydrochloride 
BP,  Pseudoephedrine  Hydrochloride  BP,  and  Codeine  Phosphate  BR  ACTIFED 
Expectorant  contains  Triprolidine  Hydrochloride  BP,  Pseudoephedrine 
Hydrochloride  BP,  and  Guaiphenesin  BR 

SUDAFED  Tablets  and  Elixir  contain  Pseudoephedrine  Hydrochloride  BR 
SUDAFED-Co  Tablets  contain  Pseudoephedrine  Hydrochloride  BP  and 
Paracetamol  BP.  SUDAFED  Expectorant  contains  Pseudoephedrine  - 
Hydrochloride  BP  and  Guaiphenesin  BP  H»f 
Further  information  is  available  on  request. 


oneo: 

eezed  at 


One  look  at  the  poor  man's  nose 
s  and  you'll  see  he's  completely 
bunged  up. 

He  could  well  be 
suffering  from  catarrh 
and  congestion.  What 
he  needs  is  Sudafed 
Elixir  or  Tablets. 


SUDAFED* 
ELIXIR 

QUICK  ACTING 
DECONGESTANT 


If  he  can't  manage  a  full 
sentence  it's  because  his 
dry  tickly  cough  is  getting 
the  better  of  him. 

In  this  case  Actifed 
Compound  Linctus  should 
be  your  first  choice. 


EXPECTORANT 

FOR 

CHESTY  COUGHS 


His  obvious  discomfort  is  probably 
caused  by  a  productive  cough. 

If  no  allergic  components  are 
present,  you  should  be  recommending 
Sudafed  Expectorant. 


3& 


Wellcome  Consumer  Division,  The  Wellcome  Foundation  Ltd., 
Crewe,  Cheshire. 

ACTIFED  and  SUDAFED  are  trade  marks.  '  1 '  J  1  H  " 


COUNTERPOINTS 


House  of  Carmen 
shine  on  with 
henna  wax  cap 


Morphy  Richards  have  introduced  a 
travel  iron  with  fold-away  handle 
(£9.95).  Thermostatically  controlled,  it 
has  dual  voltage  1 101240  volts,  weighs 
240g  and  comes  with  a  zipped  carrying 
bag.  There  is  a  variable  heat  setting 
control.  Morphy  Richards  Ltd, 
Mexborough,  South  Yorks  S64  8AJ 


The  Simple  answer 
in  the  Press 

The  Simple  range  of  products  is  being 
advertised  in  the  national  and  women's 
Press  throughout  1983. 

Simple  soap  will  feature  all  year  in  the 
Daily  Mail,  Express,  Telegraph  and 
Mirror.  During  March  to  May  and 
September  to  November  the  Simple  hair 
care  range  will  be  advertised  in  the 
women's  Press  —  Honey,  Cosmopolitan, 
Company,  Woman 's  Weekly,  Woman 's 
Journal,  Woman's  World,  Options, 
Living  and  Annabel.  Albion  Soap  Co 
Ltd,  113  Station  Road,  Hampton, 
Middlesex  TW 12  2DY. 


The  hunt  is  on  for 
Miss  Pears  '83 


The  search  is  on  for  Miss  Pears  1983  and 
entry  forms,  which  must  be  submitted  by 
June  1,  can  be  found  on  Pears  soap 
cartons,  women's  Press  advertisements, 
or  can  be  obtained  from  Miss  Pears 
Competition,  2  Endell  Street,  Covent 
Garden,  London  WC2. 


Shine  on,  now  being  sold  by  the  House  of 
Carmen,  is  a  conditioning  heat  cap  to  be 
used  with  Henara  henna  treatment  wax. 
The  warmth  of  the  cap,  which  is 
electrically  heated,  allows  the  conditioner 
to  penetrate  the  hair  and  eliminate  the 
need  to  use  hot,  damp  towels. 

The  thermostatically  controlled  cap 
(£21.95),  made  of  PVC,  is  plugged  in  for 
15-30  minutes  depending  on  the  condition 
of  the  hair.  Also  provided  is  a  shower  cap 
to  prevent  the  wet  hair  from  dripping. 

House  of  Carmen  have  also 
introduced  an  international  travel  plug 
(£4.99)  which  can  be  used  to  adapt 
standard  three  pin  (13  amp)  and  two  pin 
(shaver)  plugs  to  fit  the  main  electrical 
sockets  around  the  world.  It  is  earthed 
and  can  be  used  with  earthed  and  non- 
earthed  appliances  without  changing 
plugs.  There  is  also  an  Edison  screw-type 
fitting  for  use  in  table  lamp  light  sockets. 
House  of  Carmen  Ltd,  Deer  Park  Road, 


Hot  stuff! 


William  Freeman  &  Co,  manufacturers  of 
Suba-Seal  hot  water  bottles,  have 
produced  a  bedtime  fairy  story  book,  to 
be  given  away  with  the  company's  cot 
bottles.  Free  copies  will  also  be  available 
to  hospitals  and  nursery  schools.  William 
Freeman  &  Co  Ltd,  Suba-Seal  Works, 
Staincross,  Barnsley  S75  6DH. 

Revlon  get  ready 

Young,  fresh  and  sparkling  is  the  Charlie 
"look"  for  Spring.  It  is,  say  Revlon,  as 
though  tiny  particles  of  Stardust  have 
been  plucked  for  the  cosmos  and  brought 
back  to  the  planet  Earth.  Comprising 
colourwear  lipglazes  (£1 .75)  in  Stardust 
pink,  Stardust  rose  and  mauve  glaze, 
creamy  fresh  eye  colour  frosts  (£1 .75)  in 
Stardust  aqua  and  Stardust  melon  the 
"look"  is  completed  by  three  high  gloss 
nail  gleamer  frosts  (£1 .65)  —  goldfrost 
pink,  jazzy  lilac  and  candlelight  mauve. 
Charlie  goes  cosmic  will  be  available  from 
April. 

The  company  has  also  put  together  a 
colour  collection  called  Pink  in  the 
afternoon.  Fifteen  products  are  included 
in  the  three  moods  —  Pink  in  the 
afternoon,  pink  cafe  and  afternoon  rose. 


The  three  lipsticks  and  nail  enamels 
are  new  shades  (£2.50  and  £2.25 
respectively),  as  are  soft  shimmer  pink  in 
the  blush-on  colour  duet  (£5.95),  bold 
gold  in  the  colourfrost  eyeshadow  trio 
(£4.45),  sugared  plum  and  pink  lemonade 
in  creme-on  shadow  (£2.75)  together  with 
beguiling  blue,  iced  champagne  and 
seductive  plum  fabuliner  (£2.95).  Revlon 
International  Corporation,  86  Brook 
Street,  London  Wl. 


A  family  sized  Vosene  (1,000ml, 
approximate  price  £2.90)  comes  in  a 
green  plastic  bottle  with  built-in 
handle.  Beecham  believe  that  Vosene 
is  a  family  brand  and  there  is  a 
substantial  demand  for  a  family-pack. 
Beecham  Toiletries,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex 


Reckitt  sampling 

Reckitt  dental  care  are  distributing 
samples  of  Steradent  Fresh,  deep  clean, 
denture  fixative  and  tablets  to  all 
hygienists  who  qualified  last  year.  The 
samples  are  part  of  a  kit  which  includes  a 
summary  of  the  use  of  each  product. 
Reckitt  Dental  Care,  Reckitt  House, 
Stoneferry  Road,  Hull  HU8  8DD. 

The  Hermesetas 
way  of  life 

Hermesetas  are  backing  their  range  of 
sweeteners  with  national  television 
coverage  and  Press  advertising 
throughout  1983. 

The  1200  tablet  table-top  dispenser 
and  the  300  tablet  pocket  dispenser  will  be 
featured  on  television  nationally  with  the 
first  burst  starting  this  month.  Press 
advertising  runs  all  year  with  seasonal 
advertisements  for  liquid  sweet  and 
sprinkle  sweet  in  the  slimming  Press  and  a 
generic  advertisement  in  the  women's 
Press  in  the  Spring  and  Summer. 

The  theme  for  the  Press  campaign  will 
be  "Heremesetas  helps"  and  for  the 
television  "The  Hermesetas  way  of  life." 
Crookes  Products  Ltd,  PO  Box  94,  1 
Thane  Road  West,  Nottingham  NG2  3  A  A. 
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Crystal  candies 

Yardley  Crystal  Candies  are  the  new 
Spring  colour  collection.  Three  different 
"looks"  are  available  —  mouthwatering 
mauves,  sweet  dreams  pink  and  all  sorts 
of  caramel. 

Two  new  items  are  included  —  a  mini 
mascara  in  aqua,  blue  and  violet  (£0.99) 
and  an  iridescent  shadow  highlighter  in 
white  pearl  (£0.99).  Also  new  are  the  Rich 
Glow  eyeshadow  duets  (£1 .50)  included  in 
the  three  "looks".  Yardley  of  London,  33 
Old  Bond  Street,  London  Wl. 

Roger  and  Gallet 

Roger  &  Gallet  are  adding  a  30ml 
atomiser  to  the  Jean  Marie  Farina  cologne 
and  L' Homme  eau  de  toilette  ranges 
(£2.25  and  £3.50  respectively).  Each 
comes  in  a  presentation  outer  holding  18 
bottles.  BergalLtd,  PO  Box  209,  3 
Rhodes  Way,  Watford,  Herts. 

Minty  Sensodyne 

Mint  flavoured  Sensodyne  toothpaste  is 
to  be  backed  by  a  £lm  television 
campaign.  The  commercial  will  break 
nationally  on  April  4  and  run  in  bursts 
throughout  1983.  Stafford-Miller  Ltd, 
Stafford-Miller  House,  The  Common, 
Hatfield,  Herts  ALIO  0NZ. 

Tudor  send  customers 
packing! 

Holiday  vouchers  worth  £5m  are  being 
given  away  by  Tudor  photographic  in 
trade  and  consumer  promotions  running 
to  the  end  of  March. 

For  the  consumer  a  £10  holiday 
voucher  will  be  enclosed  with  every  D&P 
order  processed  by  Tudor  and  there  is  a 
£20  holiday  voucher  for  every  entrant  in 
the  "Map  the  Tudor  Snap"  holiday 
competition,  with  prizes  of  10  holidays 
for  two  to  be  won  in  Corfu.  Consumers 
can  redeem  the  vouchers  with  major  tour 
operators  such  as  Thomsons,  Thomas 
Cook,  Intasun,  Ellerman  Sunflight, 
Enterprise,  Sovereign  and  Club  18-30. 
Entry  forms  for  the  competition  are 
included  in  overprinted  Tudorcolour  film 
boxes. 

There  are  also  five  holidays  to  be  won 
by  Tudor  dealers.  In  addition  each 
Tudorcolour  film  sold  before  April  2 
entitles  the  retailer  to  enter  the  trade 
edition  of  the  "Map  the  Tudor  Snap" 
competition.  For  every  50  Tudor  films 
sold  the  retailer  receives  a  £12.50  travel 
cheque,  redeemable  by  most  of  the  major 
holiday  companies.  T udor  Photographic 
Group,  30  Oxgate  Lane  Industrial  Estate, 
London  NW2  7HV. 


Mouthwatering  mauves,  sweet  dreams 
and  all  sorts  of  caramel  are  the  three 
"looks"  in  the  Crystal  Candies 
collection 


Three  body  belts  by 
Supreme 

Three  body  belts  have  been  added  to  the 
Supreme  range  of  compression  hosiery. 

The  Credalast  elastic  body  belt,  model 
510,  (£7.52)  has  a  velcro  fastening  and  is 
available  in  five  sizes. 

The  Credalast  body  belt,  model 
CR512  (£8. 10)  comes  in  nine  sizes,  and  is 
made  of  a  moleskin  fabric  with  a  cotton 
flannelette  insert. 

The  Credalast  body  belt  with  back 
support,  model  CR513  (£10.18)  comes  in 
five  sizes  and  has  a  white  elastic  front 
panel,  velcro  fastening  and  two  vertical 
metal  strips  encased  in  webbing  at  the 
back.  The  belts  are  now  available.  Lenton 
Products  Ltd,  Newcastle  House,  Castle 
Boulevard,  Nottingham. 


Watching  the  IPC  women's  Press 


The  following  column  lists  advertisements 
for  chemist  merchandise  due  to  appear  in 
the  IPC  women's  Press.  The  magazines 
used  as  a  basis  are  divided  into  three 
categories  —  weeklies  (W),  monthlies  (M) 
and  the  magazines  aimed  at  the  younger 
end  of  the  market  (Y).  The  monthly 


Heinz  baby  food: 
Anne  French  Immac: 
Johnson  &  Johnson  Carefree: 

Slayfree: 

Vespre: 
LRC  Durex: 
GR  Lane  Quiet  Life: 


magazines  covered  are  the  April 

editions 

Larkhall  Labs  Lipcote: 

due  to  appear  mid-March. 

M 

Eslee  Lauder: 

Alberto  Culver: 

Lilia  White  Lil-lets: 

Albion  hair  care: 

W,  M 

Louis  Marcell: 

Elizabeth  Arden  make-up: 

M 

Max  Factor: 

<  ill  or: 

M 

M  ilu  pa: 

Ashe  ranges: 

W 

Miners: 

Ashe  Maws  baby  products: 

M 

Neutrogena: 

Bayer  Natrena: 

W,M 

Nicholas  Labs  Feminax: 

Beechams  Bovril: 

M 

Nylax: 

Gennaloids: 

W 

L'Oreal  Belle  Color: 

\  \  Ik  lit  ii  nr. 

W 

Duo-Tan: 

Yeastvite: 

W 

EInett: 

Bickiepegs: 

M 

Velvet: 

Booker  Health  Ladycare: 

W,M 

Parim  Lancome: 

Cacharel  Anais: 

M 

Peaudouce: 

Carnation  Slender: 

W,M 

Phillips  Kitzyme: 

Chanel: 

M 

Vetzyme: 

Charles  of  the  Ritz: 

M 

Plough  Maybelline; 

Chattem  Mudd: 

Y 

Proctor  &  Gamble  Pampers: 

Sun-In: 

Y 

Radiol  Biovital: 

Chesebrough  Ponds  coco  butter:  W,M 

Revlon: 

cold  cream: 

M 

Richards  &  Appleby  Naiioid 

Cutex: 

W,M 

Richardson  Vicks  Clearasil: 

lip  balm: 

W 

Rimmel: 

Vaseline: 

M 

Robinsons  of  Chesterfield 

Vaseline  intensive  care: 

W,M 

cotton  wool: 

( larins: 

M 

Roc: 

C  linique: 

M 

Helena  Rubinstein: 

Combe  Lanacane: 

W,Y 

Sancella  Body  form: 

Concept  Helancyl: 

M 

Vidal  Sassoon: 

Klorane: 

M,Y 

Seven  Seas  Healthcare: 

Crookes  Hermesetas: 

M,Y 

Strenol  EP  tablets: 

DDI)  Deep  Down: 

Y 

Glymiel: 

Wate-on: 

Y 

Tampax: 

Christian  Dior: 

M 

1  hompson  \quaban: 

Fmglish  Grains  Sure  Lax: 

W 

Bran-slim: 

Esthetic  cosmetics: 

M 

Slimline: 

Ex  Lax: 

M 

Vichy: 

Fisons  Sanatogen: 

W 

Wella: 

<  ialenco: 

M 

Zena  cosmetics: 

M 
Y 
W 
W 
W,Y 
W 

w 

M 
M 
Y 
M 
M 
M 
M 
M 

W.M.Y 
M 
M 
M 
W,M 
W 
M 
M 
M 
W 
M,Y 
M 
W,M 
M 
Y 
Y 

W,M,Y 

W,M 
M 
M 
Y 
Y 

W,M 
W,Y 
M 
Y 

W,M,Y 
M 

W,M 
M 

W,M 
M 
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•  18  million  denture  wearers  in  the  UK  could  benefit 
from  using  a  fixative. 

•  We  can  honestly  say  Super  Wernets  is  the  No  1  favourite 
and  more  denture  wearers  than  ever  are  going  to  be  using  it. 

•  Honest  and  direct  advertising  means  they'll  realise  Super 
Wernets  is  the  best  remedy  for  their  nitty  gritty  problems. 

•  The  biggest  ever  spend  from  March  to  November.  National 
press  support  plus  colour  pages  for  optimum  impact  in  leading 
women's  magazines. 

•  More  people  using  Super  Wernets  will  mean  a  bigger 
turnover  for  you. 

®  Interested  in  an  honest  profit?  Then  see  your  Stafford- 
Miller  representative  or  phone  Hatfield  61151  for  details  of  the  bonus 
and  special  deals  on  offer. 

From  Stafford -Miller  The  leading  name  in  denture  fixatives. 


COUNTERPOINTS 


Stick  up  stays 
fresher  longer 


Airwick  are  relaunching  Stick  Up,  which 
now  has  a  longer-lasting  freshness,  in  four 
new  fragrances:  fresh  bouquet,  fresh 
pine,  fresh  V  tangy,  and  fresh  'n'  floral. 

Each  fragrance  comes  in  a  new  plastic 
unit  and  introductory  twin-packs  are 
available  to  start  an  in-store  programme 
that  will  be  supported  by  £750,000  of 
television  advertising. 

Between  them,  the  three  Airwick 
ranges  —  Airwick  Solid  of  the 
"traditional"  sector,  Air  Wand  of  the 
"two-way"  sector,  and  Stick  Up  of  the 
"unobtrusive"  sector  —  hold  more  than 
40  per  cent  of  the  whole  evaporator-gel 
market,  says  the  company.  Beecham 
Proprietaries  Toiletries,  Beecham  House, 
Brentford,  Middlesex. 

Velvet  press  and 
POS  promotion 

Velvet  Home  Perm  by  Elnett,  is  to  be 
supported  by  a  heavyweight  advertising 
campaign  in  the  women's  Press. 
Advertising  will  run  through  to  June  in 
Mv  Weekly,  Woman 's  Weekly,  Family 
Circle,  Woman's  Realm,  Woman  and 
Home,  and  Woman 's  Own.  Counter 
display  units  holding  both  the  standard 
packs  and  kits  are  available.  Elnett  claim 
Velvet  has  captured  a  15  per  cent  share  of 
the  home  perm  market.  Golden  Ltd,  30 
Kensington  Church  Street,  London  W8. 

March  offers  by 
Vestric 

Items  on  offer  from  Vestric  during  March 
include  Revlon  conditioner  and  shampoo, 
Revlon  dry  skin  relief,  Pampers  Maxi, 
Kleenex  for  men,  Sunsilk  hairspray, 
Colgate  toothpaste,  All  Clear  shampoo 
with  free  toothpaste.  Additional 
discounts  are  available  to  Vantage 
members.  Vestric  Ltd,  West  Lane, 
Runcorn,  Cheshire  WA  7  2PE. 

ICML  brush  up 
the  profits 

During  March  Independent  Chemists 
Marketing  Ltd  are  offering  chemist 
members  a  free  Denman  hairdryer 
(£13.99)  in  a  composite  pack  of  Denman 
hairbrushes  (trade  price  £99.50,  retail 
£167.10). 

Chemist  &  Druggist  19  February  1983 


Unichem  paracetamol  tablets  have 
been  repackaged.  Each  pack  contains 
24  tablets  wrapped  in  two  cards  of 
child-resistant  push-out  foil  (£0.34). 
Unichem  Ltd,  Crown  House,  Morden, 
Surrey  


NPA  products  on  offer  during  March 
include  terry  nappies,  Nusoft  panty  liners, 
one  way  nappy  liners,  baby  wipes,  baby 
lotion,  baby  shampoo,  baby  bath,  baby 
cream,  baby  oil,  and  baby  talc,  Nusoft 
liquid  soap  (pink  and  green),  Sunpure 
honey,  Nusoft  triple,  toilet  and  baby 
sponges,  Nuhome  kitchen  towels,  Nusoft 
snap-on  pants,  pull-on  pants,  marble  and 
bath  sponges,  Nuhome  mansize  tissues, 
Sunpure  fruit  juices  and  full  fruit  drinks, 
Nusoft  pleats,  Nuhome  toilet  rolls, 
Nusoft  economy  white  and  coloured 
puffs,  Nusoft  puffs  white  and  coloured, 
Nusoft  press-on  towels  and  mini  pads. 

ICML  are  also  offering  a  IVi  per  cent 
bonus  across  the  whole  range  of  Numark 
bags  and  NPA  counter,  prescription, 
carrier  and  high  density  bags. 
Independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wilts. 


Dealers  who  order  any  of  Agfa's  three 
main  models  —  the  compact,  Optima 
flash  or  Optima  —  will  be  supplied  with 
these  counter  display  units.  Each 
holds  three  camera  outfits  with  the 
three  camera  types  identified  by  a 
different  illustration  on  the  header 
card.  Agfa-Gevaert  Ltd,  27  Great  West 
Road,  Brentford,  Middlesex 


Pharmax 
promotions 


Pharmax  are  promoting  three  proprietary 
brands  for  the  next  eight  weeks.  New  POS 
material  is  available  for  Vasogen  nappy 
rash  cream,  Effico  and  Haymine  while 
Vasogen  will  also  be  supported  by  an 
advertising  campaign  in  the  specialist 
consumer  press  and  sampling  through 
baby  clinics  Pharmax  Ltd,  Bourne  Road, 
Bexley,  Kent. 

Medi-wipe  cleanser 

A  disinfection  method  for  hard  surfaces  is 
being  introduced  by  Smith  &  Nephew  Ltd 
under  the  brand  name  of  Medi-wipe. 

Presented  in  a  drum  dispenser  (rsp 
£2.44)  containing  approximately  100 
wipes,  each  is  impregnated  with  a 
controlled  amount  of  ethanol  70  per  cent 
w/w  and  chlorhexidine  digluconate 
solution  2.5  per  cent  w/w,  sufficient  to 
disinfect  a  standard  size  dressing  trolley 
top.  T.J.  Smith  &  Nephew,  Hessle  Road, 

HullHU3  2BW.  

Woods  of  Windsor  have  introduced  a 
badger  hair  shaving  brush,  £24,  not  as 
stated  in  C&D,  February  5. 
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£350,000  spend 
by  Concept 

Concept  Pharmaceuticals  are  running  a 
£175,000  advertisement  campaign  for 
camomile,  henna  and  oatmilk  shampoos 
in  the  women's  Press  and  colour 
supplements. 

The  half  page  advertisements  will 
appear  from  March  through  to  September 
and  will  feature  shots  of  girls  with 
beautiful  hair,  all  chosen  and 
photographed  by  Patrick  Lichfield.  The 
first  advertisement,  for  camomile 
shampoo,  carries  the  copyline  "Beautiful 
blonde  by  Lichfield"  —  subsequent 
advertisements  will  follow  this  theme. 

A  further  £175,000  is  also  being  spent 
over  the  same  period  advertising 
Helancyl.  New  POS  material  is  being 
produced  reflecting  the  theme  of  the 
advertisements.  Concept  Pharmaceuticals 
Ltd,  59  High  Street,  Rickmansworth, 
Herts  WD3  2DA. 

Teejel  now  GSL 

Moore's  Teejel  gel  has  been  changed  from 
P  to  GSL  and  will  now  be  known  as  Teejel 
gel.  There  has  been  no  change  in 
formulation.  Napp  Laboratories  Ltd,  Hill 
Farm  Avenue,  Watford,  Herts. 


COUNTERPOINTS 


Price  reductions  for 
battery  ladyshavers 

Philips  Small  Appliances  have  given  the 
Ladyshave  Cordless  (HP  2207)  a  new  look 
and  reduced  its  price  by  15  per  cent  to 
approximately  £8.50.  The  prices  of  two 
other  models,  the  HP  21 1 1  and  the  HP 
2132  have  been  reduced  by  approximately 
10  per  cent  to  £1 1.95  and  £13.95 
respectively. 

In  red  and  pale  apricot,  the  slim  and 
stylish  HP  2207  battery  shaver  comes  in 
its  own  clear-fronted  case. 

"Out  of  the  total  ladyshave  market, 
45  per  cent  sold  are  now  battery  models, 
with  the  Philips  Ladyshave  battery  model 
accounting  for  nearly  one  third,"  says 
Freddie  Brown,  divisional  director. 
Philips  Small  Appliances,  Drury  Lane, 
Hastings,  Sussex  TN34  1XN. 

Nailoid  on  display 

A  free  standing  display  unit  containing  all 
the  Nailoid  pibduct  range  is  now 
available.  The  Nailcare  centre  (trade  price 
£250)  measures  1 7in  x  20in  x  59in  and  has 
a  display  capacity  for  the  complete 
nailcare  treatments,  the  two  polish  ranges 
and  the  professional  implement  range. 
Richards  &  Appleby  Ltd,  Gerrard  Place, 
East  Gillibrands,  Skelmersdale,  Lanes. 

Soft  and  Pure 

Robinsons  of  Chesterfield  are  giving 
promotional  support  to  their  Soft  and 
Pure  range  of  cotton  wool  this  year. 

Plans  include  £250,000  for  consumer 
and  trade  campaigns,  retailer 
competitions,  consumer  promotions  and 
POS  material.  An  on-pack  promotion  of 
Soft  and  Pure  cosmetic  pads  will  offer  a 
make-up  bag  for  two  proofs  of  purchase. 
Packs  will  be  flashed  and  each  case 
includes  a  shelf  talker.  Robinsons  of 
Chesterfield,  Wheat  Bridge  Mills, 
Chesterfield,  Derbyshire. 

Biotherm  towels 

Biotherm  are  giving  away  a  bath  towel 
with  every  purchase  of  15-day  superactive 
slenderising  cream.  The  offer  will  run  for 
two  months  while  stocks  last.  A  consumer 
competition  will  run  until  April  30  with 
100  prizes  of  a  Biotherm  towelling  bath 
robe.  Applicants  have  to  answer  three 
questions  and  complete  a  tie-breaker 
saying  why  they  use  the  cream.  Golden 
Ltd,  30  Kensington  Church  Street, 
London  W8. 


Regular  and  super  absorbencies  of 
Stick-on  Lilia  are  currently  available  in 
packs  flashed  "2  towels  free  or  12  for 
the  price  of  10".  Lillia-White  Ltd,  Alum 
Rock  Road,  Birmingham  B8  3DZ 


Goya  shampoo 

A  family  shampoo  has  been  added  to  the 
Aqua  Manda  range  of  toiletries. 

Formulated  to  care  for  all  hair  types, 
the  shampoo  contains  a  conditioning 
ingredient  which,  Goya  say,  leaves  the 
hair  soft,  shiny  and  manageable. 

The  500ml  plastic  bottle  is  in 
aquamarine  with  traditional  Goya 
orange.  Offered  at  an  introductory  price 
of  £0.69,  the  shampoo  normally  retails  at 
£1 .05,  the  same  price  as  other  products  in 
the  Aqua  Manda  range.  Goya 
International  Ltd,  Badminton  Court, 
Amersham,  Bucks HP7  ODE. 


A  new  colour  advertisement  from 
Sanatogen  liquid  tonic  will  appear  in 
the  major  women's  Press.  POS 
material  and  a  chemist  bonus  on 
orders  for  liquid  tonic  is  available  from 
Fison  reps  until  February  28.  Fisons 
Ltd,  12  Derby  Road,  Loughborough, 
Leics  LE110BB 


A  trip  to  paradise 

"A  holiday  in  paradise"  is  the  first  prize 
in  a  consumer  competition  running  on 
Pond's  cream  and  cocoa  butter. 

The  Maldive  Islands  in  the  Indian 
Ocean  are  the  scene  for  a  holiday  for  two 
which  includes  £100  spending  money. 
Fifty  runners-up  will  receive  a  Pond's 
cream  and  cocoa  butter  towelling  robe. 

The  competition  runs  until  the  end  of 
March  and  display  boards,  shelf  edgers 
and  half  a  million  entry  forms  are 
available.  Cheseborough-Pond's  Ltd,  PO 
Box  242,  Consort  House,  Victoria  Street, 
Windsor,  Berks  SL4  J  EX. 


Babyslips  on  TV 

Peaudouce  are  putting  over  £1  Vim  behind 
a  new  television  campaign  for  the 
Babyslips  range  of  disposable  nappies. 
The  campaign  starts  February  26  in  all 
television  areas  and  will  then  run 
throughout  the  remainder  of  1983.  A 
£!4m  campaign  in  the  women's  Press, 
baby  annuals  and  specialist  press  will  also 
continue  until  the  end  of  the  year. 
Peaudouce  (UK)  Ltd,  Lockfield  Avenue, 
Brimsdown,  Enfield,  Middlesex. 


ON  TV 
NEXT  WEEK 


Ln  London 
M  Midlands 
Lc  Lanes 
Y  Yorkshire 
Sc  Scotland 


WW  Wales*  West 
So  South 
NE  North-east 
A  Anglia 
V  Ulster 
Bt  Breakfast  Television 


We  Westward 
B  Border 
G  Grampian 
E  Eireann 
CI  Channel  Is 


All  Clear  shampoo:  All  areas 

Anadin:  All  areas 

Biactol:  All  except  B,U 

Bic  razors:  Ln,M,Lc,Y,NE 

Cidal  soap:  Bt 
Clearasil  cleansing  lotion 

and  deep  cleansing  milk:  All  except  G,B,We 

Cyclax  Moistura:  All  areas 

Delrosa  health  drink:  All  except  U,CI,E 

Farley's  rusks:  Ln,M,Lc,Y,Sc,NE 

Hedex:  All  except  U,E 

Insette  foam  set  and  conditioner:  Lc 

Hermesetas:  Ln,Lc,Sc,So,A 

Metaniueil:  M,Y,NE 
Oil  of  Ulav:  Ln,Lc,Y,WW,So,NE,A,We,B,G 

OralB:  Ln,M 

Paddi  Cosifits:  All  areas 

Pampers:  All  areas 

Peaudouce  disposable  nappies:  All  areas 

Sanatogen  multivitamins:  All  areas 

Simple  skin  care  range:  Bt 

Sunsilk  shampoo:  All  areas 

Thick  Parazone:  All  areas 

Vichy  Les  Matinales:  Bt 
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We've  decided  to  promote 


because  Janet  is  typical  of  the 
bright,  friendly  girls  behind  Macarthys 
Personal  Contact  Card. 

It  isn't  that  we  don't  have  highly 
sophisticated  computerised  systems,  we 
do,  we  simply  still  believe  that  a  straight- 
forward, really  personal  contact  between 
people  makes  everyday  business  much 
more  enjoyable -and  efficient. 

We've  proved  it. 

After  all,  we  were  the  pioneers  of 
modern  pharmaceutical  wholesaling. 

So,  when  you  need  ethicals,  surgicals, 
galenicals  etc.  in  any  quantity,  fast, 
you'll  know  exactly  who  to  phone,  because 
your  very  own  personal  contact's  name  is 
on  your  card. 

Janet,  or  one  of  our  many  other 
on-the-spot  ladies  will  take  and  process 
your  orders  right  away  no  problem  -  and 
give  you  any  other  help  you  need, 
including  news  of  new  products,  special 
discounts  and  our  OTC  service. 

Call  round  on  one  of  our  regular 
open  days  and  say  hello  to  your  contact, 
in  person,  we  promise  she'll  smile. 

You  might  say  that  Macarthys  is 
big  and  super  efficient. 

But  faceless  it's  not. 


:  H 


Macarthys 

Where  people  can  still  talk  to  people 


Ma 


carthys  Limited  Chesham  House  Chesham  Close  Romtord  Essex  RMI  4IX 


COMPANY  PROFILE 


Bronnley:  A  family  business 
with  the  personal  touch 

In  this  world  of  cartels,  mergers  and  takeovers,  it  is 
refreshing  to  find  a  small  family  firm  celebrating  its 
centenary.  Sumptuous  packaging  and  pretty  scents  have 
proved  to  be  a  recipe  for  success  at  H.  Bronnley  &  Co. 
And  for  a  company  epitomising  the  British  love  of 
nostalgia  and  tradition,  the  very  Englishness  of  the 
products  prove  to  be  a  popular  export  asset.  All  this 
from  such  a  small  beginning! 


James  Bronnley  was  just  19  when  he 
founded  the  firm  of  H.  Bronnley  &  Co  in 
1883  after  a  year  in  Paris  studying  the 
process  of  soap  making  and  milling. 
Leasing  a  shed  in  Verulam  Street, 
Holborn,  London,  Jimmy  borrowed  £300 
from  friends  to  buy  secondhand 
machinery  —  including  a  baker's  dough 
mixer! 

The  business  thrived  and  moved  into 
larger  premises  in  Islington.  It  was  then 
that  Jimmy  employed  as  secretary  a  14 
year  old  girl,  Margaret  Morrison,  who 
was  to  become  so  invaluable  that  she 
practically  ran  the  firm  until  her  death  in 
1938. 

In  these  days  of  inflation,  industrial 
disputes  and  pay  negoatiations,  it  seems 
incredible  that  Bronnley  staff  were 
working  a  six-day  week  for  only  a  few 
shillings  —  a  wage  well  above  the  average. 
Income  tax  for  the  well-to-do  was  5d  in 
the  pound  and  the  average  annual 
Summer  holiday  was  one  week. 

Yet  Jimmy  was  regarded  as  a  good 
employer.  When  the  company  moved  into 
its  own  factory  at  Acton  in  1904,  he 
speculated  in  property  and  bought  a 
house  with  a  tennis  court  which  the  staff 
were  able  to  use  after  work. 

Jimmy  engaged  a  boy  to  run  the  plant 
allowing  him  more  time  to  build  up 
distribution  and  establish  the  Bronnley 
reputation  worldwide  —  by  now  he  was 
selling  his  soaps  through  chemist  outlets 
in  London.  The  only  department  store  in 
existence  was  Whitley's  of  Bayswater 
which  did  not  have  a  perfumery 
department. 

Wedding  bells 

In  1901  Jimmy  married  Theresa,  an  18 
year  old  bride  some  20  years  his  junior.  A 
year  or  so  later  he  came  home  from 
business  and,  hearing  a  strange  squeaking 
noise,  reprimanded  the  maid  for  not 
having  oiled  the  blind.  The  squeak  was  in 
fact  his  newborn  baby  daughter  making 
her  presence  known  —  an  event  Jimmy 
was  to  describe  as  "the  greatest 


disappointment  of  my  life."  Little  did 
anyone  realise  that  100  years  on,  with 
Jimmy  minus  an  heir,  the  company  would 
be  celebrating  its  centenary  under  the 
leadership  of  this  newborn  baby. 

Christened  Gladys,  the  baby  grew  up 
to  become  managing  director  of  the 
company  ably  assisted  by  her  husband 
Hans  Rossiter  and  graduate  daughter 
Ann,  who  joined  the  firm  in  1966  after 
completing  a  business  training  course. 


Jimmy  Bronnley  was  19  when  he  started 
making  soap  —  a  process  which  included 
using  a  baker's  dough  mixer 

Soaps  have  never  been  mass  produced 
by  Bronnley  and  the  company  has  always 
been  able  to  meet  the  special  demands  of 
customers.  Over  the  years,  client  orders 
have  been  varied  and  sometimes  unusual. 
One  sweet  smelling  product,  the 
Harmattan  Pomade,  is  still  made  in  large 
quantities  for  African  tribes.  Crates  of 
antiseptic  baby  soap  have  also  contracted 
to  Thailand  and  nearer  home  cosmetic 
houses  frequently  commission  Bronnley 


From  the  family  album  —  Gladys  Rossiter, 
a  leading  lady  in  the  Bronnley  success 
story 

to  produce  soaps  using  their  individual 
house  names  and  moulds. 

Pre-war  tragedy 

Tragedy  struck  the  year  before  the  war 
broke  out  when  both  Jimmy,  by  then  aged 
73,  Miss  Morrison  and  Jimmy's  partner, 
Alfred  Stenhouse  died.  During  his  career 
as  salesman  Alfred  had  undertaken  a  visit 
to  Russia  —  a  hazardous  undertaking 
even  in  those  days! 

Along  came  the  war  and  the 
Government  arranged  what  was  known  as 
the  "Concentration  of  industry."  Soaps 
and  toiletries  were  still  made  by  the 
different  companies  but  with  rationing  in 
force,  the  Bronnley  reputation  for  long 
lasting  soap  of  superior  quality  stood  the 
company  in  good  stead,  giving  it  more 
than  its  fair  share  of  the  market. 

Throughout  the  war  the  Rossiters  were 
kept  busy.  While  Gladys  drove  an 
ambulance,  Hans  collected  sailors  from 
Waterloo  and  drove  them  through  the 
blitz  to  their  hostel. 

No  sooner  was  the  war  over  than 
tragedy  struck  again  when  fire  completely 
destroyed  the  Acton  factory.  The 
company  took  temporary  space  in 
Chiswick  and  the  generosity  of 
competitors  kept  Bronnley  supplies 
available  as  the  company  re-established 
itself. 

Two  years  later  they  were  able  to  move 
into  the  rebuilt  premises  on  the  old  site 
but  it  soon  became  obvious  that  there  was 
no  room  for  expansion,  so  in  1952, 
Bronnley  purchased  a  small  paddock  and 
a  set  of  tumble-down  buildings  in 

Continued  on  p327 
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saluem 


e  fastno-fumble 
Jaster  from  Seton. 


vST  -  ONLY  FOR  CHEMISTS. 

Salvelox  is  a  unique  concept  in  easy-to-use  plaster, 
set  to  get  off  to  a  sprint  start  with  customers 
Brywhere.  It  half-peels  on  removal  from  pack, 
ering  speedy  fumble-free  application. 
But  as  a  chemists-only  line  the  selling  oppor- 


FAST  PROFITS 


lity  is  yours  and  yours  alone! 

jST  TURNOVER 

Salvelox  has  the  ability  to  move  fast 
■m  your  shelves,  too.  Accelerating  your 
nover  en  route. 


/ 


Seton's  great  introduc- 
tory offer  on  Salvelox  (details 
from  your  Seton  representative) 
puts  your  profit  margin  in  the 
running  for  a  healthy  spurt. 

7  FAST  DISPENSER 

Salvelox  comes  in  slim,  ultra- 
convenient  packs,  attractively  presented 
on  a  self-serve  stand. 

So  your  customers  can  help  them- 
selves -  and  your  profits! 

GI  JAR  ANTEED  QUANTITY 

Salvelox,  already  lapping  the  competition  in 
Europe,  has  another  flying  start  over  conventional 
plasters  -  each  and  every  pack  has  its 
quantity  of  plasters  guaranteed 
unconditionally. 


Saluelm 


Ask  your  Seton 
representative  for  the  full 
record-breaking  story  of 
Salvelox  -  the  fast  no-fumble 
plaster  from 

Seton 

THE  TUBIGRIP'PEOPLE 

Seton  Products  Ltd,  Tubiton  House, 
Oldham  OL1  3HS.  Telephone  061-652  2222 


I ".-  awn  i  '--  arsfiww-  !r  * ' 


Forhigh 

quality  drugs 
at  lowprices, 
just  pickup 
the  phone. 

Pick  up  the  phone  and  call  your 
wholesaler. 

That's  all  it  takes  to  obtain  all  the 
drugs  you're  ever  likely  to  need  -  from 
the  Evans  range. 

Evans  comprehensive  range 
includes  the  new  Generics,  Standard 
drugs,  OTC's,  Insulins  and  Heparins. 

They're  available  in  any  quantity 
you  want,  any  time  you  want  them. 
And  at  new  low  prices. 

Some  prices  have  been  reduced 
by  as  much  as  70%. 

There  will  also  be  special  offers 
running  on  a  selection  of  drugs. 

But  though  our  prices  have  been 
cut,  we  still  don't  cut  corners. 

So  for  high  quality  drugs  at  low 
prices,  ring  your  wholesaler,  and  make 
yourself  happy. 

Evans.  Relieving  pharmacists'headaches. 


Green  light 
for  increased 

sales 


New  Benylin  Mentholated 
adds  to  your  profits. 

Benylin  Mentholated  not 
only  relieves  coughs  but  also 
clears  nasal  congestion. 

Yet  another  top  profit  win- 
ner for  you,  combining  the 
benefits  of  Benylin  s  renowned 
efficacy  with  a  proven  decon- 
gestant plus  the  penetrating 
power  of  menthol. 

It  means  that,  more  than 
ever,  there's  a  trusty  Benylin 
for  you  to  recommend  for 
most  types  of  cough.  And  for 
every  customer. 


Benyli 


Mentholated 
Linctus 


Benyfin 

YOUR  TOP  PROFIT  WINNER 


Further  information  and  data  sheets  are 
available  on  request 

PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 
Usk  Road,  Pontypool,  Gwent  NP4  OYH. 

WAR!\ER 
LAMBERT 

Benvlin  range: Expectorant:  1  liphenhydramine  HC  L  BPHmg,  Ammonium  C  hloride  Ph  Eur  135mg  Sodium  C  itratePh  Eur57mg  Men th.,1  HP  Vn;S^r5,ed^,,'l:Ln^^r^7,n^HCL^  HrTfiP  ifmTSex^melhoran  HBr 
fi5mg  and  Sodium  Citrate  Ph  Eur  57mg  Menthol  BP  Umg.  Paediatric  Diphenhydramine  HCL  BP  7mg  Sodium  Citrate  Ph  Eur  28.5mg  Menthol  BP  0.55mg.  Mentholated:  Diphenhydramine  HC1  HI  xtrom<  thoran  nor 

Ph  Hur  li  Sm«  Pseuduephedrine  HC1  HP  22  5mg.  Menthol  BP  1  75mg 
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ronnley  —  the 
first  hundred 


years 


Brackley,  Northamptonshire.  The 
buildings  were  restored  and  converted  and 
he  finishing  department  was  able  to  move 
;n  masse  to  the  country. 

Later  in  the  1950's  a  large  brewery  in 
he  town  came  up  for  sale  and  Bronnley 
were  able  to  move  the  entire 
nanufacturing  process  to  the  country  in 
960.  Despite  the  extensive  conversion, 
he  brewery  was  far  from  modern  with 
;iny  passages  and  sprawling  buildings  so 
when  expansion  again  became  necessary 
Bronnley  purchased  a  patch  of  land  at  the 
;nd  of  the  village  and  built  a  factory  — 
allowing  plenty  of  room  for  expansion 
this  time! 

Personal  touch 

Although  a  small  firm  when  compared  to 
the  toiletry  giants  of  today,  Bronnley  use 
their  size  to  their  advantage  for 
everywhere  the  personal  touch  is  evident. 
Mass  production  just  does  not  exist;  every 
single  tablet  of  soap  is  hand-finished, 
hand-trimmed  and  hand-wrapped  and 
Jimmy's  principle  of  quality  first  is 
always  upheld. 

Manufacturing  methods  include  a 
process  known  as  superfatting. 
Ingredients  are  added  to  the  soap  base  to 
prevent  the  skin  drying.  Hand-written 
recipe  books  dating  back  to  the  1890s  are 
still  in  use  although  the  original  soap 
formula  has  been  updated  over  the  years. 
Different  ranges  of  soap  now  cater  for 
different  skin  types  with  the  addition  of 
oils  of  avocado,  olive  and  almond,  and 
pure  beeswax  and  honey.  The  most 
valuable  essential  oils  are  kept  under  lock 

The  brewery  —  a  collection  of  tiny  passages  and  sprawling  buildings 


Post-war  celebrations  were  cut  short  when 
and  key  at  the  bank  which  makes  sense 
since  it  takes  only  a  single  drop  of  Otto  of 
Roses  in  10  gallons  of  water  to  make  a 
powerful  rosewater. 

All  Bronnley  products  are  designed 


the  Acton  factory  was  destroyed  by  fire 


and  created  in  their  own  studios  and  all 
the  boxes,  gift  packs,  packaging  and 
promotional  material  are  produced  and 
printed  by  the  company.  The  Bronnley 
wood  mill  is  kept  busy  making  both  the 
distinctive  boxes  for  the  Country  herb 
soaps  and  lemons  and  the  crates  used  to 
despatch  the  goods  worldwide. 

Bronnley  believe  they  are  almost  alone 
now  in  compounding  their  own  perfumes 
to  be  quite  sure  of  the  purity  and  quality 
of  their  ingredients.  The  fragrance 
English  Fern,  for  instance,  has  150 
different  ingredients  listed  in  the  formula, 
earning  for  Bronnley  the  reputation  as 
makers  of  the  best  soaps  in  the  world. 

The  company  attributes  its  success  to 
the  fact  that  they  are  an  entrepreneurial 
firm  "sensitive  to  the  needs  of  women 
who  enjoy  fine  and  luxurious  goods." 

As  to  the  future,  managing  director 
Ann  Rossiter,  granddaughter  of  the 
founder,  has  this  to  say:  "The  last  100 
years  have  been  the  building  block  for  the 
future.  Time  will  not  change  Bronnley's 
adherence  to  perfection." 
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SECURITY 


Prevention  et  Securite: 
an  answer  to  stop  theft? 

Shoplifting  and  theft  from  shops  are  not  just  British 
problems.  They  are  European  crimes.  A  unique  scheme 
which  allows  retailers  to  fine  offenders  on  the  spot  has 
been  instigated  in  Belgium 


Three  years  ago  shoplifting  in  Belgium 
reached  an  all  time  peak.  It  was  time,  the 
country's  leading  retailers  decided,  for 
positive  and  aggressive  action.  The  course 
they  chose  surprised  both  the  Government 
and  the  criminal  fraternity. 

Under  the  leadership  of  Monsieur 
Robert  Sacre,  secretary-general  of  the 
country's  Sarma-Penney  chain,  more 
than  1 ,000  of  Belgium's  self-service 
retailers  formed  themselves  into  a  non- 
profit making  company:  Prevention  et 
Securite.  Within  months  they  had 
launched  the  biggest  concerted  drive 
against  retail  crime  the  country  had  ever 
seen. 

The  problems  facing  Belgian  retailers 
prior  to  the  company's  formation  were 
not  dissimilar  to  those  confronting  British 
retailers.  When  a  person  was  caught 
stealing,  the  retailer  had  first  to  call  the 
police.  The  items  were  then  impounded 
until  any  court  case  was  concluded  and 
still  more  time  lost  while  staff  attended  a 
defended  action.  "We  estimate  a  senior 
member  of  staff  working  in  a  store  to  be 
worth  400  francs  an  hour  (£5.33),"  says 
M  Sacre.  "If,  conservatively,  you  allow 
an  average  hour-and-a-half  for  each 
person  to  be  dealt  with  at  the  arrest  stage, 
that  means  retailers  in  this  country  were 
wasting  some  £400,000  worth  of  valuable 
time."  What  was  needed,  the  company 
asserted,  was  a  system  which  could 
drastically  cut  down  police  time  and 
reduce  the  number  of  cases  being  fed  into 
the  already  overloaded  court  system. 
After  discussing  various  methods  the 
retailers  eventually  took  up  the  kernel  of 
an  idea  tried  in  Geneva  a  year  earlier. 

Honesty  'pledge 

Anyone  caught  shoplifting,  or  stealing 
from  a  retail  employer,  is  asked  to 
complete  a  form  giving  personal  details 
such  as  name,  address,  profession,  salary 
and  so  on.  The  trader  then  adds  the 
circumstances  of  the  theft  together  with 
details  of  items  taken  and  their  value.  The 
information  is  immediately  fed  by 
telephone  into  a  computer  which  logs  the 
details  and  feeds  back  certain  information 
on  any  known  thief.  If  the  value  of  the 
theft  is  below  3,000  francs  (£40),' and  the 


person  admits  the  offence,  he  is  asked  to 
sign  the  form  "pledging"  not  to  steal 
again. 

He  or  she  is  also  "requested"  to  pay 
500  francs  (£6.66)  towards  administrative 
costs.  Few  refuse,  says  Sacre  — 
particularly  as  the  agreement  is  double 
edged,  in  that  no  prosecution  will  be  filed 
unless  the  person  steals  again.  The  thief  is 
also  promised  that  no  legal  action  will  be 
taken  until  the  third  offence,  unless  on  the 
second  offence  the  total  value  of  the  items 
taken  in  both  thefts  exceeds  3,000  francs. 

If  either  of  these  criteria  is  reached  the 
company  —  rather  than  the  individual 
retailer  —  then  files  all  existing  offences 
with  the  police  and  presses  for 
prosecution. 

"We  were  striving  to  present  a  united 
front,"  says  Sacre.  "Our  original  1,000 
outlets  represented  25  per  cent  of  all 
Belgium's  self-service  retailers  —  mostly 
larger  stores.  But  smaller  shops  are 
begining  to  take-up  the  scheme. 

It  is  now  two  full  years  since  the 
Belgian  scheme  was  introduced  by 
Prevention  et  Securite  members  and 
although  crimes  rates  are  not  falling,  the 
rise  is  begining  to  level  off. 

Processing  time 

The  biggest  advantage  is  that  the 
"processing  time"  as  far  as  the  retailer 
and  his  staff  are  concerned  is  down  to  an 
average  of  just  15  minutes.  So  how  do 
shoplifters  react  when  confronted  by  what 
one  Belgian  newspaper  called  the 
"gentlemen's  agreement?" 

"Most  are  thankful,"  says  Sacre,  "It 
is  a  little  hard  to  explain,  but  most  readily 
take  the  option  of  signing.  Those  who 
deny  the  charge  of  course  fight  the  case  in 
court  in  the  usual  manner." 

During  1982  shops  in  Belgium  lost 
30,1 15,245  francs  (£401,536)  worth  of 
goods  to  shoplifters.  It  may  not  sound 
much  compared  to  British  figures,  but 
Belgium  has  a  population  of  just  10 
million  compared  to  our  55  million.  With 
just  1 ,600,000  sq  m  of  self-service 
floorspace  for  the  entire  country. 
Organising  its  own  computerised  records 
also  enables  the  company  to  analyse 
shoplifting  figures  fed  in  from  every 


member  store.  And  the  figures  prove  what 
many  retailers  may  have  felt  for  some 
time  —  the  biggest  percentage  of  crimes 
came  from  the  under-18  age  group.  In  the 
first  year  of  operation  14,778  youngsters 
under  18  were  caught  stealing  from 
member  shops,  representing  38.5  per  cent 
of  the  total  38,372. 

In  the  second  year  the  company  began 
to  feel  its  treatment  of  young  offenders 
was  having  at  least  some  effect.  Even 
though  the  number  of  young  people 
caught  rose  to  15,756,  the  percentage  fell 
to  35  when  calculated  against  the  overall 
total  of  45,246. 

Deterring  the  young 

"In  Belgium,  unlike  Britain,  there  is  no 
lower  age  limit  for  police  prosecution," 
M  Sacre  explains.  "To  us  a  thief  is  a  thief 
if  he  is  five  or  50  years  old. ' '  It  may  be  a 
hard  attitude  to  many,  but  the  scheme 
does  give  youngsters  an  edge  over  older 
shoplifters.  "On  the  first  offence  they  are 
asked  to  sign  the  same  document  as 
anyone  else,"  he  continues.  "They  are 
told  the  facts  will  remain  secret  unless  a 
second  crime  is  recorded.  No  one,  they 
are  told,  need  ever  know  of  a  single 
mistake. 

"But  when  they  are  caught  a  second 
time  the  company  sends  a  letter  to  the 
parents  telling  them  what  their  child  has 
been  doing  and  warning  them  that  one 
more  offence  will  mean  prosecution.  So 
far  we  have  had  nothing  but  gratitude 
from  parents.  Many  have  written 
thanking  us  for  our  concern  and 
kindness." 

The  scheme  has  drawn  favourable  — 
and  positive  —  response  from  several 
Government  bodies.  The  judiciary  and 
judges,  although  they  have  not  publicly 
backed  the  project,  have  privately 
thanked  Prevention  et  Securite  for  its 
initiative.  And  the  Gendarmerie  has 
openly  backed  the  scheme. 

The  only  threat  to  the  scheme  seems  to 
be  looming  from  within  Belgium's 
socialist  Government.  Says  M  Sacre: 
"Nothing  is  certain,  but  it  looks  likely  we 
will  have  a  private  information  bill  which 
would  forbid  the  keeping  of  personal 
details  on  mechanical  devices  such  as 
computers.  The  only  exception  would  be 
the  police." 

As  Prevention  et  Securite's  adopted 
name  suggests,  half  the  battle  is 
prevention.  "We  hope  the  system  will  be 
more  of  a  deterrent  to  the  thieves,"  M 
Sacre  says.  "Of  course  there  will  always 
be  professional  shoplifters  and  thieves. 
But  we  are  hoping  over  the  years  more 
and  more  people  who  have  been  caught 
once,  or  even  twice,  will  not  commit  a 
crime  again.  Hopefully  this  will 
eventually  lead  to  a  permenant  drop  in  the 
amount  of  shoplifting."  ■ 
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JANUARY  1984 
WW  PRINTED  LABELS 
GUIDELINES  HUE 


le  Pharmaceutical  Society's  Council  advises 
larmaciststhat,  as  from  January  1st  1984, 

labels  on  dispensed  medicines  should 

typed  or  mechanically  printed. 
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NEW 

FEATURES  ADDED! 

if     ❖  Programmable 
"linked  message"  feature. 

❖  Automatic  text 
centering. 

❖  Programmable 
expiry  date. 


PLPmi 

|  THE  NO-LABOUR  LABELLER  I 

I  Please  send  me  full  details  of  the  PLPIH 
I  and  Kirby  Oldham's  National  Service 
I  Network.  Plus  details  of  the 
INTEREST-FREE  payment  scheme. 


Name 


Pharmacy 
Address 


Kirby  Oldham  Ltd.  The  Company  that  designs,  manufai 


;s  its  own  products. 


 I 

 I 

|  Kirby  Oldham  Ltd., 
■  Ellen  Street,  Oldham,  Lanes.  OL9  6QQj 


Postcode 


Our  new  slim 


In  your  store,  space  is  for  selling  in. 

Which  is  wiiy  the  latest  electric  storage 
heaters  are  designed  to  take  up  less  of  it 
SLIM.  Take  the  Dimplex  Supertronic  in  the 
picture.  As  yoii  can  see,  its  slims iier  than  even; 
making  profitahle  use  of  space.  And  it  's  styled 
to  be  unobtrusive. 

EASY  TO  INSTALL.  New  slimline  storage 
heaters  don't  just  save  space.  They  also  save 
much  of  the  hassle  of  installation,  because  they 
need  no  plumbing  system  or  flues,  just  a  simple 
wiring  job. 

So  they  can  be  fitted  cheaply  and  quickly  - 
often  in  less  than  a  day  With  little  disruption  to 
trade. 

ENERGY  SAVING.  You  11  find  their  running 
costs  more  competitive  than  ever  too.  Thanks  to 
low-cost  night-rate  electricity  -  and  the  latest 
control  technology  The  Dimplex  Supertronic  in 
the  picture  lias  an  energy-saving  tempera- 
ture sensor  which  regulates  its  input  charge 
automatically  All  models  have  controls  which 
give  you  economical  warmth  day  and  night  -  or 
a  boost  of  heat  if  you  need  it. 
NO  REGULAR  MAINTENANCE.  If  you 
thought  all  tliis  would  be  expensive  to  maintain, 
foiget  it.  I  inlike  any  boiler  system,  our  slimline 
heaters  are  designed  not  to  need  regular 
sei  vicing. 

All  in  all  they  offer  a  combination  of  low  cost 
and  high  comfort  that  makes  them  one  of  the 
most  cost-effective  heating  systems  mere  is. 
Particularly  in  these  lean  times. 

The  Dimplex  Supertronic  is  part  of  a  range  of 
efficient  electric  heating  equipment  our 
commercial  heating  specialists  will  be  glad  to 
shdwyou. 

Ring  them  on  Freefone  2284,  or  drop  in  at 
the  Build  Electric  Bureau,  26  Store  Street, 
London  WCi.  Alternatively  contact  your  Elec- 
tricity Board,  or  fill  in  this  coupon. 

1 

I     Please  send  me  more  information  on  electric  heating  systems, 
insulation  and  controls.  Post  to: The  Build  Electric  Bureau, 
The  Building  Centre,  26  Store  Street,  London  WClE  7BT 

I  Name/Position   


Company/Address 


 I  Dimplex 

HEATlllCfliC 

WE  HAVE  THE  POWER  TO  HELP  YOU 

The  Electricity  Count  il,  England  and  Wales.  C004t> 


LETTERS 


Labour  of  love? 

The  question  of  over  remuneration  raised 
its  ugly  head  in  the  Pharmaceutical  Press 
recently  (C&D,  January  29,  pl57).  I 
wonder  how  many  of  us  give  our  FP34s  a 
cursory  glance,  look  at  the  professional 
fees,  do  a  quick  subtraction  to  find  the 
actual  drug  profit  and  think:  "That's  not 
bad.". 

This  I  must  admit  has  been  my 
attitude,  but  of  late  I  find  that 
wholesaler's  bills  are  increasing  at  a  far 
greater  rate  than  my  NHS  cheque.  An 
accountant  I  am  not,  a  financial  wizard  I 
am  not,  but  a  few  minutes  at  my 
calculator  produced  a  rather  shattering 
figure.  From  a  month  selected  at  random 
they  are: 

£ 

Basic  price  of  drugs  8,806 
On  cost  at  11.5  per  cent  995 
Less  discount  at  5.24  per  cent  461 

Profit 
Plus  fees 
Plus  BPA 


534 
1,110 
200 

1,844 


Total  profit  (gross) 

Based  on  the  experience  of  previous  years 
my  net  profit  is  approximately  50  per  cent 
of  the  gross  eg  £992. 

But  if  my  main  street  property  and 
stock,  valued  at  £70,000  were  to  be  sold 
and  the  proceeds  invested  at  say  10  per 
cent,  this  would  bring  in  £583  a  month. 
Taking  this  from  the  net  profit 
(£922-£583)  leaves  £339.  As  I  worked  201 
hours  this  particular  month,  my  profit  in 
real  terms  was  £1 .68  per  hour. 

I  fully  realise  that  this  figure  is  not 
"true  money  in  the  pocket  profit" 
because  I  have  ignored  wholesaler 
discounts.  But  what  I  do  maintain  is  that 
£1.68  is  the  amount  the  NHS  is  paying  me 
in  real  terms. 

Also  in  the  calculation  I  have  not 
proportioned  any  of  the  overheads  to  the 
OTC  side.  This  is  because  things  are 
already  cut  to  the  bone  and,  were  I  to 
close  the  OTC  down,  it  would  neither 
reduce  overheads  nor  staff. 

Incidentally,  an  accountant  has  just 
charged  me  £65  for  a  short  consultation 
and  about  30  minutes  work;  a  solicitor 
£350  for  an  estimated  15  hours;  and  my 
most  junior  member  of  staff  gets  £1.55 
per  hour. 

While  I  struggle  with  two  fingers 
typing  this  letter  my  latest  FP34  has 
arrived  which  has  prompted  a  further 
calculation  —  2770  items  dispensed 
produce  a  drug  profit  of  £534  and  3197 
items  dispensed  produced  a  drug  profit  of 
£526. 

J.E.  Malloy 
Whitby 


RPA  rural  register 

Last  year  I  put  forward  the  suggestion 
(C&D,  December  4,  pl008)  that  a  register 
be  prepared  which  would  include  the 
names  of  pharmacists  wishing  to  open  up 
a  pharmacy  in  a  rural  area.  I  also 
suggested  pharmacists  should  supply 
information  on  businesses  that  may  soon 
be  available  for  sale  in  rural  areas  and  on 
areas  where  a  rural  pharmacy  could  be  set 
up  to  provide  a  worthwhile  community 
pharmacy.  (Details  of  areas  where 
pharmacies  are  non  existent  but  where  a 
pharmaceutical  service  is  a  crying  need, 
would  be  very  useful  to  pass  on  to  a  keen 
rural  pharmacist). 

I  have  received  several  inquiries  from 
pharmacists  wishing  to  start  up  a 
pharmacy  in  a  rural  area,  but  so  far  I  have 
received  little  information  to  pass  on  to 
them.  I  have  noticed  that  one  or  two 
pharmacies  in  rural  areas  have  been 
allowed  to  close  down,  leaving  a  gap 
which  could  well  lead  to  a  pharmaceutical 
vacuum.  This  state  of  affairs  needs  to  be 
given  full  publicity  within  the 
pharmaceutical  profession,  in  order  that 
no  stone  is  left  unturned  in  endeavouring 
to  fill  these  pharmaceutical  vacancies.  It 
must  be  evident  that  the  sooner  the  Basic 
Practice  Allowance  and  other  possible 
emoluments  are  increased,  the  sooner 
these  sort  of  areas  will  become  viable. 


Meanwhile,  will  those  writing  for 
information  on  possible  areas  or  likely 
vacancies,  allow  time  for  information  to 
filter  through  to  me.  I  will  reply  as  soon  as 
there  is  a  choice  available. 
John  Davies 

Secretary,  Rural  Pharmacists  Association 
Wiveliscombe,  Somerset. 

Tenterden  refund 
made  to  RPA 

In  my  address  to  the  meeting  of  the  Rural 
Pharmacists  Association  attended  by  the 
president  of  the  Pharmaceutical  Society, 
Mr  Henry  Howarth,  I  mentioned  that  the 
Tenterden  appeal  refund  from  the 
Pharmaceutical  Services  Negotiating 
Committee  had  not  been  received.  It  is 
only  proper  to  say  that  we  are  now  in 
receipt  of  £5,134.76. 

A  survey  conducted  a  few  months  ago 
showed  a  general  desire  that  this  money 
should  go  to  the  RPA  "fighting  fund." 
However,  it  is  still  open  to  subscribers  to 
seek  pro-rata  payment  if  they  so  wish. 
They  should  contact  the  treasurer,  Mr 
Barry  Taylor  at  Clayfield  Lodge, 
Scosthorpe,  Airton,  Skipton. 
Mervyn  Madge 

Chairman,  Rural  Pharmacists  Associaton 
St  Budeaux,  Plymouth. 


NEWS  EXTRA 


Directory  changes 

The  following  changes  have  been  notified 
since  the  1983  edition  of  Chemist  & 
Druggist  Directory  closed  for  press: 
Applewoods  of  Devon  Ltd.  New  address: 
The  Old  Pottery,  Liverton,  Newton 
Abbot,  Devon  TQ12  6HP  0626  82406. 
Beaufort  Health  Care  Equipment  Ltd. 
New  address:  Seymour  House,  79  High 
Street,  Godalming,  Surrey  GU7  1  AW  048 
68  28021. 

D.G.  Bennett  Chemicals  Ltd.  New 

address:  95  Aldwych,  London  WC2B  4JF 
01-404  0811. 

Creme  Simon  (Distributors)  Ltd.  New 

address:  10  Lauderdale  Parade, 
Lauderdale  Road,  London  W9  1LU 
01-286  7509. 

Immuno  Ltd.  New  telephone  numbers: 
0732  450342  and  0732  458101 . 
Lakenlabs  Ltd.  New  address:  67 
Lakenheath,  London  N14  4RR  01-886 
1371. 

Merrell  Pharmaceuticals  Ltd.  New 

telephone  number:  01-759  2600. 
Microflow  Ltd.  New  address:  South  Way, 
Walworth  Industrial  Estate,  Andover, 
Hants  SP10  5LH  0624  57517. 
Miracle  Dot  Ltd.  New  address:  6  Burnsall 
Street,  London  SW3  3ST  01-352  6445. 
Organon  Laboratories  Ltd.  New  address: 


Cambridge  Science  Park,  Milton  Road, 
Cambridge  CB4  4BH  0223  355545. 
Parke  Davis  &  Co  Ltd.  New  address: 
Mitchell  House,  Southampton  Road, 
Eastleigh,  Hants  S05  5RY  0703  619791 . 
Pashana  Ltd.  New  address:  41  Keslake 
Road,  Queen's  Park,  London  NW6  6DH 
01-969  5784. 

Price's  Candles  (Distributors)  Ltd.  New 

address:  1 10  York  Road,  Battersea, 
London  SW1 1  3RU  01-228  2001. 
Steiner  Marketing  Ltd.  New  address:  17a 
The  Broadway,  Wimbledon,  London 
SW19  IPS  01-946  4344. 
Wigglesworth  (1982)  Ltd.  New  address: 
Cunard  Road,  North  Acton,  London 
NW10  6PN  01-965  3637. 
Zyma  (UK)  Ltd.  New  telephone  number: 
0625  584788. 

National  Association  of  Pharmaceutical 
Distributors.  New  address:  19  South 
Street,  Farnham,  Surrey  GU9  7QU  0252 
711412. 

Greater  Glasgow  Health  Board.  New 

address:  225  Bath  Street,  Glasgow  G2  4JT 
041-204  2755. 


No.  of  days  treatment       j                  \hJ  P 
N.B  Ensure  dose  is  stated  |                  1  IN  1 

«- 

^WXXa,  fa) 

Diabetic  supplies  for  winter  perhaps? 
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]  iUY  THE  MOST  ADVERTISED 
SUN  COSMETIC. OR  THE  MOST 


eir  enormous  advertising  budgets  will  fill  your 
th  customers,  and  your  till  with  profits, 
e  make  no  such  claim. 

hile  it  is  true  that  Piz  Buin  (say  "Pitz  Bween")  is 
the  most  celebrated  names  in  sun  cosmetics  on 
(  ntinent,  it  has  yet  to  achieve  such  widespread 
i  the  UK.  So  although  our  market  share  doubled 

last  year,  we  don't 
pretend  that  you  will 
be  overrun  by  thou- 
sands of  eager  cust- 
omers as  soon  as  you 
stock  our  products. 

However,  our 
experience  in  Europe 
does  suggest  that  the 
number  of  people  who 
want  to  buy  Piz  Buin 
will  increase  rapidly. 


MORATORY  and  field  tests 
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a  retailer,  you  are  prob- 
ed to  companies  claiming 


EFFECTIVE? 


at  once  they  have  used  Piz  Buin,  they  will  keep  on 


cause  we  have  spent  forty  years 
ping  what  is  now  the  widest,  most 
ve  range  of  sun  cosmetics  available, 
e  work  closely  with  leading  derma- 
ts  and  skin  clinics  throughout  the 
constantly  experimenting  and 
zing. 

e  carry  out  exhaustive  tests,  in  the 
tory  and  on  over  175  alpine  and 
il  expeditions.  Checking  product 
ients  and  formulations,  making 
ey  are  both  safe  to  pharmaceutical 
rds  and  effective. 


RACTICAL  BENEFITS  OF 
ESEARCH 


a  result,  we  have  not  only  devel 
iroducts  that  are  unequalled  for 
f  and  reliability,  we  have  also 
ed  many  technical  breakthroughs, 
le  system  of  grading  sun  cosmetics 
different  skin  types  and  identifying 
>y  Sun  Protection  Factors  (SPFs), 

Buin  invention  now  used  by  most 
ble  manufacturers, 
id  the  'Broad  Spectrum1  filter 
,  which  screens  out  the  sun's  UVA 

hich  can  cause  allergies  and  skin 
;)  as  well  as  the  burning  UVB  rays, 
troduced  by  Piz  Buin. 
e  were  also  the  first  to  introduce 
resistant  sun  cosmetics.  And  although 


other  manufacturers  have 
followed  us,  we  are  unique  in  that 
all  our  sun  protection  products  are  water-resistant,  and 
will  remain  so  for  over  40  minutes  in  water. 

Finally,  all  our  preparations  -  for  sun  protection, 
after-care  and  self-tanning  -  are  hypo-allergenic,  to 
minimise  the  risk  of  allergies  and  are  compatible  with 
any  skin  type. 

Small  wonder,  then,  that  the  medical  professions  of 
countries  all  over  the  world,  including  the  UK, 

recommend  and  use  Piz  Buin.  

THE  SUPPORT  FOR  YOU  

But  for  those  of  you  concerned  about  how  the 
public  are  to  get  to  know  Piz  Buin,  this  is  how  we  are 
setting  about  it. 

?H  We  have  put  together  window  displays  and  a  whole 
variety  of  POS  material  including  four  different 
merchandisers  (for  all  sizes  of  outlet),  a  sun  computer 
(to  advise  your  customers  on  their  right  sun  protection 
factor),  leaflets  and  free  gifts  with  purchase. 

Starting  in  May  we  shall  be  mounting  an  educational 
advertising  programme  in  the  quality  women's 

magazines  which  will  tell  consumers  briefly 
and  simply  about  the  benefits  of  Piz  Buin; 
protecting  them  from  the  dangers  of  the  sun 
whilst  helping  them  get  the  tan  they  want  - 
and  this  programme  will  be  backed  up  by 
comprehensive  PR  support. 

HELPING  YOU  HELP  YOUR  CUSTOMERS 

Even  more  importantly,  we  have  pre 
pared  an  audio-visual  training  presenta 
tion  to  help  you  and  your  staff  advise 
your  customers  on  the  sun  and  how  best 
to  protect  themselves  against  its  dangers 
and  make  the  most  of  its  benefits. 

We  do  this  because  we  believe  your 
recommendation  carries  considerable 
weight  with  the  undecided  consumer 
who  is  often  confused  by  the  claims  and 
counter-claims  (as  well  as  the  technical 
jargon)  associated  with  sun  cosmetics. 
And  we  believe  that  the  more  you  and 
your  staff  know  about  the  sun,  the 
human  skin  and  sun  cosmetics,  the  more 
likely  you  are  to  recommend  Piz  Buin. 


For  more  information  on  the 
Piz  Buin  product  range  and  our 
special  training  programme, 
write  to  Colson  &  Kay  Ltd., 
Shentonfield  Road, 
Manchester  M22  4RW 
or 'phone  061-491  1980. 


GRKITER 


PIZ 

buin 


THE  SAFE  WAY  TO  THE  PERFECT  TAN 


THE  PIZ  BUIN  WATER-RESISTANT  BROAD  SPECTRUM  SUN  FILTER 

The  dangers  posed  by  over-exposure  to  the  sun's  ultra                This  innovation,  which  is  included  in  all  Piz  Buin  sun 
Jlet  rays  are  two-fold.  In  the  short  term,  an  excess  of  UVB         protection  products,  uses  a  filtration  process  which  screens  the 
/s  can  cause  sunburn.                                                      skin  from  the  harmful  effects  of  both  UVA  and  UVB  rays,  yet 

And  in  the  long  term  UVA  rays,  which  penetrate  much         allows  it  to  develop  a  deep,  healthy  tan. 
leper  into  the  skin,  can  cause  premature  skin-ageing,                    And  because  solar  radiation  retains  two-thirds  of  its 
ergies  and  even  skin  cancer.                                             strength  at  a  depth  of  one  metre  underwater,  and  as  ordinary 
!  To  guard  against  all  these  risks,  Piz  Buin  has  developed         sun  protection  products  wash  off  in  water,  all  Piz  Buin  sun 
^  unique  Broad  Spectrum  Filter.                                        protection  products  are  water  resistant. 

BUSINESS  NEWS 


Record  results 
for  Eli  Lilly 


Superdrug  flotation  values 
company  at  £61m 


Superdrug  Stores  are  now  a  publicly- 
quoted  company,  following  the  offer  for 
sale  of  8.8m  ordinary  shares  valued  at 
£1.75  each.  This  represents  some  25  per 
cent  of  the  company's  total  stock  —  the 
minimum  possible  under  Stock  Exchange 
rules  —  and  values  Superdrug  as  a  whole 
at  £61  m. 

The  flotation  is  not  being  carried  out 
in  order  to  raise  money  for  the  company, 
but  simply  because  the  board  feels  a 
public  listing  of  Superdrug's  shares  to  be 
"in  the  long  term  interest  of  the  company 
and  its  shareholders."  Most  original 
shareholders  have  agreed  to  make  part  of 
their  stake  in  the  company  available  in  the 
offer  for  sale. 

Rite  Aid  down  to  28pc 

US  drug  store  company  Rite  Aid,  who 
owned  42.5  per  cent  of  Superdrug  prior  to 
their  quotation,  will  now  reduce  their 
holding  to  about  28  per  cent.  Rite  Aid  had 

Irish  interferon  from 
Schering  Plough 

Schering  Plough  Corporation  of  the  US 
are  to  set  up  an  interferon  production 
plant  in  Inishannon,  co  Cork. 

Construction  of  a  234,000  sq  ft 
factory  on  the  site  of  their  former  anti- 
biotic fermentation  plant  starts  next 
month.  The  company  investment  in  land, 
buildings,  plant  and  equipment  amounts 
to  some  £65m.  Schering  Plough  hope  to 


made  it  clear  at  the  discussion  stage  that 
they  would  be  interested  in  acquiring  all 
Superdrug's  share  capital,  providing  the 
existing  management  continued.  Other 
shareholders  proved  unwilling  to  sell  their 
complete  holdings  however. 

...  17  years  on 

Superdrug's  first  store  opened  in  Putney, 
South  London,  in  1966.  They  now  own 
143  stores  around  the  country,  with 
profits  of  £5. 2m  on  sales  of  £81m  forecast 
for  the  current  year.  Turnover  as  recently 
as  1978  amounted  to  only  £19. 6m,  while 
profits  reached  just  £1 .4m.  At  one  time 
the  company  operated  pharmacies  at 
Hounslow  and  Putney,  trading  as  Rite 
Aid  or  Elgee  (Putney)  Ltd.  However,  the 
group's  published  offer  for  sale  says  "The 
company  does  not  operate  any  dispensing 
departments,"  and  describes  Elgee  Ltd's 
business  as  "dormant." 


employ  about  60  people  there  by  the  end 
of  this  year,  rising  to  160  by  late  1984. 
Company  policy  will  be  to  favour  Irish 
nationals. 

John  Bruton,  Irish  Minister  for 
Industry  and  Development,  explains  that, 
although  there  remain  some  medical  and 
scientific  questions  to  be  resolved  before 
Schering  Plough  seek  US  Government 
approval  to  market  the  drug,  they  had 
decided  to  move  ahead  with  these 
production  facilities  to  be  ready  to  supply 
the  medical  profession  as  soon  as 
interferon's  therapeutic  usefulness  is 
confirmed. 

New  £llm  HQ  for 
Sterling  Winthrop 

Sterling  Winthrop's  new  group 
headquarters  at  Guildford  in  Surrey  are 
now  well  on  their  way  to  completion.  The 
building's  main-frame  construction  was 
this  week  finished,  with  a  "topping-out" 
ceremony  carried  out  by  chairman  Eric 
Barber. 

The  group  hopes  to  move  all  500  of  its 
headquarters  staff  to  Guildford  in  about  a 
year  —  so  allowing  it  to  vacate  the  current 
premises  in  Surbiton. 

The  £10. 75m  new  block  will  contain 
training  and  conference  facilities  and  a 
staff  restaurant.  It  will  also  house  a  sound 
studio  for  use  in  the  production  of  audio 
cassettes  which  the  company  supply  to 
pharmacists,  doctors  and  hospitals. 


Eli  Lilly  &  Co,  US  parent  of  Lilly 
Industries  and  Elizabeth  Arden,  managed 
record  financial  results  in  1982,  with  net 
income  up  10  per  cent  to  $41 1 .8m  on 
consolidated  sales  increased  7  per  cent  to 
$2, 963m. 

Chairman  Richard  Wood  said  the 
company's  pharmaceutical  product  line 
showed  strong  worldwide  sales  growth 
throughout  1982,  with  sales  up  13  per  cent 
to  $l,535m.  Most  of  this  growth  occured 
in  the  US.  International  sales  for 
Elizabeth  Arden  rose  4  per  cent  to  $283m. 


Alan  G wynne  (right),  Unichem  sales 
representative  for  Wales,  has  won  the 
company's  1982  sales  trophy.  He  was 
presented  with  the  award  by  Unichem 
managing  director  Peter  Dodd  at  the 
annual  sales  conference. 

Bayer  offer  £500  for 
patient  care  papers 

Bayer  UK  Ltd  are  offering  £500  for  the 
best  paper  or  papers  on  physical  care  and 
rehabilitation  of  patients,  particularly 
those  prone  to  disorders  such  as  pressure 
sores.  Entry  is  open  to  all  concerned  with 
such  disorders,  including  nurses,  doctors, 
remedial  therapists,  bioengineers, 
physicists,  orthotists,  and  prosthetists. 
Three  copies  of  each  entry,  not  exceeding 
5,000  words  excluding  tables,  diagrams 
etc,  should  be  submitted  by  June  24  to: 
Mrs  Pat  Troup,  Secretary,  Society  for 
Tissue  Viability,  Wessex  Rehabilitation 
Association,  Odstock  Hospital, 
Salisbury,  Wiltshire  SP2  8BJ. 


Retail  sales  &  prices 


The  Department  of  Industry's  December 
retail  sales  index  showed  a  rise  of  1 1  per 
cent  to  232  (1978  =  100)  for  dispensing 
chemists  (NHS  receipts  are  excluded). 
This  compares  with  a  rise  of  12  per  cent  to 
216  for  all  businesses. 

The  all-items  retail  prices  index  from 
the  Department  of  Employment  reached 
325.9  in  January  (1974=  100).  This 
represents  an  increase  of  0. 1  per  cent  on 
December  1982  (325.5)  and  an  increase  of 
4.9  per  cent  on  January  1982  (3 10.6). 


Hall  Forster  &  Co  Ltd,  a  Newcastle 
based  Numark  wholesaler,  has 
presented  a  Nucross  Scribe  500  label 
printer  to  the  Faculty  of  Pharmacy  at 
Sunderland  Polytechnic  for  use  by 
students  during  their  dispensing 
training.  MrJ.F.  Smith  (right),  director 
of  continuing  education  in  pharmacy, 
receives  the  printer  from  Hall  Forster's 
managing  director,  Mr  John  Forster 
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Cashmaster  for 
new  £1  coins 


Precision  Products  have  introduced  a  new 
counter  or  drawer  coin  holder,  designed 
to  accommodate  the  new  £1  coins  due  to 
be  introduced  on  April  21. 

The  Cashmaster  (£3.45),  a  Post  Office 
product,  provides  space  for  all  eight 
demoninations  of  coin  which  will  then  be 
in  use.  Each  channel  is  calibrated  to  allow 
quick  totting-up  of  totals.  Fully  laden,  it 
carries  £120-worth  of  coin.  Precision 
Products  (Freepost),  PO  Box  50, 
Sevenoaks,  Kent  TNI  3  I A  Y. 


Briefly  .  .  . 


Colman's  of  Norwich  have  changed 
their  telephone  number  to  0603  660166. 

Chefaro  Proprietaries  Ltd  move  to 
Science  Park,  Milton  Road,  Cambridge, 
on  March  1 . 

B  Henri  DoroJ  I. Id's  business  has  been 
taken  over  by  Paterson,  Zochonis  (UK) 
Ltd.  All  Dorot  correspondence  should 
now  go  to  Bridgewater  House,  60 
Whitworth  Street,  Manchester  Ml  6LU. 
■  Scholl  (UK)  Ltd  are  to  set  up  a 
European  research  and  development 
section  at  their  St  John  Street  premises  in 
London.  Emphasis  will  be  put  on  new 
ranges  and  line  extensions  among  the 
company's  personal-care  products. 

The  Department  of  Trade  has  set  up  a 
special  unit  to  advise  manufacturers, 
traders  and  consumers  faced  with 
industrial  counterfeiting.  The  new  unit 
aims  to  provide  a  focal  point  for  the 
Department's  anti-counterfeiting 
activities,  and  so  should  be  able  to  give 
the  best  possible  advice  on  available 
Government  help.  Inquiries  should  go  to 
International  Trade  Policy  Division, 
Department  of  Trade,  1  Victoria  Street, 
London  SW1. 


Jocelyn  Catchpole,  secretary  at  an 
East  Anglian  health  centre,  has  won 
the  Smith  Kline  &  French  award  for 
best  diploma  student  in  the  1981-82 
Association  of  Medical  Secretaries, 
Practice  Administrators  and 
Receptionists  examinations.  She 
received  her  trophy  from  SKF 
advertising  manager  Alan  Chandler. 
She  also  received  the  President's  Prize, 
donated  by  SK&F,  from  AM  SPAR 
president  Sir  Cyril  Clarke. 


APPOINTMENTS 


Pharmacist  MD  for 
Boots  the  Chemists 

Keith  Ackroyd, 

MPS,  has  been  y 
made  managing 
director  of  Boots 

the  Chemists.  Mr  *»%  ***** 

Ackroyd  qualified 

in  1956,  becoming  a  ^  \  .<~ 

director  of  Boots  \ 

the  (  hemisl  s  in 

1975  and  joining  the 

board  of  Boots  Co 

four  years  later. 

Bernard  Theobald  is  now  responsible 
for  retail  development  in  the  UK  and 
overseas,  also  supervising  the  transfer  of 
Timothy  Whites  business  to  Boots  stores 
(C&D  last  week).  Mr  Theobald  has  been 
on  the  Boots  the  Chemists  board  since 
1977,  becoming  a  director  of  the  parent 
Boots  Co  in  1979. 

■  Beecharn  P  oods: 

David  King  is 
appointed  to  the 
newly-created  post 
of  general  manager 
(marketing  and 
sales).  He  moves 
from  Bovril  Ltd, 
where  he  has  been 
sales  director  since  i 
1974.  I 

■  Charnwood  Pharmaceuticals  Ltd:  Eoin 
Sedgly  has  been  appointed  to  the  newly- 
created  post  of  hospital  services  manager. 

■  Allen  Industries  (Wimborne)  Ltd: 
James  Ford  is  appointed  sales  and 
marketing  manager. 

■  National  Association  of  Shopfitters: 
John  Rabey  has  been  elected  to  succeed 
Alan  Drake  as  president.  Harry  Tomkins 
becomes  vice-president. 

■  Scholl  (UK)  Ltd:  Derek  Gerrard  has 
joined  the  company  as  research  and 
development  director.  He  was  previously 
research  manager,  consumer  products  at 
Johnson  &  Johnson. 

■  Bounty  Services  Ltd:  Mr  Robert 
Egleton  joins  as  director  of  distribution 
taking  charge  of  the  Bounty  fieldforce, 
currently  about  200.  Mr  Kim  March  joins 
as  advertisement  sales  manager  with 
responsibility  for  Bounty's  publications 
division. 

■  Dylon  International  Ltd:  The  company 
has  restructured  its  field  sales 
management.  John  Hudson  becomes 
special  accounts  manager  and  Bill  Downs 
Northern  divisional  sales  manager,  while 
John  Kingham  is  appointed  special 
accounts  manager  for  the  Southern 
division.  Bob  Watkins  takes  sales 
management  responsibility  for  the 
Southern  division. 
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WESTMINSTER 


CSM  to  look  at 
safety  of  laetrile 

The  Committee  on  Safety  of  Medicines  is 
to  consider  the  safety  of  laetrile 
(amygdalin)  at  its  meeting  on  February 
24,  Mr  Kenneth  Clarke,  Minister  for 
Health  said  in  answer  to  a  question  from 
Mrs  Gwyneth  Dunwoody,  Labour 
Shadow  Health  Minister. 

Mr  Geoffrey  Finsburg,  Under- 
Secretary  for  Health  and  Social  Services, 
told  Mrs  Dunwoody  in  a  written  answer 
recently  that  he  knew  of  no  reports  of 
adverse  effects  attributed  to  laetrile 
consumption  in  the  UK.  But  in  view  of 
reports  of  deaths  in  the  United  States  the 
Department  had  reviewed  its  safety  and 
he  is  seeking  advice  from  the  CSM. 

Laetrile,  (also  known  as  B17),  occurs 
in  apricot  and  other  fruit  kernels  and  was 
claimed  as  a  cure  for  cancer  but  found 
ineffective. 

Dr  Robert  Woodward,  chief  executive 
of  Larkhall  Laboratories  one  of  the 
companies  selling  B17  tablets  in  the  UK, 
says  that  contrary  to  some  public 
comment,  the  tablets  are  not  being 
promoted  as  a  cancer  cure  but  are  used  as 
part  of  a  preventative  health  care 
programme  based  on  a  holistic  system  of 
diet. 

Dr  Woodward  said:  "I  can 
categorically  state  that  we  have  had  no 
complaints  whatsoever  about  B17 
products  we  manufacture  and  we  shall 
continue  to  make  them  available  to  those 
who  have  faith  in  their  benefits  as  part  of 
"a  comprehensive  nutritional  and 
psychotherapeutic  programme." 

Consumer  safety: 
closing  the  loopholes 

Work  on  changes  in  the  Consumer  Safety 
legislation  is  well  advanced,  Dr  Gerard 
Vaughan,  Minister  for  Consumer  Affairs, 
said  at  a  reception  at  the  British  Standards 
Institution  recently  (C&D  January  29 
pl58). 

"There  are  still  glaring  loopholes  in 
the  law  which  allow  unscrupulous  traders 
to  put  the  lives  of  innocent  people  at  risk 
by  selling  them  unsafe  goods,"  Dr 
Vaughan  said. 

At  present  there  are  no'  controls  to 
prevent  unsafe  goods  getting  onto  the 
market,  and  withdrawing  those  goods 
from  the  shelves  is  a  long  and  difficult 
process.  Dr  Vaughan  said  that  powers  to 
enter  premises  and  seize  unsafe  goods 
should  be  applied  to  all  the  safety 
regulations.  "We  need  to  link  acceptable 
standards  of  safety  for  goods  coming 
onto  the  UK  market  with  approved 
standards  developed  by  modern 


technology,"  he  added. 

Lambeth  consumer  protection 
department  recently  called  for  a  change  in 
the  Consumer  Safety  Act  following  a 
prohibition  notice  served  upon  a  retailer 
preventing  him  from  selling  a  faulty 
electrical  rice  cooker.  The  Lambeth 
department  wants  authority  to  serve 
prohibition  notices  transferred  to  local 
level.  At  present  only  the  Secretary  of 
State  has  that  authority. 

90  MPsa  in  call  for 
Sunday  trade  inquiry 

Three  leading  Tory  backbenchers  have 
tabled  a  further  motion  on  Sunday 
trading  this  week.  They  are  John  Osborn, 
Anthony  Grant  and  Viscount  Cranborne. 

So  far  there  are  90  signatories  to  the 
motion  which  reads: 

"That  this  House  urges  the  Government, 
following  the  defeat  of  the  Shops  Bill  on 
its  second  reading,  to  set  up  a  Royal 


CONING 
EVENTS 


US  Pharm  Tech 
Conference  '83 

The  fourth  annual  Pharm  Tech 
Conference  is  to  be  held  in  New  York  City 
at  The  Sheraton  Centre  Hotel,  September 
20-22,  1983.  More  than  1,500 
pharmaceutical  manufacturers, 
researchers,  regulators  and  academicians 
attend  the  conference  annually.  This  year 
it  offers  12  sessions  and  7  workshops. 

Interphex  '83,  a  working  exhibition  of 
the  state-of-the-art  in  processing,  testing, 
quality  control  and  laboratory  technology 
for  the  pharmaceutical  and  cosmetic 
industries,  will  be  held  at  the  New  York 
Coliseum  simultaneously. 

Session  topics  at  Pharm  Tech  will 
include:  unique  drug  delivery  systems, 
management  of  documentation  systems, 
unit  operations  in  solid  dosage 
processing,  packaging,  cosmetics  as 
drugs,  stability  testing,  bulk  chemicals, 
instrumentation,  validation,  parenterals, 
good  laboratory  practices,  and  a  general 
session  on  new  drug  reform.  Workshops 
include:  computerized  process  control, 
formulation  of  oral  solid  dosage  forms, 
laboratory  robotics,  sterile  filtration,  and 
documentation  case  studies. 

For  more  information  contact  Judith 
Weber,  Conference  Coordinator,  Aster 
Publishing  Corporation,  320  North  A 
Street,  PO  Box  50,  Springfield,  Oregon 
97477  (tel  503-726-1200). 

Monday,  February  21 

Mid  Glamorganshire  East  Branch,  Pharmaceutical  Society, 
The  White  Hart  Hotel,  Pontypridd,  at  8pm-  "Is  there  life 
elsewhere  in  the  universe".  Buffet  supper. 
North  Metropolitan  Branch,  Pharmaceutical  Society,  Coram 
Lecture  Theatre,  School  of  Pharmacy,  at  8pm.  Dr  Qureshi 


Commission  of  Inquiry  into  the  operation 
of  the  Shops  Act,  with  particular 
reference  to  Sunday  trading,  bearing  in 
mind  the  need  to  keep  Sunday  as  a  day 
apart  for  worship  and  the  family;  and 
considers  that  any  inquiry  should  take 
note  of  the  extent  to  which  the  industry 
and  essential  services  operate  a  24  hour-a- 
day,  seven-days-a-week  and  consider  the 
impact  on  tourism;  as  well  as  new 
opportunities  for  recreation  and  leisure 
and  the  importance  of  the  catering  and 
hotel  industry. 


■  The  working  party  chaired  by  Professor 
Graham  Smith  (C&D  February  5)  to 
consider  proposals  for  improvements  to 
the  CSM's  yellow  card  system  will  deal 
with  its  work  in  two  stages:  1)  how  the 
present  system  might  be  improved,  and  2) 
considering  alternative  or  additional 
ideas,  Mr  Kenneth  Clarke,  Minister  for 
Health,  said  in  answer  to  a  Commons 
question  this  week.  It  is  likely  that  stage 
one  will  be  completed  within  a  few 
months. 


Bashir  on  "Ethnic  medicines  and  related  problems". 

Tuesday,  February  22 

Bristol  Branch,  Pharmaceutical  Society,  Edward  Jenner 
Postgraduate  medical  centre,  Bristol  Royal  Infirmary,  at 
7.30pm.  Professor  C.  Scully,  University  of  Bristol,  on  "Drug 
related  diseases  of  the  mouth".  Joint  meeting  with  British 
Dental  Association. 

Croydon  Branch,  Pharmaceutical  Society,  The  Medical 
Centre,  Mayday  Hospital,  at  8pm.  Mrs  Benson,  NPA  training 
officer,  on  "Staff  training",  including  film  featuring  John 
Cleese.  Joint  meeting  with  NPA. 

Swindon  and  North  Wilts  Branch,  National  Pharmaceutical 
Associatin,  Postgraduate  centre,  Princess  Margaret  Hospital, 
Okus  Road,  Swindon,  at  8pm.  Speaker  from  Bristol 
government  office  on  "Statutory  sick  pay  —  what  you  need  to 
know". 

Thursday,  February  24 

Barnet  Branch,  Pharmaceutical  Society,  Postgraduate  medical 
centre,  Barnet  General  Hospital,  at  7.30pm.  Discussion  on 
motions  for  branch  representatives  meeting. 
Birmingham  Branch,  Pharmaceutical  Society,  Keys  Dining 
Club,  Margaret  Street,  Birmingham,  at  8pm.  Professor  P. A. 
Bacon  on  "Current  trends  in  rheumatology". 
Northern  Scottish  Branch,  Pharmaceutical  Society, 
Postgraduate  medical  centre,  Raigmore  Hospital,  Inverness,  at 
7.45pm.  Mr  R.I.  Hughes,  Manorfield  Systems  Ltd,  on 
"Computer  systems  in  pharmacy". 

Royal  Society  of  Chemistry,  Analytical  Division,  Chemistry 
Department,  The  University,  Aberdeen,  at  4.15pm.  Mr  P. 
Aggett  on  "Factors  affecting  the  bioavailability  of  trace 
elements". 

Wirral  Branch,  Pharmaceutical  Society,  Clatterbridge 
Hospital,  at  7.15pm.  Dr  R.S.  Jones,  University  of  Liverpool, 
on  "Comparative  anaesthesia".  Buffet. 

Advance  Information 

Thames  Valley  Pharmacists'  Association,  Worcester  Rooms, 
Worcester  Park  Hotel,  Maiden  Road,  Worcester  Park,  on 
March  16,  at  7pm.  Annual  dinner  and  dance.  Tickets  £10 
(before  March  9)  from  Mr  D.W,  Higgins,  390  Ewell  Road, 
Tolworth,  Surrey. 

Edinburgh  Branch,  Pharmaceutical  Society,  Post  House 
Hotel,  on  March  5,  at  7.30pm.  Dinner  and  dance.  Details  from 
J.  Chilton,  36  York  Place,  Edinburgh  EH1  3HU. 
Bedfordshire  Branch,  Pharmaceutical  Society,  The  Old  Moat 
House,  Moat  Lane,  Luton,  on  March  12.  Annual  dinner  and 
dance.  Details  from  Mr  G.  Hay,  16  Mountfield  Road,  Luton, 
Beds  (telephone  Luton  26743). 

Southend  Branch,  Pharmaceutical  Society,  Garons  Banqueting 
Suite,  Southend  on  Sea,  on  March  19,  at  7pm.  Annual  dinner 
and  dance.  Further  information  from  Mr  D.  Cousins,  9  Pine 
wood  Close,  Linford,  Stanford  le  Hope. 
Reading  Branch,  Pharmaceutical  Society,  Council  Chamber, 
Civic  Buildings,  Civic  Centre,  Reading,  on  March  5,  at 
7.30pm.  Annual  dinner  and  dance.  Further  details  from  Miss 
S.  Bailey,  19  St  Ronans  Road,  Reading  (telephone  Reading 
587803). 

University  of  Aston,  April  20.  Continuing  education  day  and 
computer  labelling  systems  demonstration.  Sessions  include 
distance  learning,  pharmacy  practice  research.  College  of 
Pharmacy  Practice.  Refreshments  provided.  Details  from  Miss 
Alison  Morely,  Department  of  Pharmacy,  University  of  Aston, 
Gosta  Green,  Birmingham  B4  7ET  (telephone  021-359  361 1  ext 
4199). 

Society  for  Drug  Research,  Churchill  Hall,  University  of 
Bristol,  April  18-20.  Residential  meeting  on  advances  in 
research  and  methodology  for  CNS  drugs.  Fee  members  £75, 
non-members  £95  (includes  full  board  and  accommodation). 
Details  from  Mrs  B.  Cavilla,  Society  for  Drug  Research,  c/o 
Institute  of  Biology,  20  Queensberry  Place,  London  SW7  2DZ 
(telephone  01-581  8333). 

North  Metropolitan  Branch,  Pharmaceutical  Society,  The 

Brewery,  Chiswell  Street,  London  EC1,  on  March  17  at 
7.30pm.  Annual  dinner.  Tickets  £20  from  Mr  Mullineaux,  23 
Hardwicke  Road,  London  NI3  4SL. 
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ource:  Britain's  mums  who've  bought  671  million  Snugglers.) 

Every  independent  audit       more  business  than  the  next 
since  1978  shows  we're  number  two  brands  put  together.  We've 
one. The  most  popular  dispos-    seen  them  come.We've  seen 
able  for  over  four  years.  Number  them  go.  We've  seen  them  off. 
one  in  Grocers,  number  one  in     Britain's  mums  will  always  know 

that  Snugglers 


Chemists,  number  one  overall 

Last  year  we  outsold 
our  nearest  competitor 
by  93%.  We  did 


are  the  best 
way  to  snuggle 
their  babies. 


Chemist  &  Druggist 
Directory  1983 


The  only  comprehensive  annual  reference  source  for 
the  entire  pharmaceutical  profession. 
Retail  and  hospital  pharmacists,  wholesalers, 
manufacturers  .  .  .  everyone  needs  the  new, 
updated,  even  better 


CHEMIST  &  I 
DIRECTOR' 


HRUGGfiST 
1983' 


Completely  revised  and 
updated  for  1983.  Over  3,000 
vital  changes  in  the  "Manufacturers 
and  Suppliers  section"  alone! 


See  the  vital  information  this  year-round  reference  work 
contains: 

,v    Invaluable  I  ablel  and      .[  -  !  •  desiufa  <tti»n  guide, 

including  over  100  new  products  this  year. 

★  Buyer's  Guide  to  Products.  A-Z  of  products  with  names 
of  manufacturers,  sole  agents  and  wholesalers,  who 
owns  whom  —  A-Z  index  of  companies. 

★  Manufacturers  and  Suppliers  Index.  Alphabetical, 
address,  'phone  and  Telex  numbers. 

★  Pharmaceutical  Organisations  in  Britain  and  overseas. 
Professional  and  Trade  Organisations. 

★  Hospital  Pharmacists  by  Town  and  Name  (geographical 
index).  Address,  'phone  number,  Pharmacy  Depts., 
Emergency  Services,  NHS  Pharmaceutical  Officers.  Local 
Pharmaceutical  Committees. 

★  Multiple  Retail/Wholesale  Outlets  -  full  addresses. 

Because  you  must  have  the  latest  changes,  new  facts  and  the  right  answers 
fingertips  -  ORDER  YOUR  COPY  NOW 


Retail  Pharmacists 
All  these  facts  in  ONE  VOLUME! 

★  What's  what  under  the  NHS 

★  Drug  Interactions 

★  Mis-use  of  Drugs 

★  Statutory  poisons/ 
medicine  acts 


permanently  at  your 
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Price:  U.K.  £33.00  -  Overseas  £37.00  (including  post  &  packing) 


Name: 

Position: 

Company: 

Please  complete  in  BLOCK  CAPITALS 

Address: 

Postcode: 

Country: 

Telephone: 

Telex: 

Please  specify  type  of  organisation: 

□  Retailer  □  Wholesaler/Distributor  □  Manufacturer 
Q  Health  Authority/Board  □  Hospital 

SEND  TO: 

David  Helson  Marketing  Department 
Benn  Business  Information  Services  Ltd, 
Union  House,  Endge  Road,  Tunbridge  Wells, 
Kent  TN4  8HF.  Tel:  Tun  Wells  (0892)  38991 

□  ANNUAL  RENEWAL.  Tick  here  if  you  wish  to 
repeat  this  order  for  future  editions. 
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Some  oils  scarce 
[>n  the  spot 


.ondon,  February  15:  Stocks  of  several 
ssential  oils  have  been  cleared  on  the  spot 
nd  were  not  being  quoted  during  the  past 
veek.  They  included  cananga,  East 
ndian  nutmeg  and  Ceylon  citronella  — 
he  latter  having  risen  by  55p  kg  for 
hipment.  Ceylon  cinnamon  leaf  oil  was 
lso  unquoted  on  the  spot  as  well  as  for 
orward  delivery.  Demand  for  Brazilian 
eppermint  by  speculators  eased  off 
uring  the  week  but  prices  were 
nchanged. 

Among  botanicals  several  eased 
lightly  in  price  from  their  recent  high 
;vels.  Among  them  were  benzoin, 
ascara,  cherry  bark  and  liquorice  root  — 
II  in  the  cif  position.  The  slightly  better 
howing  of  sterling  against  the  US  dollar 
lay  have  been  responsible  for  some  of 
hose  changes.  Cape  aloes  continued  to 
ise  for  shipment  as  all  spot  supplies  were 
Jgain  taken  up.  In  spices  pepper  and  some 
ingers  were  dearer  while  cloves  were 
own  by  £50  metric  ton. 

Dearer  among  pharmaceutical 
hemicals  are  benzocaine,  choline, 
lioquinol  and  sulphacetamide  sodium. 

Pharmaceutical  chemicals 

Uetarsol:  £27  kg  in  50-kg  lots. 

xcetic  acid:  4-ton  lots,  per  metric  ton  delivered  —  glacial  BPC 
398,  99.5  per  cent  £381,  80  per  cent  grade  pure  £345;  technical 
324. 

Vcetone:  £480  metric  ton  for  30-drum  lots. 

adrenaline:  I  kg  lots,  base  £0.40  per  g;  acid  tartrate  £0.35  per  g. 

iluminium  hydroxide:  BP  dried  gel  £1 .70  kg  in  200  kg  lots. 

imethocaine:  (5-kg  lots  per  kg)  base  £59;  hydrochloride 

42.50. 

tmmonium  acetate:  BPC  1949  crystals  £1 . 1 1  kg  in  50-kg  lots. 
Ammonium  bicarbonate:  BPC  £234.77  metric  ton,  ex-works, 
n  50-kg  bags. 

immonium  tartrate:  Commercial  £3.5 1  kg  in  50-kg  lots 

imylobarbilone:  Less  than  100-kg  £24.30  kg;  sodium  £26.60. 

Ascorbic  acid:  (per  kg)  25-kg  £6.27;  500-kg  £5.50-£5.87  as  to 

ource;  coated  £6.25  —  (25-kg  lots). 

Vspirin:  Ten-ton  lots  £2. 20kg;  imported  from  £1.90. 

Vtropine:  (per  kg  in  Vi-kg  lots)  Alkaloid  £220;  methomtrate 

205;  sulphate  £193. 

lenzocaine:  BP  in  50-kg  lots,  £8.50  kg 

lenzoic  acid:  BP  in  500-kg  lots,  £0.8801  kg 

tiotin:  Crystals  £5.51  per  g;  in  10-g  lots. 

tismuth  salts:  £  per  kg. 


alkylate 

ubcarbonate 

ubnitrate 


50-kg 
12.47 
7.55 
5.64 


250-kg 
12.15 
7.44 
5.55 


torax:  EP  grade,  2-4  ton  lots  per  metric  ton  in  paper  bags, 
lelivered  —  granular  £346,  powder  £376,  extra  line  powder 
393. 

toric  acid:  EP  grade  per  metric  ton  in  2-4  ton  lots  —  granular 
'507;  powder  £540. 

iromides:  Ammonium  potassium,  sodium  per  metric  ton  in 
0-kg  lots  £1 ,000;  250-kg  lots  £975;  1 ,000-kg  £950. 
Irucine  sulphate:  £45  kg 

lutobarbitone:  Less  than  100  kg  £28.90  per  kg. 

affeine:  BP  anhydrous  £4.20  kg  lor  250-kg  minimum. 

alamine:  BP  £796  per  1,000-kg  delivered, 
'alcium  ascorbate:  £7.38  kg  in  25-kg  pack, 
.alcium  carbonate:  Precipitated  BP  £285  metric  ton  delivered 

K. 

alcium  chloride:  BP  powder  anhydrous  96/98%  £1.52  kg  in 
0-kglots;  hexahydrate  crystals  BP  1968  £1.19. 
alcium  gluconate:  £2.105  per  metric  ton. 
alcium  lactate:  100-kg  lots  £1.37  kg. 
alcium  pantothenate:  £8.25  kg  in  25-kg  lots, 
arba/ochrome:  technical  £65  kg;  sodium  sulphonate  £113  kg. 
Carbon  tetrachloride:  BP  5-ton  lots  in  290-kg  drums  £305  per 
netric  ton. 

arotene:  Beta  —  10%  £34. 10  kg  (5-kg  lots);  20%  suspension 
43.45  kg  (5-kg).  ■ 

hloral  hydrate:  50-kg  lots  £2.85  kg. 
hloramphenicol:  levo  BP  '80  £20  kg  in  500-kg  lots. 
Chloroform:  BP  in  180-litre  drum  from  £1 .24  per  litre  lor  one 
rum  lots  down  to  £0.99  for  39  drums.  In  2-litre  bottle  £3  20 
lach  for  175  litres;  £2.50  for  7,000  litres. 
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Chloroquine  phosphate:  In  250-kg  lots,  £16  kg. 

Choline:  (50-kg  lots)  dihvdrogen  citrate  £3.70  kg;  chloride  pure 

£5.05 

Cinchocainc:  (5-kg  lots)  base  £1 10  kg;  hydrochloride  £130  kg. 
Citric  acid:  BP  per  metric  ton  single  deliveries,  granular 
monohydrate  £892;  anhydrous  £941  (powdered  £25  premium 
per  1,000  kg). 

Clioquinol:  BP  80  500-kg  lots  £25.75  kg. 
Cocaine:  Alkaloid  £  1 ,076  kg;  hydrochloride  £947.70. 
Cvanocobalamin:  per  g  £3.85  in  100-g  lots;  imported  £3.25  in 
I -kg  lots. 

Cvcloharhitone:  Calcium  in  50-kg  lots  £31 .25  kg. 
Dapsone:  BP  in  200-kg  lots,  £10.80  kg. 
Dexpanthcnol:  (per  kg)  £10.89  in  5-kg  lots. 
Dextromethorphan:  £177. 10  in  5-kg  lots. 
Diazepam:  In  50-kg  lots,  £20,50  kg. 

Dihydrocodeine  bitartrate:  £535  kg  in  20-kg  lots.  Subject  to 
Misuse  ol  Drugs  Regulations. 

FJphedrine:  (Per  kg),  hydrochloride  £15.90 in  250-kg  lots. 

Frgometrine  maleate:  £6.36  in  50-g  lots. 

Ergotamine  tartrate:  £4.25  g  in  50-g  lots. 

Ether:  BP  anaesthetic  2-htre  bottle  £4.42  each  for  lots  ot  175 

bottles;  in  1 30-kg  drum  £2,000  metric  ton  BP  solvent  in  130-kg 

drum  £1 ,440  metric  ton. 

Elhisterone:  £250  per  kg. 

Ferric  citrate:  £5  kg  in  minimum  250-kg  lots 

Ferrous  fumarate:  BP  £1.40  kg  in  750-kg  lots  minimum. 

Ferrous  gluconate:  £2,495  per  metric  ton 

Ferrous  sulphate:  Dry  £590  metric  ton. 

Folic  acid:  £68-£71 .50  kg  as  to  quantity. 

Formic  acid:  per  metric  ton  delivered  in  4-ton  lots,  98  per  cent 

£400;  85  per  cent  £334. 

Glucose:  (Per  metric  ton  in  10-ton  lots)  —  monohydrate  £335; 
liquid  43°  Baumie  £351 .50  (5-ton  lots);  naked  18-tons  lots 
£290.25. 

Glycerin:  In  250-kg  returnable  drums  £810  metric  ton  in  5-ton 
lots;  £835  in  3-ton  lots. 

Hoirtatropine:  Hydrobromide  £145  kg;  methylbromide,  £138 
—  both  in  '/2-kg  lots. 

Hydrogen  peroxide:  35  per  cent  £348  metric  ton. 
Hydroquinone:  50-kg  lots  £3  08  kg 

Hypophosphorous  acid:  (Per  metric  ton  in  50-kg  lots).  Pure 
50%  £4,547.50. 

Iodides:  (Per  kg)  Ammonium  £14.5(1  (50-kg  lots);  potassium 
£9.35  (250  kg),  sodium  £12.35  (50  kg). 
Iodine:  Resublimed  £  1 1 . 10  kg  in  250-kg  lots;  crude  99.5% 
£8.34  in  500-kg  lots. 
Iodoform:  USNF  £17  kg  in  50-kg  lots. 
Isoetharine  hydrochloride:  £184  kg  tor  1 -kg  lots. 
Isoniazid:  BP  1973  £4.80  kg  in  200-kg  lots. 
Isoprenaline:  Hydrochloride  £80  kg;  sulphate  £75  for  1-kg  lots. 
Kaolin:  BP  natural  £199.30  per  1,000  kg;  light  £208. 10  ex- 
works  in  minimum  10-ton  lots. 
Lactic  acid:  BP  88/90%  £1 .80  kg  in  70-kg  drum 
Lobeline:  Hydrochloride  £  1 .49  gram;  sulphate  £1 .92  in  100-g 
lots. 

Magnesium  carbonate:  BP  pet  metric  ton  —  heavy  £800;  lighl 
£600-£645  as  to  maker. 

Magnesium  chloride:  BP  crystals  £1.21  kg  for  50-kg  lots. 
Magnesium  dihvdrogen  phosphate:  Pute  £2.45  kg  in  50-kg  lots. 
Magnesium  hydroxide:  (metric  ton)  £1 ,650;  28  per  cent  paste 
£550. 

Magnesium  oxide:  BP  per  metric  ton,  heavy  £1 ,700;  light 
£1,600. 

Magnesium  sulphate:  BP  £147. 10-£150  metric  ton,  commercial 
from  £130;  exsiccated  £310.60. 

Magnesium  trisilicate:  Light  £0  80  kg;  heavy  £0.79  kg  in 
minimum  900-kg  and  1 , 200-kg  lots  respectively 
Mercurials:  Per  kg  in  50-kg  lots;  ammomated  £  1 5  20;  oxide  — 
red  £16.30;  and  yellow  £16.05;  perchloride  £8.85;  subchloride 
£12.10;  iodide  £15. 

Mersalyl:  Acid  £86.16  kg  in  10-kg  lots;  £82.06  kg  in  24-kg  lots 
Methadone  hydrochloride:  £330  per  kg.  Subject  to  Misuse  of 
Drugs  Regulations 

Methyl  salicylate:  5-ton  £1 .73  kg;  1-ton  £1 .78. 
Meloi:  Photo  grade  per  kg.  50-kg  lots  £9.90. 
Nicotinamide:  £4  82  kg  in  50-kg  lots. 
Nicotinic  acid:  £4.54  kg  in  50-kg  lots. 
Opiates:  <£  per  kg)  in  1-kg  lots;  subject  to  Misuse  of  Drugs 
Regulations  —  Codeine  alkaloid  £600-£604  as  to  maker; 
hydrochloride  £520;  phosphate  £460. 50-1462;  sulphate  £520. 
Diamorphine  alkaloid  £821 ;  hydrochloride  £748 
Ethvlmorphine  hydrochloride  £585 ,50-£591 .  Morphine 
alkaloid  £667-£668;  hydrochloride  and  sulphate  £544-£545. 
Oxalic  acid:  Recrystallised  £1 .83  kg  for  50-kg  lots. 
Papaverctum:  £390  kg;  5-kg  lots  £355  kg.  Subject  to  Misuse  of 
Drugs  Regulations. 

Paracetamol:  (Per  kg)  10-ton  contracts  from  £2.80  to  £3.10; 
1-ton  £3. 15.  Premium  ford/c  £0.45  kg. 

Paraffin  liquid:  BP  WOM  65  per  litre  in  210-litre  drums  £0.767 
litre;  light  liquid  BPC  1963,  £0  694.  Technical  white  oil  WOT 
14,  £0.682;  WOT  24,  £0.711 

Pentobarbitone:  Less  than  100-kg  £32.55  kg;  sodium  £34.40. 
Pethidine  hydrochloride:  10-kg  lots  £73.40  kg.  Subject  to 
Misuse  of  Drugs  Regulations. 

Petroleum  jelly:  BP  soft  white  grade  54  £576  metric  ton;  grade 
56  £535  delivered  UK  in  1 70-kg  drums;  yellow  BP  in  grade  60 
£576  in  174-kg  drums 

Phenylephrine  hydrochloride:  £97  kg  in  25-kg  lots. 
Phosphoric  acid:  BP  sg  1 ,750  £0.5773  kg  in  38-drum  lots 
minimum 

Pholcodine:  1-kg  £538;  £493  kg  in  60-kg  lots.  Subject  to  Misuse 

of  Drugs  Regulations. 

Phthalylsulphalhiazole:  50-kg  lots  £6.66  kg. 

Physostigmine:  Salicylate  £3.70  per  g;  sulphate  £4.49  in  100-g 

lots 

Pilocarpine:  Hydrochloride  £532.43  kg;  nitrate  £527.03. 
Potassium  ammonium  tartrate:  £2.76  kg  in  50-kg  lots. 
Potassium  bitartrate:  £  1 ,050  per  metric  ton. 
Potassium  citrate:  Granular  £1,071  per  metric  ton.  5-ton 
contracts  £1,063  ton 

Potassium  diphosphate:  in  50-kg  lots;  powder  £1 ,165  metric 
ton  ex  works,  minimum  3-ton  lots. 

Potassium  hydroxide:  Pellets  BP  1963  in  50-kg  lots  £2,4.36.10 


metric  ton;  technical  flakes  £766  ex  works. 

Potassium  nitrate:  Recrystallised  £1 .72  for  50-kg  drums. 

Potassium  phosphate:  monobasic  BPC  1949.  £1.79  kg  in  50-kg 

lots. 

Pyridoxine:  £22.61  kg  for  20-kg  lots. 
Quinalbarbitone:  Sodium  in  50-kg  lots  £35.85  kg. 
Reserpine:  Alkaloid  £0.55  gram  in  100-g  lots. 
Rjhoflavine:  (Per  kg)  £25.91  in  10-kg  pack,  100-kg  phosphate 
sodium  £81 .40  in  5-kg. 

Saccharin:  BP  sodium,  powder  £3  40  kg;  crystals  £3.20,  both 
for  250-kg  lots. 

Salicylic  acid:  5-ton  lot  £1 .75  kg;  1  ton  £1.79. 
Sodium  acetate:  BP  crystals  £0.90  kg  in  50-kg. 
Sodium  acid  phosphate:  BP  crystals  £1 ,24-£l  .49  kg  as  to 
source  for  50-kg  lots 

Sodium  ascorbate:  25-kg  lots  £6.27  per  kg. 

Sodium  benzoate:  £0.70  kg  in  500-kg  lots. 

Sodium  bicarbonate:  BP  from  £168.40  metric  ton  as  to  grade  in 

minimum  10-ton  lots  delivered  UK. 

Sodium  chloride:  Vacuum  dried  in  10-ton  lots  delivered 

London  4-ply  bags  £56.40  metric  ton. 

Sodium  citrate:  Granular  £893  metric  ton;  powder  £918.  Five- 
ton  contracts  granular  £886;  powder  £911  —  all  in  lined  bags. 
Sodium  fluoride:  in  50-kg  lots  £2.43  kg  ex  works. 
Sodium  gluconate:  Technical  £825  metric  ton. 
Sodium  hydroxide:  Pellets  BP  1973  in  50-kg  lots  £0.91-£1 .90  kg 
ex  works. 

Sodium  nitrate:  BPC  Recrystallised  £1 .44  kg  for  50-kg  lots. 
Sodium  nitrite:  BPC  1973  £1.51  for  50-kg. 
Sodium  perborate:  (per  1 ,000  kg)  monohydrate  £723; 
tetrahydrate  £430. 

Sodium  percarbonate:  £567  per  metric  ton. 

Sodium  sulphate:  Fine  crystals  BP  £109  per  metric  ton,  pea 

crystals  £131 .20;  commercial  £43. 10  ex  works. 

Sodium  sulphite:  Crystals  £0.216  kg  (500  kg  minimum). 

Sodium  tauroglycocholate:  (50-kg)  £8.60  kg. 

Sodium  thiosulphate:  photo  grade  £282  per  metric  ton;  £264.50 

ton  in  4-ton  lots. 

Sorbitol:  Powder  £890  melric  ton;  syrup  £430-£450  as  to  grade. 
Stilboestrol:  BP  in  25-kg  lots,  £197.50  kg. 
Strychnine:  Alkaloid  £74.30  per  kg.  sulphate  and 
hydrochloride  £60.40  kg  5-10  kg  lots. 
Succinic  acid:  In  500-kg  lots,  £1.45  kg. 

Succinvlsulphathiazole:  £9.98  kg  in  50-kg  lots;  imported  £5.50 
(250-kg). 

Sulphacetamide  sodium:  BP  £7.35  kg  for  50-kg. 
Sulphadiazine:  BP  '68  £4.80  kg  in  250-kg  lots. 
Sulphadimidine:  £5.40  kg  for  imported  in  '/2-ton  lots. 
Sulphamethizole:  £15  84  ku  in  250-kg  lots. 
Sulphanilamide:  BPC  '68  £2.20  kg  in  250-kg  lots. 
Sulphaquinoxaline:  BP  Vet  £16.05  kg;  sodium  salt  £20.63  in 
500-kg  lots. 

Sulphathiazole:  BP  1973,  £4  kg  in  '/i-ton  lots. 

Talc:  BPC  sterilised  £750  metric  ton  in  50-kg;  £465  for 

1,000  kg  lots. 

Tartaric  acid:  £1 ,795  per  metric  ton. 

Tetracycline:  Hydrochloride  £14.20  kg  in  250-500  kg  lots. 

Theobromine:  Unquoted 

Theophylline:  Anhydrous  and  hydrous  £5.63  kg  in  100-kg  lots 
—  ethylene  diamine  £6.08  kg. 

Thiamine:  Hydrochloride  /  mononitrate  £19.86  kg  in  20-kg 

lots  ot  British  origin. 

T  ocopherol:  DL  alpha  5  kg  £18.92  kg. 

Tocopheryl  acetate:  DL-alpha  per  kg  £1 5  .84  (in  20-kg  lots); 

adsorbate  £15.40  (25-kg);  spray-dried  £13. 75kg  (25-kg). 

Vitamin  A:  (pet  kg)  acetate  powder  Vi  miu  per  g  £19.86  (5  kg 

lots);  palmilate  oily  concentrate  1  miu  per  g  £19.58  (in  5-kg 

lots);  water  miscible  £5.45  lure  (6-litre  pack). 

Vitamin  1)2:  Type  850  £56.00,  type  80  £5.94  kg  (25-kg  lots). 

Vitamin  M:  £1,21  g  for  lOOg  packs. 

Vohimbine  hydrochloride:  £477  per  kg;  £400  kg  in  5-kg  lots. 
Zinc  acetate:  Pure  £1 .63  kg  in  50-kg  lots. 
Zinc  carbonate:  Pharmaceutical  grade  £756  per  metric  ton. 
Zinc  chloride:  Anhydrous  powder  £450  metric  ton,  delivered 

U.K. 


Crude  drugs 


Aloes:  Cape  no  spot;  £1 ,995  metric  ton.  cif.  Curacao  £6,895 
cif. 

Benzoin:  £151  cwt,  cif. 

Camphor:  Natural  powder  £10.50  kg  spot;  £9.85,  cif.  Synthetic 

96%  £1.50  spot,  £1.1 7,  cif. 

Cardamoms:  AGN  £8  kg,  cif. 

Cascara:  No  spot;  £1 ,535  metric  ton,  cif. 

Cherry  bark:  No  spot;  £1 ,820,  metric  ton,  cif. 

Chillies:  Unquoted;  powder  £1 ,000  per  metric  ton  spot. 

Cloves:  Madagascar  £7,450  metric  ton  spot  £7,350,  cif. 

Cochineal:  (kg)  Tenerife  black  brilliant  from  £28.20  spot; 

£16.50  forward. 

Dandelion:  Unquoted. 

Gentian  root:  No  spot;  £2,590  metric  ton,  cif. 

Ginger:  Cochin  £1 ,400  metric  ton  spot  and  cif.  Jamaican  No. 3 

£1 ,950,  cif.  Nigerian  split  £725,  cif.  Indonesian  £650  spot. 

Liquorice:  Root,  no  spot,  £665  metric  ton,  cif.  Block  juice 

£  1 ,400  metric  ton  spot;  spray-dried  powder  £1,900. 

Pepper:  (metric  ton)  Satawak  black  £950  spot  unavailable,  cif, 

white  £  1 ,400  spot ;  $  1 ,900,  cif . 

Seeds:  (metric  ton,  cif).  Anise:  China  star  £2,250.  Celery: 
Indian  £800.  Coriander:  Moroccan  £490 Cumin:  Indian 
£1,200,  Fennel:  Indian  £2,000.  Fenugreek:  Indian  £275; 
Turkish  £285. 

Turmeric:  Madras  lineer  £500  metric  ton  soot  and  cif. 

Essential  oils 

Cassia:  Chinese  no  spot,  £55  kg,  cif. 

Cedarwood:  Chinese  £4.45  kg  spot,  £4.35,  cif 

Cinnamon:  Ceylon  leal  no  spot  or  cif;  bark  English-distilled, 

£155. 

Citronella:  Ceylon  no  spot;  £2.80  kg,  cif.  Chinese  £3  spot; 
£3.25,  cif. 

Clove:  Indonesian  leaf  £2.15  kg,  cif.  Madagascar  £2.60.  cif; 

£2.47  kg,  cif.  English  distilled  bud  £57  spot. 

Eucalyptus:  Chinese  £3.35  kg  spot;  £3.10,  cif. 

Nutmeg:  East  Indian  no  spot:  £9.50  kg,  cif,  English  distilled 

£15 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  hulk  quantities  and  do  not  include  Value 
Added  Tax.  They  represent  the  last  quoted  or  accepted  prices 
as  we  go  to  press. 
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CLASSIFIED 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 

mny  Joan  1 1  \  t»  m  Utt  1'nrlhvr 

informalintfii  on  extension  272. 


Stocks  for  sale 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  apropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display  /  Semi  Display  £  1 1 .00 

per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 

Whole  Page  £950.00 
(260mm  x  180mm) 
SHallf  Page  KMX)  00 
(125mm  *  180mm) 
Quarter  Page  £280.00 
(125mm  x  88mm) 


Box  Numbers £2.50 extra 
Series  Discounts 

5 on  3  insertions  or  over. 
10°7o  on  7  insertions  or  over. 
15%  on  13  insertions  or  over 


The  NlOXie  range-For 
Beautiful  Hair  &  Skin 
From:—  Sta-Sof-Fro 


Zebbra  Wholesalers 
129,  Stoke  Newington  High 

SiiTeei  W/11S 

Oil  "  ^'  I'M 
01-249  9910 
01-254  8784 


The  Sta-Sof-Fro 
range  of  products 


The  Moxie  range  offers  the  retailers  a  quality  product  with  a  low  retail  price,  but  larger  profits.  It's  made  by  the 
makers  of  Sta-Sof-Fro.  Please  write  or  phone  for  further  details. 

Our  company  offers  a  unique  service,  fast  delivery,  technical  department,  High  Street  showrooms  and  a  range  of 
over  1 ,500  lines  which  includes  all  popular  brands.  We  are  main  distributors  of  Sta-Sof-Fro.  Please  contact  us  for 
product  lists  and  to  hear  of  the  many  other  exciting  promotions. 

'AFRO'  PRODUCTS   


ONE-SIZE  TIGHTS 

from  £2.60  doz.  plus  VAT.  Mm.  order  10  doz. 
overall.  CWO.  Carriage  free.  Full  range  Price  List. 

E.  &  R.  Kaye, 
16/18  New  Bridge  Street.  London  EC4. 

Est.  40  years. 


Distributors  Wanted 


NOSTROLINE  NASAL  REMEDY 
U.K.  DISTRIBUTOR  REQUIRED 

i  p  ||,.  C&O 


SHOWRAX 
SHELVING 

28  x  4ft  bays,  9  x  4ft 
double  gondolas. 
All  with  shelving, 
dividers,  glass, 
chrome  rails  etc. 
Excellent  condition  — 

will  split. 
Also  2  checkouts  and 
1  desk. 

Phone: 
(07694)  323  Evenings 


Agents 


rfj  BEAUTY  BASICS 
■|    LIM8TED  J| 

Require 

TOP 
AGENTS 

To  sell  nationally  advertised 
products.  Highest  commission 
paid.  No  objection  to  selling 
allied  products. 
Contact: 
Beauty  Basics  Ltd 
Unit  D,  51  Calthorpe  St 

London  WC1. 
Phone  01-278  9597  (office  hrs) 
01-387  1585  (eve) 
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trade  Services 


Shopfitting 


A  long  established  private  company 
with  a  highly  respected  sales  force 
calling  on  all  outlets  of  the  chemist 
trade,  drugstores  and  health  food 
shops.  In  England,  Scotland  and 
Wales  with  their  own  well  known 

range  of  products,  plus  a  small  range 

of  brand-leader  distributed  lines,  may 
shortly  be  in  a  position  to  consider 

undertaking  another  distributed  line. 

All  distributed  lines  are  marketed  and 

majored  upon  as  individual  products 
with  monthly  sales  information  and 
statistics  provided. 

All  replies  treated  in  strict  confidence. 

Please  write  in  the  first  instance  to: 
The  IMIairketfiinig  Director, 
BOX  C&D  2896 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Cream  Production, 
Packing 

Contract  Sales  Department 
English  Grains  Limited. 

Park  Road,  Overseal,  Burton-on-Trent,  Staffordshire. 
Telephone  (0283)  221 61 6,  Telex  341345. 


Shopfitting 


Shelving 

If  you  require  standard  shelving  and 
equipment  without  losing  quality,  at  a 
realistic  and  competetive  price. 

CONTACT 

shopfitting  is?  M'smm 

Design  Concept 


If  your  requirements  call  for  an  original 
and  imaginative  scheme  calling  for  the 
special  attention  of  a  competent  designer. 

OTMCT 

SHOPFITTING  &  DESIGN 


vsea 


I 


SHOPFITTING  ft 
DESIGN  CENTRE 
HERON  ROAD 

mmm  m  est 

EXETER 

Til.  (0392)37791 


N.P.A.  &  NUM ARK  APPROVED 


SHOPFSTTINGS  for  the 
PHARMACY 


A  modular  system  for  the  pharmacy  together  with  a  full 
shopfitting  service. 

Write  or  phone  to  David  Olney:- 
C  A. fVil IB IR A V A L E  LTD. 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS. 
(0525)  381356.  Telex:  826715  AREO  G.  


SHOPFITTING 


Please  mention  Chemist  & 
Druggist  in  your  Box  Number 
replies 


Everything  you  need  to  know 
is  in  this  FREE  pack,  sent  by 
return  of  post.  J  rt 

Group  ^^rf 

SHOWRAX 

Tower  Works,  Lower  Road, 
Gravesend,  Kent,  DA11  9BE 
\Te\:  Gravesend  (0474)6067 1 


alp  an 

shop  itting  limited 


For   the   ULTIMATE    in  pharmacy 
design  with  emphasis  given  to 
individual  requirements 

Telephone    0626  832059 

olplon  houit    co-olitr  road,  heolhlifld 
newlon  abbot,  devon    Iql2  6lg  . 


Quality  and  original  Continental 
System  plus  total  package 
NPA  recommended  NO  system 
matches  UMDASCH  for 
quality.  Prices  pleasantly 
competitive.  See  for  yourself 
.  .  .  there's  no  obligation. 

Umdasch  Systems,  Apeils 
Contracts  L  td,  Dallow  Road, 
Luton,  Beds  LU1  1FP.  Ring 
Luton  (0582)  30833  NOW1 
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Exports 


Professional  Prescription 
Computer  Labelling 


DONT  PANIC 
John  Richardson  can 
provide  your  ideal 
labelling  system  well 
before  January 
1984 


•  Shortly  available  country  wide 
wholesale  distribution  with  "Next 
Van  service/maintenance 

•  Selection  of  add  on  equipment,  ie 
extra  memory  disc  units  etc. 
"  Special  hospital  programme  with 
formula  calculations  Special  bulk 
packing  routine  Itemising  supplies  to 
different  wards/departments  etc 


Widely  acclaimed  as  being  the 
Fastest  and  Easiest  to  use 
Well  ahead  of  all  Others  - 

So  many  features  for  the  price,  all 
of  real  practical  use  in  your 
dispensary. 

Add/Delete  your  own  drugs 
(8-900).  Add /Delete  own  doses 
(over  100).  Very  accurate  stock 
control  with  wholesaler  of  choice. 
Displays  either  Link,  Prosper  or 
PIP  codes.  Cautionary  label 
indication.  Constant  full  label 
display.  Repeat  labelling.  Monthly 
print  out  of  all  dispensing/drug 
statistics.  Private  prescription 
pricing  etc.  Produces  superb  labels 
every  5-10  sees. 
All  for  less  than  £1500  (lease 
purchase  £68/month). 
Satisfaction  guaranteed,  2  months 
trial  period. 

Tel:  John  Richardson  MPS, 
Croston  (Lanes)  600494  anytime 


Appointments 


WAREHOUSE 
MANAGER 

Experience  in 
pharmaceutical  wholesaling 

essential.  For  company 
situated  in  North  London. 

Apply  in  writing  to:  — 

Mr.  M.  Hassan, 
Operations  Manager, 
Rabin  Ltd.,  16  24  Orsman 
Road,  London  N1  50J. 


Print  drug  labels 
in  seconds  and  save 
up  to  £900  a  year 
with  a  Border  system 


Ask  now  lor  literature  and  a  demonstration 
of  our  proved  system  Writes  letters  and 
keeps  NPA  ledger  accounts  as  well  Ring 
_       .  (05474)  368  or  write 

Border 

Computing.*     °—  ^ 

Programming  Shropshire  sy7  oax 


Chemists  everywhere . . . 

ARF  INSTAl  LING  THE  STYLE  PHARMACY  LABEL 
SYSTEM     IT  WORKS  WONDERS  1  IT'S  SHARP  -  | 
IT'S  THE  BEST  AND  SO  SIMPLE  TO  USE  WITH 
EVERYTHING  YOU  NEED  FOR  ONLY  £1250 


Style  Pharmacy  Label  System 


VHS  VIDEO  SALES  PRESENTATION  CASSETTE 


Business  Opportunities 


14  days  free  trial  available 
Phone:  Michael  Sprince  M.P.S. 


Would  you  like  to  market  your  own  label  shampoo  or 
conditioner?  And  think  you  could  sell  10  bottles  per  week. 
For  just  £30  deposit  we  will  produce  as  few  as  500  bottles 
of  your  own  high  quality  product.  We  will  even  spread  the 
cost  and  delivery  of  your  shampoo  or  conditioner  over  one 
year  by  delivery  and  invoicing  of  the  product  in  12  equal 
parts.  Many  other  lines  available. 

For  more  information  contact:  — 

Spellbrook  Dales  Ltd.,  22,  Cauldwell  Street,  Bedford 
MK4  29AD.  Tel:  (0234)  215391. 


FEATURES 

•  SHARP'S  reliable  MZ8QA 
Computer 

•  Very  fast  and  easy  to  use 

•  All  your  drugs  on  file 

•  No  codes  to  remember 

•  Produces  the  most 
professional  layout  label 
with  the  minimum  of  key 
strokes 


•  Product  usage  report 

•  Auto  printed  DOSAGE 
WARNINGS 

•  Unique  electronic 
"Memo"  Button  (developed 
by  Park) 

•  Multiple  repeat  labelling 

•  The  best  value  for  money 
system 

•  Wholesaler  re  order  codes 


we  ve  got 
the  system 
that  beats 
k  the  lot! 


PARK 


Pharmaceutical 
Computer  Specialists 
11  MOLYNEUX  WAY 
LIVERPOOL  L10  2JA 

051 
531  8369 


Send  today  for 
FREE  BROCHURE 


Free 
Hire 


*  COME  AND  SEE  THE  SYSTEM  DEMONSTRATED  AT 
THE  HOLIDAY  INN,  LIVERPOOL,  2pm  to  9.30pm 

mmi%OM.  nri  February. 
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Business  for  sale 


PHARMACY/ 
PERFUMERY 
FOR  SALE 

LONDON 
£500,000  +  p.a.  turnover 

TOP  AGENCIES 
Price  Required  for  Lease, 
F/F  and  Goodwill 
£245,000  +  S.A.V 
Please  write  to:- 
BOX  C&D2897 


FAIRFIELD 
Nr.  MANCHESTER 

Shop  for  Sale 

Suitable  for  Chemists 

16'  frontage  by  30'  interior  with 
living  accommodation  above 
Doctor  practice 
on  the  same  row 
Nearest  chemist  3A  -mile  away 
Reasonable  offers  considered 
Please  apply: - 
BOX  C&D  2898 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent  Printed  by  Riverside  Press  Ltd,  Whitstable 
Registered  at  the  Post  Office  as  a  Newspaper  2  2  /I  8  12  4  s 


AUTOSCRIPT  PHARMACY  LABEL  SYSTEM 

Designed  by  a  Pharmacist  for  Pharmacists. 
High  quality  prescription  labels  in  seconds. 


Nelson  Computer 
Services  Ltd, 
St  John's  Court, 
Bacup  Road, 
Rawtenstall 


A  flexible,  easy  to  operate  system  using  the  SHARP  MZ80A 
microprocessor  and  SHARP  P6  Printer  including  installation  and 
training  for  £1,199.  Fully  supported  program  and  hardware  on  a 
national  basis.  Contact  Steven  Healey  on  0706  2291 25  for  further  details 
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peuets  r  MOUTH  ULCERS 

NOT  A  GEL  —  NOT  A  PASTILLE  -  BUT  PELLETS 
that  (lowly  release  2  Active  ingredients  at  site  of  ulceration 
XBIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx  01-903  5541 


COMPUTERISED 

TWO  colour  m? 

£650 


FEATURES 
INCLUDE 

*  600  Drugs  of  your  own  choice 

*  100  Standard  Labels  of  your  own  choice 

*  Cautionary  Label  Indicator 

*  60  Dosage  Codes  20  Groups 

*  System  upto  10  labels  ahead  of  printer 

*  Daily  Prescription  Analysis 

*  Daily  Quantity  Printout 

*  Repeat  &  Batch  Labels 

*  4  Seconds  max.  per  Label 

*  British  Microcomputer 


ONLAY 


Ring 
028  373 
3627 
now 


Packing  in  perspective 

omeiimes  hard  lo  decide  on  the  right 
y  lo  p  ick  your  product  As  specialists 
in  contract  packing  to  the  phar- 
maceutical, health  loud,  food  and 
toiletries  industries,  we're  in  the  best 
you  qet  packing  into  perspective  It  you're 
looking  tor  a  solution,  giveusa  ring 

am  Packers  Ltd.,  Newman  Lane,  Alton,  Hants.  Tel:  (O420)  82644 
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The  Modular  Glass  Display  System 
that  is  both  Versatile  and  Competitive. 

Manufactured  and  Distributed  by: 

GLASS  CCIBE  DISPLAY  LIMITED 

(a  member  of  the  Garfield  Glass  Group  —  Leaders  in  Flat  Glass  Technology) 

The  system  offers  20  stock  sizes  of  4  mm  British  Float 
Glass  in  Clear,  Grey,  Bronze  or  Mirrored  finishes, 
combined  with  one  of  the  most  proven  connectors 
available  (over  7,000,000  in  use  today)  to  create  eye 
catching  displays  that  enhance  your  merchandise  with 
that  crisp  sparkle  that  only  Glass  can  provide. 
We  offer  you  products  of  the  highest  quality, 
at  the  most  competitive  prices,  delivered 
from  6  U.K.  wide  distribution  centres. 
For  further  information  contact 
The  General  Manager, 
Glass  Cube  Display  Limited, 
West  Road,  Tottenham, 
London,  Ml 7  OQT. 
Tel.  01  801  6321. 
Telex  893656. 


Having  pioneered  Sterile  Dressing  Packs 
in  hospitals,  Vemon-Carus's  Vernaid  range  is 
now  the  undisputed  brand  leader  in  chemist 
outlets. 

Now,  with  improved,  more  distinctive 
packs,  we  are  set  to  further  enhance  our  repu- 
tation for  excellence  of  quality  and  reliability. 

Packs  are  available  at  all  wholesale 
chemists  and  conform  fully  with  the  exacting 
standards  laid  down  by  the  British  Pharma- 
copoeia and  the  Department  of  Health  and 
Social  Security. 


Vernaid 

THE  BRAND  LEADER 

Vernon-Carus  Limited,  Penwortham 
Mills,  Preston,  Lanes.  Tel:  0772-744493/8 
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Drugs  in  pregnancy  —  the 
foetus  at  risk 

by  Cyril  Young,  MSc,  MRCOG 

Consultant  Obstetrician  and  Gynaecologist,  Greenwich  District  Hospital 

From  conception  to  birth  the  foetus  is  at  risk  from 
external  toxins  which  may  reach  the  unborn  child  via  its 
mother.  Pharmacists,  family  doctors,  midwives  and 
specialist  obstetricians  alike  should  be  alert  to  the 
dangers,  particularly  with  respect  to  medication 
prescribed  or  selected  for  the  prospective  mother. 


Virtually  all  drugs  across  the  human 
placenta,  which  is  hardly  surprising  as  it  is 
designed  to  transport  nutrients  from  the 
mother  to  the  foetus  and  remove 
unwanted  metabolic  by-products  in  the 
opposite  direction. 

A  primitive  version  of  the  mature 
placenta  can  be  identified  after  thirteen 
days  gestation  which  is  what  one  would 
expect,  for  the  rapidly  developing  embryo 
requires  a  supply  of  oxygen  and  nutrients. 
The  placenta  develops  by  the  growth  of 
the  embryonic  trophoblast  into  the 
endometrium  which  lines  the  uterus.  This 


invading  process  is  completed  somewhere 
between  12  and  16  weeks  gestation. 

In  simple  terms  the  placenta  consists 
of  multiple  minute  projections  containing 
blood  vessels  covered  by  a  thin  filmy 
tissue.  The  space  around  these  projections 
consists  of  sinuses  containing  maternal 
blood  supplied  from  the  many  arteries 
which  are  to  be  found  in  the  wall  of  the 
uterus. 

Drugs  and  other  chemicals  may  have 
an  effect  on  the  embedding  of  the  embryo 
and  development  of  the  placenta,  the 
uterine  blood  flow  supplying  the  maternal 


surface  of  the  placenta  and  on  the 
development  of  the  foetus  both  in  its  body 
structure  and  later  growth  and 
development. 

The  substances  which  cause  foetal 
malformation  or  teratogenecity  have 
attracted  the  greatest  interest,  particularly 
in  the  popular  Press  because  of  the 
medico-legal  aspects.  When  one  considers 
the  enormous  variety  of  chemical 
substances  which  are  encountered  in 
everyday  life  it  is  astonishing  that  so  few 
give  rise  to  foetal  abnormality.  However, 
as  far  as  ethical  drugs  are  concerned,  each 
and  every  one  requires  to  be  "cleared"  in 
respect  of  its  use  in  pregnancy,  either  by 
its  past  safety  record  or  by  controlled 
animal  trials. 

Unfortunately  absence  of  effect  in  one 
species  is  no  guarantee  of  safety  in  human 
pregnancy. 


Teratogenesis 


The  age  of  the  embryo  determines  the 
extent  in  nature  of  any  teratogenic  effect. 
If  the  noxious  agent  is  administered 
before  implantation  it  is  probably  of  little 
clinical  importance.  Experiments  in 
animals  suggest  that  if  cells  are  damaged 

Continued  on  p6 
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Peter  theUniChem 
Panda  is  going 
on  the  box 
again  tohelp 
YOU  cash  in. 

During  1982,  our  advertising 
and  your  selling  support  helped  to 
make  UniChem  one  of  the  fastest- 
growing  brands  in  Baby  Products. 
But  1983  is  going  to  be  even 
more  exciting  for  the  brand 
that's  caught  everyone's 
imagination. 


sfewer,  better  products 

UniChem's  new  All-in-one  elasticated 
iappies  have  already  been  accepted  hy  mothers 
nd  babies  alike  for  their  comfort,  absorbency 
nd,  above  all,  their  value-for-money.  And  Uni- 
Chem value  is  what  customers  get  from  every 
ither  UniChem  Baby  Product,  too. 

National  TV  support 

Starting  mid-March,  half  a  million  pound's 
orth  of  TV  advertising  will  drive  the  message 
lome  to  mums  all  over  the  country. 

Watch  out  for  Nicholas,  the  UniChem  baby, 
nd  his  friend  Peter  the  Panda.  They'll  be  talking  to 
nums  about  the  best  value  baby  care  products 
noney  can  buy.  And  they'll  be  telling  them  where 
o  go  to  buy  them:  at  their  local  independent 
hemist.  Which  means  you. 

EXTRA!  Free  merchandising  material. 

You  can  carry  the  TV  campaign  right 
nto  your  shops  with  our  free 
merchandising  material.  There 
are  shelf-strips,  price-cards, 
posters,  shelf-talkers,  all  you 


need  for  a  powerful  display.  And  all  featuring  the 
UniChem  baby  and  panda. 

Don't  miss  your  chance  to  pocket  some 
profit  from  UniChem  elasticated  nappies:  the 
biggest-value  brand  in  the  fastest-growing 
section  of  the  Baby-Care  market. 

Remember,  it's  UniChem  Advertising  mums 
will  be  seeing  and  remembering.  It's  your  shop 
they'll  all  be  heading  for.  So  stock-up  now. 
And  cash  in,  all  the  way  with  UniChem! 


r 


You  profit  with  UniChem 

There's  more  to  UniChem  than  bargains. 
As  a  UniChem  member,  you  share  in  UniChem's 
profits.  The  better  its  performance,  the  bigger 
your  share. 

And  who  makes  it  better?  You  do!  With  a 
little  help  from  us. 

Like  PROSPER,  our  automatic  computer 
terminal  ordering  system,  which  links  our  stock 
control  and  high-speed  distribution  system  to 
make  sure  you  are  always  in-stock,  never 
over-stocked. 

Like  our  ever-growing  range  of  UniChem 
brand  products,  backed  by  national  consumer 
advertising,  and  offering  square-deal  value  to 
your  customers. 

UniChem.  Remember,  it's  your  business. 

Find  out  more  about  how  you  can  profit  from 
UniChem  membership.  Send  off  this  coupon  now. 


Send  to:  UniChem,  Crown  House, 
Morden,  Surrey,  SM4  5EF 

I  am  an  independent  retail  pharmacist 
and  would  welcome  more  information 
about  UniChem. 

NAME  


ADDRESS 


DATE. 


DRUGS  IN  PREGNANCY 


Continued  from  p3 

Embryo  susceptible  to  drugs 
from  weeks  3-11  of  pregnancy 


at  the  early  blastocyst  stage  they  can  be 
replaced  by  further  undifferentiated  cells 
which  retain  the  potential  to  develop  into 
any  part  of  a  human  body.  At  this  early 
stage  an  embryo  is  likely  either  to  be 
totally  destroyed  or  survive  without 
serious  abnormality. 

The  embryo  is  most  susceptible  to 
disruption  from  the  time  of  implantation 
in  the  uterine  lining  to  the  end  of  the 
organ  formation.  For  humans  we  are 
talking  about  the  interval  from  the  first  to 
the  ninth  week  after  fertilisation.  As 
pregnancy  is  usually  dated  from  the  last 
normal  menstrual  period,  which  on 
average  occurs  two  weeks  prior  to 
ovulation  and  fertilisation,  the  susceptible 
period  lasts  from  week  three  to  week  1 1  of 
the  pregnancy.  The  effect  on  any 
individual  organ  is  most  marked  at  the 
specific  time  of  its  development. 

At  six  weeks  after  the  last  normal 
period  the  human  embryo  has  limb  buds, 
at  eight  weeks  fusion  of  the  hard  palate 
occurs  and  the  eye  is  in  its  earliest 
development.  By  ten  weeks  the  heart  is 
forming  a  septum  and  the  inner  ear  is 
beginning  to  develop.  Because  of  this  time 
table  the  same  noxious  agent  may  produce 
a  different  anomaly  when  administered  at 
different  times  in  the  gestation. 

Other  important  factors  are  the 
strength  of  dose  and  the  length  of  time 
that  the  embryo  or  foetus  is  exposed  to  the 
agent.  While  certain  agents  demonstrate 
effects  on  specific  organs,  for  example 
cortisone  may  induce  abnormalities  in  the 
face  and  palate,  the  effects  do  not 
necessarily  bear  any  relation  to  those  areas 
of  the  body  where  the  drug  is  usually 
concentrated.  In  addition  to  drugs,  effects 
are  also  obtained  from  viral  infections 
such  as  rubella  and  physical  agents  such  as 
with  X-rays. 


Contraindicated  drugs 


they  are  given  to  women  in  early 
pregnancy  the  drug  accumulates  in  foetal 
teeth  which  become  discoloured  yellow. 
In  fact,  only  teeth  growing  actively  when 
the  drug  is  administered  are  discoloured, 
so  that  the  deciduous  teeth  will  be  affected 
while  permanent  teeth  can  only  be 
discoloured  if  the  drug  is  given  in  infancy. 
The  disadvantages  of  tetracycline  are  not 
a  major  problem  as  it  is  quite  possible  to 
find  alternative  treatment. 

Sulphonomides  either  alone  or  in 
combination  are  probably  better  avoided 
in  pregnancy  unless  there  is  no  alternative 
effective  treatment.  Being  folic  acid 
antagonists,  there  is  the  potential  hazard 
of  preventing  growth  and  causing 
anaemia.  In  fact  for  practical  purposes 
there  seems  to  be  no  evidence  in  later 
pregnancy  of  any  effect,  either  permanent 
or  temporary. 

Any  drug  used  in  the  treatment  of 
malignant  disease  which  bases  its  effect  on 
causing  cellular  damage  must  be  avoided 
in  pregnancy  as  it  will  be  toxic  to  the 
rapidly  dividing  cells  of  the  foetus  and 
placenta.  The  worsening  effect  of 
pregnancy  on  any  malignancy  warrants  at 
least  discussion  of  termination.  The  use  of 
chemotherapeutic  agents,  in  any  case, 
may  cause  intrauterine  death  and  there  is 
no  place  for  treatment  by  chemotherapy. 


Identified  risks 


There  is  no  doubt  that  some 
corticosteroids,  both  naturally  produced 
and  synthetic,  may  induce  foetal 
abnormalities.  Cortisone  and 
hydrocortisone  have  been  linked  with  cleft 
palate  but  the  incidence  of  complication  is 
low  and  the  number  of  reported  cases  few. 
It  is  therefore  not  possible  to  be  totally 
dogmatic.  When  steroid  treatment  is 
essential  it  should  not  be  withheld, 
although  as  pregnancy  develops, 
circulating  levels  of  corticosteroids  may 
allow  a  dose  reduction. 

Oestrogens  and  progestogens  have 
been  given  in  pregnancy  to  women  with  a 
history  of  recurrent  early  abortion. 
Occasionally  a  combination  may 
inadvertently  have  been  taken  because  of 
a  failure  in  combined  oral  contraception. 
It  has  been  recorded  that  high  doses  of 
oestrogen  given  to  mothers  carrying  a 
female  pregnancy  may  give  rise  to  vaginal 
adenocarcinoma  in  that  child  many  years 
later.  Whether  this  is  a  real  problem  may 
never  be  adequately  resolved  for  there 
seems  to  be  no  real  indication  for  giving 


large  doses  of  oestrogen  at  any  stage  of 
the  pregnancy. 

The  synthetic  progestogens  possess  a 
mild  androgenic  activity  and  in  theory 
might  cause  non-adrenal  masculinisation 
of  a  female  foetus  but  in  practice  this  does 
not  appear  to  pose  any  problem.  There 
are  many  mothers  who  previously 
threatened  to  miscarry  or  who  are 
threatening  to  miscarry  who  have  been 
prescribed  progestogens  and  subsequently 
carried  their  pregnancies  satisfactorily  and 
produced  a  healthy  normal  baby.  The 
effectiveness  of  progestogens  in 
preventing  a  spontaneous  abortion  is 
difficult  to  decide  and  must,  of  necessity, 
be  the  personal  choice  of  the  specialist  in 
question. 

All  hypoglycaemic  agents  have  been 
reported  as  the  cause  of  diverse  multiple 
congenital  abnormalities.  There  is  a 
relationship  between  diabetes  and  foetal 
abnormalities  in  any  case,  so  it  is  difficult 
to  attribute  the  condition  to  drug  therapy. 
However,  it  would  seem  to  be  a  wise 
precaution  to  avoid  taking  oral 
hypoglycaemics  in  the  first  three  months 
of  pregnancy  and  later  on  most  diabetics 
need  insulin  rather  than  an  oral 
preparation. 

The  use  of  the  antithyroid  drugs 
during  pregnancy  can  affect  the  foetal 
thyroid  by  transfer  across  the  placenta. 
The  foetus  may  become  hypothyroid  and 
show  all  the  appearances  of  cretinisation. 
If  the  diagnosis  is  missed  and  thyroid 
treatment  withheld  then  permanent 
neurological  damage  will  occur. 
Radioactive  iodine  is  contraindicated  in 
pregnancy  because  it  will  permanently 
suppress  the  foetal  thyroid. 

Live  vaccines,  even  if  attenuated  such 
as  rubella  and  smallpox,  are  effective 
because  they  produce  a  viraemia.  Any 
virus  infection  appearing  in  the 
developing  embryo  is  quite  likely  to  cause 
structural  disruption  and  later  on  in 
pregnancy  there  may  still  be  an  effect  on 
the  development  of  the  foetal  brain  with 
subsequent  sub-normality. 

For  travellers  abroad  the  antimalarial 
chloroquine  has  been  loosely  linked  with 
congenital  cataracts.  However,  there  must 
be  an  enormous  number  of  women  who 
take  the  drug  inadvertently  in  early 
pregnancy  and  there  is  little  or  no 
evidence  of  it  causing  any  problems. 


Drugs  of  abuse 

Drugs  of  abuse  include  smoking,  alcohol 
and  the  usual  list  of  hard  and  soft  drugs. 
It  has  been  established  without  any  doubt 
that  smoking  is  associated  with  retarded 
foetal  growth.  The  effect  of  nicotine  is  to 
restrict  the  placental  blood  vessels  making 
exchange  between  the  two  circulations  is 
less  effective.  As  the  mother  breathes  in 


Perhaps  the  most  famous  teratogenic  drug 
to  be  produced  was  thalidomide.  It  was 
first  synthesised  in  1954  and  withdrawn  in 
1961  with  some  4,500  children  in  West 
Germany  alone  showing  limb  deformities 
which  were  almost  certainly  the  result  of 
their  mothers  taking  the  hypnotic. 

Most  antibiotics,  being  relatively  small 
molecules,  cross  the  placenta  to  enter  the 
foetal  circulation  quite  easily.  This  can  be 
an  advantage  when  treating  infection. 
Tetracyclines,  although  rapidly  excreted 
from  the  body,  may  persist  in  growing 
teeth  and  areas  of  new  bone  formation.  If 
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:arbon  monoxide  when  she  is  smoking, 
he  effectiveness  of  oxygen  carriage  within 
ler  own  circulation  is  reduced  and  the 
betus  is  deprived  of  adequate 
oxygenation .  Even  if  the  mother  does  not 
moke  herself,  inhalation  of  air  highly 
polluted  with  smoke  may  have  a  less 
narked  but  nonetheless  significant  effect 
}n  the  pregnancy. 

Abuse  of  alcohol  may  be  detrimental 
o  a  developing  foetal  brain  and  reduce 
he  level  of  intelligence  the  child 
iventually  achieves.  There  is  no  reason  to 
ieny  those  mothers  who  enjoy  the 
occasional  drink  but  spirits  are  probably 
setter  avoided  and  a  close  watch  should 
3e  kept  on  the  level  of  consumption. 

LSD  and  cannabis  may  cause 
:hromosonal  damage  with  risk  of  foetal 
ibnormality  at  a  cellular  level.  Adult 
dependence  on  diamorphine  exists  in  the 
betus  so  withdrawal  symptoms  are 
nduced  in  the  neonate  and  quite  often 
need  to  be  treated. 

Beneficial  therapy 

During  the  last  ten  years  treatment  of  high 
Mood  pressure  with  hypotensive  agents 
nas  developed  incredibly  fast.  Providing 
nypertension  can  be  identified  early  in 
aregnancy  and  treatment  instituted  before 
here  is  any  long  term  effect  on  the 
Dlacenta,  the  foetus  can  expect  to  enjoy 
oiore  successful  growth.  In  the  main 
nethyldopa  is  probably  the  most 


commonly  used  preparation.  In 
emergencies  intravenous  hydralazine 
provides  the  powerful  positive  and  easily 
adjusted  control  of  fulminating 
hypertension. 

Anaesthesia 

All  narcotics  cross  the  placenta  to  some 
degree  but  the  more  widespread  use  of 
epidural  anaesthesia  has  reduced  the  use 
of  pethidine  which,  if  given  too  close  to 
the  time  of  delivery,  may  depress  the 
foetal  respiration  at  the  beginning  of  the 
baby's  independent  existence. 

Anaesthetic  agents  cross  the  placenta 
and  for  that  reason  epidural  anaesthesia  is 
becoming  widely  used  for  caesarean 
section  as  the  foetal  respiration  is 
unaffected.  In  addition  the  pregnant 
mother  feels  less  detached  from  the 
delivery. 

In  labour,  intravenous  infusions  of 
dextrose  are  frequently  used  and  it  has 
been  customary  to  give  10  per  cent 
dextrose  where  the  mother  is  becoming 
ketotic.  Ketosis  does  not  usually  develop 
until  labour  has  become  lengthy.  If  the 
foetus  is  acidotic,  10  per  cent  dextrose 
may  make  matters  worse  and  induce 
foetal  distress.  In  addition  glucose  can 
only  be  metabolised  across  the  placenta  at 
the  expense  of  transferring  oxygen. 

Anticoagulants  may  need  to  be  given 
to  pregnant  patients  who  suffer  from,  or 
who  threaten  to  have,  inappropriate 


intravenous  coagulation.  Heparin  has  a 
large  molecular  weight  and  does  not  cross 
the  placenta  so  is  clearly  the  anticoagulant 
of  choice. 

Substances  derived  from  diets  such  as 
vitamins,  folic  acid  and  iron  preparations 
play  an  important  part  in  preventing 
maternal  anaemia.  Lately  there  has  been 
discussion  over  the  relationship  of  spina 
bifida  and  other  neural  tube  defects  to 
vitamin  deficiencies  which  has  yet  to  be 
resolved. 

Nausea  can  sometimes  make  an 
otherwise  normal  pregnancy  a  nightmare, 
thus  anti-emetics  and  pyridoxine  can  and 
do  have  a  place.  Much  publicity  has 
recently  been  afforded  to  Debendox. 
Although  there  was  little,  if  any, 
convincing  evidence  the  manufacturers 
withdrew  the  original  formulation  from 
the  market  and  replaced  it. 

It  is  important  for  all  who  are 
associated  with  pregnant  mothers  to 
remain  fully  aware  to  the  risks  of 
prescribing.  Family  doctors,  health 
visitors,  midwives,  pharmacists  and 
specialist  obstetricians  must  all  take  their 
part  in  helping  to  prevent  an  unnecessary 
tragedy. 

The  drugs  mentioned  in  this  article 
represent  only  a  few  of  those  requiring 
special  precautions  in  pregnancy.  Each 
prescription  needs  to  be  checked 
individually  as  a  safeguard.  ■ 


Each  item  is  presented  in  an  eye 
appealing  hanging  display  pack  and 
we  supply  a  choice  of  space  saving 
display  stands. 

So  the  young  lady  has  an  opportunity 
to  buy  BENJY  every  time  she  comes 
into  your  shop. 

Send  for  details  of  the  full  range,  extra  sales  and  higher  profit  marg 

DUNBEE  LTD,  Riverdene  Industrial  Estate,  Molesey  Road,  Hersham,  Walton- 
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It  always  makes  sense  to  give  the  brand  leader  the  shelf  spac 
it  deserves.  So  if  you  only  stock  one  brand  of  baby  food  in  jar 
make  sure  its  Cow  &  Gate. 

Cow  &  Gates  share  of  the  jar  sector  of  the  baby  foods 
market  in  independent  chemists  is  80%. 

(Independent  retail  audit  of  independent  chemists,  late!! 
12  months  data  up  to  December  1982.) 
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t& Cereal  ||  If*  Roast Chicken 1 
eakfast  ij  Zninncv 

TH  VITAMIN  c   \\Jx>  imUMumii 


And  no  wonder  We  make  them  in  50  varieties  of  meats, 
ts,  savouries  and  yogurts, which  contain  no  added  salt,  artificial 
ouring,  colouring  or  preservatives. 

So,  since  independent  chemists  have  been  so  successful  at 
ng  Cow  &  Gate  products,  we  pledge  you  our 
tinued  support.  ^ 
We  only  hope  your  shelves  can  support  us.  The  Bab&9  specialists. 


for  the  chemist 


Contains  12  rusks 

miiupa 

7Cereal  1 

Breakfast 

Rusk 

Contains  essential  vitamins, 
calcium  and 
iron 


The  new  generation  of  rusks 

... 

7  different  cereals .... 
Wheat,  corn,  oats,  barley,  rye  and  millet, 
baked  into  a  tasty  rusk. 
An  ideal  low  sugar  breakfast. 


Contains  12  rusks  %*f^ 

fflfltlDH  \ 


7Cereal 
Savoury 
Rusk 


Contains  essential  vitamins, 
calcium  and 
iron 


The  new  generation  of  rusks 

J  For  dinner  or  tasty  snack,  carrot  and 
tomato  baked  with  7  different  cereals 
make  the  first  savoury  rusk. 
No  added  salt. 


miiupa 
7  Cereal 
Fruit 
Rusk 


Contains  essential  vita 
calcium  and 
iron 


eratio 


ion  of  rusk 


•  For  an  exciting  tea. 
Four  fruits,  orange,  apricot,  pineapple 
and  rosehip,  have  been  added  to  the 
7  different  cereals. 
A  natural  low-sugar  fruit  rusk. 


Variety  •Good  taste-Profit 

miiupa 

The  new  generation  of  rusks 


For  further  information  please  see  your  local  representative,  or  contact  us  at 
Miiupa  Limited,  Miiupa  House,  Hercies  Road,  Hillingdon,  Uxbridge  UB10  9N A. Telephone:  Uxbridge  59851. 


FOODS 


Much  food  for  thought 
as  sales  steady 


Baby  food  manufacturers  must  be  hoping  for  another 
power  workers  dispute  to  boost  sales  into  1984.  A  return 
to  candlelit  evenings  before  real  fires  might  just  give  the 
flagging  birthrate  the  impetus  required.  Meals  volume  is 
down  6  per  cent,  milks  8.8  per  cent  and  rusks  7.5  per 
cent  through  independents  who  chemists  with  sterling 
sales  static  at  £25. 6m. 


The  year  ahead  is  going  to  be  one  of  the 
imost  competitive  yet,  say  Cow  &  Gate, 
with  manufacturers  chasing  market  share 
lin  all  sectors.  They  suggest  the  economic 
irecession,  with  rising  unemployment 
affecting  the  under-35  age  group  the 
hardest,  is  largely  to  blame  for  the  decline 
in  the  birthrate  and  hence  the  market. 
Births  to  September  30,  1982  were  2  per 
cent  down  on  the  previous  year  with 
'Scottish  figures  down  by  4  per  cent. 

Cow  &  Gate's  UK  marketing 
manager,  Michael  Whitcroft,  says  they 
are  the  only  company  with  products  in  all 
sectors  of  the  baby  feeding  market.  "This 
means  that  unlike  other  manufacturers, 
we  can  use  each  of  our  products  to 
support  the  others.  In  the  first  three 
months  of  1983  we  shall  be  doing  just  that 
with  a  major  promotion  aimed  directly  at 
independent  chemist  retailers." 

By  the  end  of  October  the  meals  sector 
in  independent  chemists  (excluding 
cereals,  rusks  and  syrup)  showed  a  4.9  per 
cent  increase  in  value  compared  with  the 
same  period  last  year,  say  Cow  &  Gate, 
and  a  volume  decrease  of  6  per  cent. 
Heinz  say  all  chemists  sell  £30m  of  baby 
meals  in  a  year  —  out  of  a  total  baby  food 
market  of  £1 14m. 

Manufacturer's  shares  of  the  meals 
market  through  the  independent  chemist 
as  analysed  by  Cow  &  Gate  have  altered 
little  since  their  last  figures  (based  on 
single  purchases  and  not  servings  per 
pack).  Heinz  take  45. 1  per  cent  with  their 
cans,  4.2  with  jars,  Cow  &  Gate  24.3, 
Robinsons  12.4,  Milupa  10.5  and  Gallia 
1 .8.  Multiple  and  independent  chemists 
are  said  by  Heinz  to  sell  over  £9m  of  their 
babymeals  each  year,  30  per  cent  of  all 
meals  sold. 

Leadership  in  the  jar  market  stays 
with  Cow  &  Gate  with  an  80  per  cent 
share  claimed.  They  are  planning  a  series 
of  new  product  introductions  in  the 
babymeals  market  in  1983,  says  Michael 
Whitcroft,  including  a  series  of  new 
varieties  in  jars.  The  company  will  be 
supporting  their  range  at  wholesale  level 
throughout  the  year  and  later  on  by 


consumer  activity. 

Eight  new  varieties  will  be  added  this 
year  to  Gallia's  main  course  meals 
offering  mothers  a  greater  choice. 
Michael  McHatton,  managing  director  of 
the  UK  agents,  Victoria  Baby  Foods,  says 
"Our  new  products  will  offer  the  chemist 
a  perfect  opportunity  to  boost  his  baby 
food  profits  in  view  of  our  excellent 
margin  —  twice  that  of  leading 
competitors." 

An  advertising  campaign  in  magazines 
and  the  national  Press  and  a  widespread 
sampling  programme  via  couponing  and 
through  the  health  clinics  will  back  the 
launch. 

Gallia  say  they  will  also  be  supporting 
Jackel  International,  their  UK  sales 
distributor  with  consumer  promotions 
and  display  material  throughout  the  year. 

Despite  forecasts  that  the  dry  sector  of 
the  market  would  flatten  out,  it  continued 
to  grow  in  1982,  capturing  in  volume 
terms  62  per  cent  of  total  baby  food 
market  compared  with  58  per  cent  in  1981 
—  a  total  market  value  of  £45m. 

Robinson's  put  their  sterling  brand 
share  of  the  total  market  at  22  per  cent  ( 1 5 
per  cent  in  1981 ),  with  Heinz  at  44  per 
cent  and  Milupa  17  per  cent.  They  claim 
to  be  in  second  position  in  the  baby  meals 


market  and  to  have  the  leading  dry  brand. 

Within  the  trade,  Boots  now  account 
for  39  per  cent  of  sterling  sales,  with 
grocers  at  37  per  cent  and  independent 
chemists  24  per  cent.  Independent 
chemists  are  clearly  retrieving  some  of  the 
ground  lost  over  the  last  couple  of  years, 
Robinson's  say. 

In  1983  Robinson's  is  to  spend  £lm 
with  the  emphasis  on  television 
advertising  and  consumer  promotions. 
Robinson's  first  consumer  promotion  this 
year  will  directly  relate  to  baby  food  1 , 
which  played  a  secondary  role  in  the  1982 
relaunch.  There  will  be  an  on-pack  offer 
of  a  free  ABC  wallchart  in  full  colour 
with  a  wash  'n  wipe  surface. 

Advertising  and  sales  promotion  will 
also  be  supported  by  clinic  activity  —  30 
baby  food  advisors  throughout  the 
country  will  be  offering  free  booklets  and 
other  aids  to  mothers,  as  well  as  two 
million  pack  samples. 

Milupa  also  say  sterling  sales  of  the 
"instant"  or  "dry"  meals  have  now 
overtaken  the  sales  of  tins  and  jars  with 
Milupa  overall  brand  leader  in  baby  meals 
in  the  independent  chemists  with  over 
twice  the  share  of  the  nearest  competitors. 
Sales  in  1982  were  up  by  20  per  cent  with 
more  than  97  per  cent  of  these  sales 
through  chemists. 

"Economy  buys"  starts  off  Milupa's 
1983  promotional  programme  (pl2). 

Farley  Health  Products  are  currently 
supporting  the  brand  leaders,  Farley's 
rusks,  with  a  £200,000  television 
advertising  campaign.  The  six-week 
campaign  features  the  successful 
"Chantilly  lace,  golden  discs  of  goodness 
commercial."  They  promise 
"considerable  further  expenditure"  this 
year. 

The  range  also  includes  low-sugar 
Oster  rusks  and  Farex  fingers  which 
together  boost  the  total  Farley  share  to 
more  than  three  quarters  of  the  estimated 
£1 1m  market.  The  chemists'  share 
continues  to  gain  ground,  according  to 
product  manager  Adrian  Roche,  who  says 
more  than  90  per  cent  of  chemists  handle 
Farley's  rusks. 

□  Boots  industrial  division  last  week 
acquired  Optrex  (virol  rusks  and  baby 
syrups)  from  Hoechst  in  a  £9m  deal. 


A  Cow  &  Gate  promotion  for  the  independent  chemists  match  'auction  points' 
against  purchases  of  the  complete  product  range.  Running  until  April  8,  points 
can  be  exchanged  for  gifts  or  used  to  bid  for  prizes  that  include  a  Mini  Metro. 
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Breastfeeding  increase  puts 
sales  under  pressure 

Breastfeeding  is  on  the  increase  —  two-thirds  of 
mothers  now  attempt  to  breastfeed,  42  per  cent  still  do 
at  six  weeks  and  over  8  per  cent  at  nine  months.  With 
the  value  of  the  baby  milk  market  dipping  2  per  cent  last 
year,  a  volume  decline  of  almost  9  per  cent  and 
marketing  policies  under  scrutiny,  manufacturers  and 
retailers  alike  will  find  1983  a  year  of  challenge. 


The  increase  in  the  incidence  and  duration 
of  breastfeeding  has  occurred  in  all 
groups  of  mothers,  whether  classified  by 
parity,  education,  age,  social  class  or 
area,  according  to  the  annual  report  just 
published  of  the  chief  medical  officer, 
DHSS. 

Changes  in  hopsital  practice  that  have 
occured  since  1975  are  reflected  in  the 
trend.  Almost  two-thirds  of  babies  were 
put  to  the  breast  within  four  hours  of 
birth  in  1980  compared  with  a  quarter  in 
1975.  The  report  looks  at  a  survey, 
"Infant  Feeding  1980"  (Martin  and 
Monk,  1982)  and  says  a  greater 
proportion  of  mothers  experienced  a 
flexible  feeding  routine  in  1980  with  a 
decline  in  the  practice  of  giving  artificial 
feeds  to  breastfed  babies  during  the  first 
week. 

The  next  survey  of  infant  feeding 
practice  is  planned  for  1985  (last  done  in 
1975  by  Martin  and  in  1980  by  Martin  and 
Monk).  The  figures  quoted  above  from 
the  1980  survey  reflect  those  gathered  by 
the  manufacturers  and  are,  if  anything, 
conservative  by  comparison. 

Wyeth  say  many  hospitals  now  record 
up  to  80  per  cent  of  mothers  breast- 
feeding. The  decision  to  bottlefeed  is 
being  left  increasingly  until  after  the 
mother  leaves  hospital.  So  choice  of 
brands  is  made  away  from  the  hospital 
environment  and  mothers  seek  advice 
from  health  visitors,  midwives,  GPs,  and 
in  many  instances  from  friends  and 
relatives.  "It  is  another  opportunity  for 
the  pharmacist  to  help  a  mother  in  doubt 
with  professional  advice,"  say  Wyeth. 

"It  is  not  only  the  birth  rate  that  has 
effected  the  decline  in  babymilk  volumes, 
but  the  increase  in  breast  feeding  over  the 
last  few  years"  say  Cow  &  Gate.  In  1982 
the  Social  Survey  Division  of  the  OPCS 
published  the  results  of  their  1980  survey 
[eg  Martin  and  Monk]  into  the  way  that 
4,000  UK  mothers  fed  their  babies  for  the 
first  nine  months  of  their  lives.  Compared 
with  the  results  from  the  1975  survey,  the 
report  shows  very  clearly  the  increasing 
incidence  of  breastfeeding  (now  at  65  per 


cent  at  the  time  of  the  baby's  birth) 
compared  to  51  per  cent  in  1975.  The 
report  also  shows  that  mothers  are 
breastfeeding  for  longer  than  they  used  to 
with  up  to  12  per  cent  breastfeeding  until 
the  baby  is  9  months  old. 

Suspicions  confirmed 

The  survey  has  reinforced  what  we 
suspected  was  happening  in  the  market 
place,  say  Cow  &  Gate.  "We  obviously 
support  the  practice  of  breastfeeding  and 
on  our  packs  and  literature  have  always 
said  that  breastfeeding  is  the  preferred 
method  of  feeding  babies."  The  other 
factor  affecting  volumes  must  be  the 
growth  of  babymilk  sales  through  grocery 
outlets.  This  could  account  for  up  to  10 
per  cent  of  the  market,  they  say. 

However,  Cow  &  Gate  still  believe 


StlS  -is 
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Case  lots  of  300g  and  1kg  Milumil  are 
included  In  Milupa's  current  "economy 
buys" promotion.  Chemists  ordering 
36  cases  across  the  whole  range  are 
offered  an  opportunity  for  an  extra  £50 
profit  (subject  to  availability). 


that  the  independent  chemist  has  a  vital 
role  to  play  in  supporting  mothers 
through  the  personal  service  they  can 
offer.  "By  using  correct  merchandising 
practice  and  by  maintaining  correct  stock 
levels,  the  independent  can  match  any 
other  type  of  retail  outlet." 

Wyeth  say  the  independent  has  done 
well  to  retain  his  share  in  what  still 
accounts  for  over  40  per  cent  of  the  total 
baby  food  market,  despite  the  decline  in 
births,  increase  in  breastfeeding  and 
hardening  competition  from  the 
multiples. 

Over  the  past  year  a  drift  away  from 
clinics  as  a  source  of  purchase  of  baby 
milks  has  been  identified,  say  Farley. 
"Consequently  more  mothers  may  seek 
reassurance  and  information  from  the 
retail  chemist  and  his  assistant,  as 
happened  in  early  1976  with  the  DHSS 
pronouncement  about  unmodified 
milks."  [The  UK  code  on  the  marketing 
of  infant  formulae  should  be  published 
shortly  —  see  opposite.] 

The  market,  according  to  figures  from 
Farley  and  Cow  &  Gate  is  worth  around 
£43m.  Brand  shares  by  October,  1982 
stood  at  37  per  cent  for  Wyeth,  31  per 
cent  for  Cow  &  Gate,  while  Farley  took  26 
per  cent  and  "others"  6  per  cent.  These 
Cow  &  Gate  figures  differ  marginally 
from  Farley's  own  statistic  for  Ostermilk 
(27  per  cent). 

Gold  cap  SMA  is  said  by  Wyeth  to  be 
brand  leader  with  a  31  per  cent  share  and 
used  in  65  per  cent  of  hospitals.  However, 
Cow  &  Gate  say  more  hospitals  use  their 
products  than  those  of  any  other 
manufacturer.  "To  support  premium  and 
plus,  we  have  the  widest  available  range 
of  ready-to-feed  products  for  use  in 
hospitals." 

Ostermilk  complete  formula  is  being 
reformulated  this  year  with  fat  content 
modified  to  include  vegetable  oils,  say 
Farley.  It  is  known  that  a  mixture  of 
vegetable  and  milk  fat  is  more  easily 
absorbed  than  milk  fat  alone  and  so  the 
reformulated  product  now  contains  77  per 
cent  vegetable  and  23  per  cent  milk  fats. 

The  brand  which  has  gained  share 
according  to  Wyeth  is  regular  SMA  with  a 
seven  per  cent  volume  sales  increase  with 
the  market  share  now  standing  at  13  per 
cent.  Chemists  have  benefitted  from  this 
growth  since  regular  SMA  is  stocked  in 
most  outlets,  they  say. 


Soy  ahoy 


If  the  total  market  for  standard  formulas 
is  depressing,  Wyeth  believe  chemists 
should  be  delighted  with  the  opportunity 
presented  by  the  growth  of  the  soy  sector. 
Although  distribution  of  soy  formulas  has 
been  restricted  to  chemists,  recent  market 
Continued  opposite 
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Babymilks  code  unlikely  to 
affect  pharmacy  business 


Adoption  of  a  voluntary  code  of  conduct 
or  companies  making  babymilks  looks 
mlikely  to  affect  pharmacy  business. 

In  the  UK,  manufacturers  claim  they 
lave  been  complying  for  some  time  with 
he  provisions  of  a  draft  code,  recently 
:irculated  for  comment  (C&D,  January 
1/8,  p30),  so  its  adoption  would  not 
;reatly  affect  current  practices  in 
idvertising,  promotion,  sampling  or 
abelling. 

The  four  UK  manufacturers 
participated  in  drawing  up  the  code  which 
was  produced  by  the  Food 
Manufacturers'  Federation,  in 
;onsultation  with  the  Department  of 
health  and  the  Ministry  of  Agriculture, 
fisheries  and  Food.  It  results  from  the 
World  Health  Assembly's  decision  in  May 
1981  to  adopt  the  World  Health 
Drganisation's  international  code  of 
narketing  of  breastmilk  substitutes. 
Member  states  were  asked  to  decide  what 
.vas  the  most  appropriate  action  for  their 
wn  countries  and  to  report  back  to  the 
rext  Assembly  this  May.  The  British 
3overnment  fully  supports  the  code's 
lims,  believing  that  breastfeeding  should 
3e  encouraged  wherever  possible. 

The  following  are  some  of  the 
proposals  in  the  draft  UK  code: 

□  General  advertising  of  infant  formulas 
o  the  public  would  be  banned.  Specialist 
idvertising  to  health  professionals  and 
nstitutions  should  not  imply  that  infant 
formulas  are  equivalent  or  superior  to  the 
"nilk  of  a  healthy  mother. 

Manufacturers  or  distributors  should 
lot  give  samples  to  pregnant  women, 
mothers  of  young  infants  or  their 
families.  Samples  may  be  given  to 
organisations  within  the  health  care 
system  but  may  be  given  directly  to  health 
workers  only  for  professional  evaluation, 
research,  or  the  education  and  counselling 
of  mothers. 

□  Labelling  and  promotional  literature 
for  the  public  should  not  imply  that  infant 
formulas  are  equivalent  or  superior  to  the 
milk  of  a  healthy  mother,  or  include 
words  or  pictures  designed  to  discourage  a 
mother  from  breast  feeding,  or  suggest 
that  artificially-fed  infants  are  more  likely 
to  be  contented  or  grow  faster  or  larger. 
Labelling  should  also  state  the  superiority 
of  breast-feeding,  recommend  that  health 
care  personnel  should  be  consulted  about 
infant  feeding,  give  clear  instructions  on 
the  product's  use  and  warn  against 
hazards  of  inappropriate  preparation. 

0  Gifts  of  articles  that  may  discourage 
breast-feeding  should  not  be  distributed 
to  pregnant  women  or  mothers  of  young 
infants. 

□  Educational  services  should  be 
provided  only  to  health  care  professionals 
land  by  appropriately  trained  personnel, 
Ibut  manufacturers  would  still  have  the 
iright  to  provide  information  directly  to 


those  mothers  seeking  it,  so  long  as  the 
information  complied  with  the  code. 
□  Demonstration  of  the  correct  use  of 
infant  formulas  to  mothers  needing  them 
is  the  responsibility  of  health  care 
professionals,  but  authorities  may  seek 
assistance  from  appropriately  trained 
personnel  employed  by  manufacturers. 

The  Secretary  for  Social  Services  has 
issued  a  circular  to  health  authorities 
explaining  how  various  aspects  of  the 
code  should  work  in  practice.  On 
sampling,  the  circular  advises  against 
giving  samples  to  mothers  who  are  leaving 
hospital  intending  to  breast  feed  but  says 
it  is  reasonable  to  ensure  that  mothers 
already  using  artificial  feeds  leave 
hospital  with  adequate  supplies  for  their 
immediate  needs. 


Manufacturers'  comments 


Commenting  on  the  proposals,  Farley 
Health  Products  told  C&D  that  they 
would  not  be  affected  by  the  advertising 
ban  because  they  have  not  advertised 
Ostermilks  directly  to  mothers  for  some 
time.  There  would  be  restrictions  on  POS 
materials  but  all  Farley  provide  is  a  shelf 
strip  bearing  the  price  of  the  product. 

Cow  &  Gate  say,  "We  obviously 
support  the  practice  of  breast  feeding, 
and  our  packs  and  literature  have  always 
said  that  breast  feeding  is  the  preferred 
method  of  feeding  babies."  Wyeth,  too, 
confirm  that  the  code  of  practice  has  been 
welcomed  by  the  industry. 

However,  a  far  from  enthusiastic 
welcome  has  come  from  War  on  Want 
which  believes  the  proposed  code  is  totally 
inadequate  and  will  in  no  way  protect 
mothers  from  pressures  to  abandon  breast 
feeding.  In  a  letter  to  the  Department  of 
Health,  the  organisation  refers  to  28 
instances  where  the  UK  code  contradicts 
the  WHO  code  which  sought,  for 


Soy  to  surge  in  '83 


Continued  from  opposite  page 
research  has  revealed  that  only  30  per  cent 
of  independents  in  the  country  stock  the 
brand  leader,  Wysoy.  Wyeth  also  claim 
their  produce  is  now  the  most  commonly 
used  soy  formula  in  hospitals  with  over  50 
per  cent.  Product  manager  David  Lane 
says:  "There  are  plans  in  1983  to  increase 
the  awareness  of  the  medical  and  health 
care  professions  concerning  the 
recognition  and  treatment  of  cow's  milk 
intolerance." 

Cow  &  Gate  also  back  up  their  baby 
milk  range  with  one  of  specialised 
formula  foods  for  use  in  the  dietary 
management  of  certain  metabolic 
disorders  ranging  from  phenylketonuria 
to  lactose  intolerance.  "Although  the 


A  'Johnson's  baby'  takes  to  the  water 
example,  to  abolish  advertising  in  the 
health  care  system  and  to  remove  any 
possibility  of  mothers  receiving  free 
samples,  or  of  marketing  personnel 
advising  mothers  on  infant  feeding. 

War  on  Want  believes  the  WHO  code 
should  be  introduced  instead,  with  a  few 
modifications  relevant  to  the  UK,  and  be 
monitored  by  the  Advertising  Standards 
Authority  rather  than  by  a  committee  of 
which  half  the  members  would  be 
industry  representatives. 

According  to  recent  Press  reports,  the 
WHO  has  decided  not  to  tighten  the 
international  code  but  to  allow 
manufacturers  more  time  to  bring  their 
marketing  practices  into  line.  In  the  UK, 
the  deadline  for  comment  on  the  draft 
code  was  February  15  but  at  the  time 
C&D  went  to  Press  the  Department  of 
Health  was  unable  to  reveal  what  the 
general  reaction  seemed  to  be. 


PSGB  comment 


The  Pharmaceutical  Society's  Council 
agreed  at  this  month's  meeting  that  it 
seemed  inappropriate  for  health 
authorities  to  be  involved  in  marketing 
breast  milk  substitutes,  particularly  at 
subsidised  prices,  when  the  code's  policy 
was  that  breastfeeding  should  be 
promoted. 

The  final  version  of  the  code  is 
expected  in  late  Spring,  but  whether  it  has 
any  far-reaching  consequences  on  the  UK 
industry  remains  to  be  seen. 


incidence  of  these  metabloic  disorders  can 
be  very  small,  we  believe  these  products 
have  a  vital  role  to  play  in  supporting 
hospitals  and  mothers  with  vulnerable 
young  babies"  say  Cow  &  Gate. 

Formula  S  soya  food  is  the  company's 
major  product  in  this  range.  They  say 
they  are  happy  with  the  performance  of 
their  products  and  have  increased  their 
support  for  formula  S  by  making  sample 
packs  available  to  the  medical  profession 
and  by  producing  a  free  booklet  called 
"Milk  Free  Recipes  for  You  and  Your 
Baby." 

This  book  details  over  25  adult  recipes 
which  can  be  made  with  formula  S  and 
those  milk  free  Cow  &  Gate  babymeals 
which  can  be  used  safely  by  mothers 
feeding  babies  with  an  allergy  problem. 
The  book  is  obtainable  from  their 
Consumer  Affairs  Department. 
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Howtogetata 
Cannon  babys; 


Cannon  babysafe  products  are  made 
specifically  for  a  small  yet  very  demanding 
public. 

So  we  know  we  couldn't  get  away  with 
making  anything  but  the  very  best. 

Take  babysafe 
bottles  and  teats,  for 
example.The  bottles  t 
are  easily  sterilised^ 
and  come  in  two 
sizes.  The  teats 
have  different 
flow  rates  to  suit 
all  appetites  and 


■ 


all  have  a  unique  air  valve  which  helps 
avoid  colic. 

The  new  babysafe  training  cup  is  a 
small  revolution,designed  to  be  easy  to 
hold  but  difficult  to  tip  over.  The  new  sh 
and  smooth  interior  make  cleaning  eas 
can  even  be  put  in  a  dishwasher. 

Our  young  customers  will  be  crying 
for  our  ventilated  soothers,  one-piece  al 
rubber       |  soothers,  mini  feeders  a: 
spoons,  designed  with  s; 
and  sterilising  in  mind. 
Our  fast-moving  proc 
appear  regularly  i 
Mother  &  Baby, 
Parents,  Materni 
&  Mothercraft, 
Nursery  World 
and  leading  give 
g  r  away  annuals;  ar 

they  re 

4a  1  to 


»for  the 
?  range 

im mended  by  the  professionals. 
We  can  give  you  your  first  taste  of 
inon  babysafe  by  sending  you  this 
ly-to-use  display  pack  for  a  trade  price 
L6.19  (exc.  VAT).  Recommended  retail 
2  is  £27.96  (inc.  VAT).  The  pack  con- 
5  a  selection  of  our  products;  details 
>w.  Regular  Cannon  stockists  can  order 
Dlies  by  post,  too. 
Aums  want  the  very  best  feeding 
iucts  for  their  babies.  And  the  best  is 
mon  babysafe.  Why  try  to  make 
ley  from  any  other  name? 

i  Rubber  Ltd.,  Ashley  Road,  Tottenham,  London  N17  9LH.  Tel:  01-808  6261. 


QmMf  p^oxdtets  far  pi  Mbf 
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^  1 


mm 


no 

108 
111 
150 
130 
Ml 


Please  send  

display  packs  for 
I  will  be  invoiced 


Name 


Address 


Cannon  babysafe 
r  which  I  understand 
at  a  cost  of  £16.19 
+VAT 


Tel.  No.. 


*  babysafe 


Alternatively,  tick  box  if  you  would  like  a 
Cannon  representative  to  contact  you  LZU 
YMMM®  babysafe  we  take  more  care 


Cannon  Rubber  Ltd.,  Ashley  Road,  Tottenham,  London  N17  9LH.  Tel:  01-808  6261. 

•  Rapid  Reply:  241 


Milupa  step-by-step  guide  t< 

No-one  has  taken  more  steps  than  Milupa  t( 
your  share  of  the  £100m  baby  food  market. 

Since  we  first  launched  our  Infant  Foods  8  years  ago  we  have 
supported  Chemists  with  over  90%  of  our  sales  and  success. 

That's  why  our  Brand  Leadership  in  Baby  Meals  in 
Independent  Chemists  was  confirmed  with  a  50.1%  brand  share  at  the 
end  of 1982* 

Milupa  Feeding  Programme 

From  Aptamil  and  Milumil  our  successful  Infant  Formulae,  for  us 
when  baby  is  not  breastfed,  to  Milupas  exciting  range  of  Infant  Foods  we  ha\ 
the  step-by-step  feeding  programme  which  will  bring  the  young  mother  bac 
to  your  shop  again  and  again  as  her  healthy  baby  grows  up. 

And  m  1982  we  launched  more  exciting  new  products,  4  Yogurts 
and  3  Low-Sugar  Solid  Rusks  which  will  ensure  she  will  continue  to  purchase 
from  you  even  longer  and  more  often. 

Major  Consumer  Campaign 

In  1983  Milupa  will  increase  their  sampling  programme  so  that 
every  mother  and  baby  will  have  at  least  10  opportunities  to  try  Milupa  Infant 
Foods.  Just  one  taste  of  the  delicious  varieties  available  will  bring  them  to 

your  shop  to  buy 

That's  how  confident  you  can  be  about  Milupa. 

Take  these  important  steps  to  your 
continued  success  aBaaaal 

*  Give  the  Milupa  range  the  Shelf  Space 

it  deserves 

*  Feature  the  exciting  and  colourful  display 

and  promotional  material 

Stock  the  full  Milupa  Feeding  Programme  and  enjoy 
watching  your  profits  grow!  As  much  as  we  enjoy  watching 
babies  grow!  ^ 

milupa 

The  new  generation  of  Baby  Foods 


♦Independent  Audit 
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Everyone  agrees  that  breastfeeding  gives  .1  baby  the  best  start  111  life  but  it"  breastfeeding  is  not  chosen  or  isn't  pi  issible 
Aptannl  and  Milumil  can  be  used  with  confidence. 


DISPOSABLES 


No  slackening  of  pace 
in  leak-proof  market 


The  growth  of  the  disposable  nappy  market  has 
exceeded  the  forecast  of  the  manufacturers  association 
by  £1 .5m  and  is  now  estimated  to  be  £67m  —  33  per  cent 
up  on  1981  sales. 


So  the  disposable  nappy  market  has 
amply  fulfilled  its  promise  for  1982,  at 
least  in  the  eyes  of  the  chairman  of  the 
Disposable  Baby  Napkin  Manufacturers 
Association,  Mr  Philip  Barnes.  "At  the 
beginning  of  last  year  we  forecast  the 
market  would  be  worth  £65. 5m  —  which 
some  people  thought  an  optimistic 
outlook." 

In  fact  the  latest  DBNMA  figures 
show  that  the  value  of  sales  actually 
exceed  the  figure  forecast.  The  market  is 
now  worth  an  estimated  £67m  compared 
with  £50. 4m  in  1981  —  when  chemists 
took  a  71  per  cent  share. 

Colgate-Palmolive  with  brand  leaders 
Snugglers  say  the  trend  of  a  15-20  per  cent 
volume  increase  over  the  past  five  years 
show  no  sign  of  abating.  "Despite  intense 
competition  in  1982  Snugglers  continued 
to  dominate  the  market  with  33  per  cent 
of  all  disposable  sales  —  no  other  brand 
comes  close." 


Chemists  respond 


So  what  of  the  trade?  Chemist  outlets 
have  been  responsive  to  recent  changes  in 
consumer  attitudes  and  needs  —  and  hold 
a  very  substantial  market  share  of  almost 
two-thirds,  say  Colgate-Palmolive.  This  is 
reflected  in  the  way  the  disposables,  and 
in  particular,  elasticated  one-piece 
nappies  have  been  eroding  the 
inconvenient  and  somewhat  old  fashioned 
two-piece  sector. 

Robinsons  of  Chesterfield  with  their 
Paddi  Cosifit  endorse  the  market's  20  per 
cent  per  annum  expansion  and  say  the 
elasticated  all-in-one  sector  has  been  the 
"driving  force"  behind  it.  "All-in-one 
disposables  now  represent  80  per  cent  of 
all  disposable  nappy  sales  and  Cosifits 
hold  an  18  per  cent  share  of  the  overall 
market."  They  too  say  chemists  have  a  65 


per  cent  market  share  at  present. 

The  introduction  of  the  various 
economy  packs  has  been  particularly 
successful  in  the  chemist  sector,  say 
Robinsons,  as  an  increasing  number  of 
mothers  become  aware  of  the  significant 
cost  saving  and  convenience  of 
purchasing  disposables  in  bulk. 


'Gathering'  speed 


Pampers  from  Procter  and  Gamble, 
launched  nationally  in  the  UK  in  February 
1982,  now  claim  to  be  number  two  brand 
to  Snugglers.  The  company  says  the 
introduction  of  elasticated  protective 
gathers  to  the  brand  played  a  major  part 
in  doubling  Pampers'  sales  in  the  fourth 
quarter  of  1982  compared  with  the  third. 
And  they  say  this  success  has  been 
achieved  "with  relatively  poor 
distribution". 

Peaudouce  relaunched  their  baby  slips 
last  April.  Sales  have  been  growing 
dramatically  since  then  and  the  brand 
now  holds  18  per  cent  of  the  market,  they 
say.  Marketing  manager  Jeremy  Waldron 
says:  "Babyslips  superior  product 
performance  has  been  quickly  appreciated 
by  young  mothers,  while  our  easy-to- 
carry  plastic  handipacks  have  proved 
ideal  for  the  trade,  particularly  with  only 
one  shelf  price  across  the  whole  range." 

The  importance  of  the  hospitals  in 
establishing  the  credibility  of  disposables 
with  health  care  professionals  has  not 
been  lost  on  the  manufacturers.  Snugglers 
are  said  to  have  accounted  for  over  50  per 
cent  of  all  "newborn"  changes  in 
hospitals  last  year.  And  a  major  hospital 
sampling  programme  that  will  ensure 
mothers  "snuggle  their  babies  right  from 
the  stari"  is  to  be  launched  this  year  by 
Colgate-Palmolive. 

Eight  out  of  ten  new  mothers  receive  a 


Pampers  sample,  coupon  and  education 
material  after  the  birth,  either  in  hospital 
or  at  the  clinic,  say  Proctor  and  Gamble. 
And  Peaudouce  are  to  undertake  major 
sampling  activity  in  the  womens  Press  and 
a  "full  professional  services"  programme 
via  health  visitors  and  hospitals. 
Just  introduced  in  January  is  a  Peaudouce 
child-size  babyslip  able  to  fit  babies 
33-551b  in  weight.  The  company  estimates 
nearly  a  third  of  all  babies  still  require 
night  time  and  occasional  daytime 
protection  at  the  age  of  three. 

Modo's  elasticated  Bobtails 
introduced  last  year  show  signs  of  being  a 
winner  with  new  mothers,  they  say.  Jackel 
International  now  distribute  the  brand 
along  with  the  Tufty  Tail  two-piece 
system. 

The  Derrydown  brand  of  elasticated 
disposable  from  the  International 
Disposables  Corporation  is  also  said  to  be 
selling  in  quantities  "above  the 
company's  expectations"  with  price  and 
quality  a  key  factor. IDC  manufacture 
own  label  as  well,  and  say  multiples  are 
currently  showing  a  great  interest  in 
moving  to  their  own  brand. 

Finally  Lilia-White  say  their  Golden 
Babe  Bambi  range  of  insert  nappies 
continue  to  retain  leadership  of  that 
market".  .  .  facing  the  growing  tide  of 
all-in-ones  to  an  extent  which  well 
justifies  its  continued  retention  on  the 
shelf." 


Promotions 


□  Pampers:  Chemists  can  expect  to  be 
presented  with  £l-off  coupons  during 
February  and  March  as  a  result  of  a 
sampling  campaign  at  the  end  of  last  year. 
Since  October,  P&G  say  their  television 
spend  has  been  £3m  (MEAL  figures).  This 
campaign  will  finish  in  March  and  has  run 
alongside  a  series  of  full  page 
advertisements  in  the  baby  magazines. 

□  Peaudouce:  will  introduce  a  new 
national  television  campaign  at  the  end  of 
February  and  magazine  advertising 
backed  by  a  £2m  budget.  Sampling 
through  the  women's  Press  and  activity  in 
hospitals  and  with  health  visitors 
completes  the  programme. 

□  Robinsons:  "Hokey-Cokey" 
television  advertisements  will  be  screened 
nationally  until  April.  The  £3. 8m 
campaign  began  the  last  week  in  January. 
A  12  per  cent  trade  discount  is  available  to 
chemists  on  the  full  Cosifits  range  until 
the  end  of  February. 

□  Snugglers:  will  launch  a  new  hospital 
sampling  programme  this  year.  Colgate- 
Palmolive  also  offer  specific  information 
or  guidance  to  retailers  on  request. 


The  'French  look'  from  Peaudouce  . 
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Wtybabytalkk 
making  Bobtails  an 
even  bigger  seller! 


Before  we  made  a  better  kind  of 
Bobtail,  we  talked  to  thousands  of  mums 
and  found  out  exactly  what  they  want 
from  a  nappy. 

Which  is  why,  when  it  comes  to  all- 
in-one  disposables,  new  elasticated 
Bobtails  have  everything  mums  could  ask 
for! 

No-nonsense  fasteners  -  stay-dry 
liner  -  leakproof  plastic  backing  -  super 
absorbent  filling  -  and  snug-fitting,  gently 
elasticated  legs.  (Smartly  dressed  in 
thoughtful,  easy-to-carry-home  bags!) 

So  babytalk's  not  only  making 
Bobtails  an  even  bigger  seller.  It's  also 
spreading  news  of  our  new-style  nappy 
far  across  the  land! 

Available  in  two  handy  sizes: 

BABY  (from  birth  to  22  lb) 
TODDLER  (over  22  lb) 


So  don't  disappoint  your  customers. 
Order  your  supplies  of  new  elasticated 
Bobtails  NOW! 

So  what's  babytalk  all  about? 

*  Wriggle-resistant  fasteners 

*  Stay-dry  liner 

*  Leakproof  plastic  backing 

*  Super  absorbent  filling 

*  Snug-fitting,  gently  elasticated  legs 

*  Two  adjustable  sizes  eliminate  need 
for  large  shelf  space 

*  Easy-to-carry  bags,  printed  on  all  sides, 
for  flexible  display  stacking. 

Bobtails 

The  all-in-one  sales  success! 


For  more  information  contact: 
Jackel  International  (UK)  Ltd., 
Kittybrewster  Estate, 
Blyth,  Northumberland 
NE24  4RG 
Tel:  06706  66771 


3NEFO 
£ONES 


^  / s've  no  need  to  tell  you  what  big 
/  news  disposable  nappies  are  -  your 
▼  T  customers  do  that  for  us. 
For  some  time  they've  been  wanting  an  even 
bigger  nappy.  So  now  Peaudouce  are  launching 
the  biggest  addition  yet  to  the  Babyslip  range  - 
Childsize. 

Meant  for  the  bigger  baby,  who  grows  out 
of  standard  si2es  of  disposable  nappies  or  for 
children  who  take  slightly  longer  to  potty  train. 

Peaudouce  Childsize  will  take  any  child 
from  33  lbs  to  55  lbs  or  up  to  5  years  of  age. 


There  are  2,300,000  children  aged  between 
3  years  to  5  years  in  the  U.K.  -  just  think  how 
many  of  them  are  in  the  market  for  a  bigger  nappy 
and  you  can  see  what  potential  we're  adding  to 
your  business.  Experience  has  shown  that  Child- 
size  can  add  up  to  20%  to  your  Peaudouce  sales. 

With  ail  the  features  that  make  Peaudouce 
Babyslips  the  best  product  and  fastest  growing 
brand  on  the  market,  Childsize  will  be  the  biggest 
nappy  on  your  shelf-  both  in  size  and  in  profit. 

New  Peaudouce  Childsize  -  a  bigger  size  in 
a  big  market. 


( 


PEAUDOUCE 

— BobySUpa- 

KEEP  A  BABY  DRIER,  LONGER. 


FOR  FURTHER  INFORMATION  PLEASE  CONTACT 
PEAUDOUCE  (UK)  LTD.,  LOCKFIELD  AVENUE,  BRIMSDOWN,  ENFIELD,  MIDDLESEX  EN3  7PX. 


PRODUCT  REVIEW 


J&J  push  adult  use 
of  baby  products 

Adult  usage  of  Johnson  &  Johnson's 
baby  products  will  be  encouraged  by  a 
national  £1 .5m  television  campaign 
planned  to  run  during  the  Summer 
months.  A  major  baby  Press  campaign 
will  also  run  throughout  the  year 
including  use  of  Bounty  vision,  says  the 
company. 

On  the  promotional  front,  the  full 
product  range  will  feature  extra-full  packs 
during  the  first  half  of  J.983. 

Johnson  &  Johnson  say  the  adult  skin 
cleanser  market,  is  worth  £30m  this  year 
with  their  lotion  the  brand  leader,  and 
baby  powder  brand  leader  in  the  £50m 
adult  talc  market. 

Chemists  could  increase  sales  by  dual 
placement  of  these  products  Johnson  & 
Johnson  say,  or  at  least  by  merchandising 
adult  and  baby  sections  next  to  each 
other. 

During  1983  over  650,000  mothers  will 
receive  a  sample  of  baby  bath  and  lotion 
via  Bounty  Bags,  given  to  mothers  in 
hospital,  the  company  says.  Johnson  & 
Johnson,  Brunei  Way,  Slough,  Berks. 


1,000  Benjy  stands 


One  thousand  Benjy  display  stands  were 
placed  in  retail  chemists  in  1982,  says  the 
company.  The  babywear  range  is  for 
infants  up  to  two  years  with  many 
products  for  toddlers  up  to  five  years, 
they  say.  The  company  distributes  its 
display  stands  and  stocks  through  various 
sundries  wholesalers.  Dunbee  Ltd, 
Riverdale  Industrial  Estate,  Molesey 
Road,  Hersham,  Walton-on-Thames. 


William  Freeman  &  Co  have  reduced 
prices  of  125ml  and  250ml  Suba-Seal 
feeding  bottles  with  Suba-Cone  wide 
neck  teats  to  sell  at  the  same  as  those 
fitted  with  ordinary  teats.  William 
Freeman  &  Co  Ltd,  Suba-Seal  Works, 
Staincross,  Barnsley,  S.  Yorks. 


S&N  £1,000  'nest 
egg'  competition 

"Win  a  £1,000  nest  egg!"  will  be  flashed 
on  350,000  Tender  Touch  economy  packs 
in  a  consumer  competition  beginning  in 
March  from  Smith  &  Nephew. 
Consumers  will  be  asked  to  re-arrange  six 
anagrams  of  children's  names  and 
complete  a  tie-breaker  in  not  more  than 
12  words. 

Tender  Touch  cotton  wool  buds  are 
being  repackaged  onto  rectangular  packs 
and  from  March  1 ,  packs  of  100  (£0.68) 
and  200  (£0.99)  will  be  available. 

Smith  &  Nephew  say  Tender  Touch 
has  helped  to  expand  the  volume  of  the 
cotton  wool  market  by  18  per  cent  since 
1976.  The  brand  now  accounts  for 
approximately  £20m  of  retail  sales  with  a 
24  per  cent  share.  Tender  Touch  rolls 
have  a  27  per  cent,  £9. 2m  share  of  the 
rolls'  sector,  a  23  per  cent  £4. 8m  share  of 
pleats  and  sales  of  £5. 7m  cotton  wool 
puffs  for  last  year. 

S&N  intend  to  increase  the 
distribution  of  their  pre-moistened  baby 
wipe  launched  18  months  ago  into  a 
market,  they  say,  is  worth  £2 Vim.  Smith 
&  Nephew  Ltd,  Bessemer  Road,  Welwyn 
Garden  City,  Herts. 


Own-brand  addition 


Baby  soap  was  recently  added  to 
Unichem's  own-brand  baby  products.  In 
its  blue  and  white  packaging,  the  75g  bar 
sells  at  £0. 1 8  and  can  offer  members  up  to 
36  per  cent  profit  on  return,  say  Unichem. 

"The  new  line  has  been  exceptionally 
well  received,"  says  Bill  Hart,  Unichem's 
assistant  marketing  director.  "We  are 
certain  that  it  gives  our  members  a  great 
opportunity  for  extra  profit."  Unichem 
Ltd,  Crown  House,  Morden,  Surrey. 


£1.5m  promotion  for 
baby  wipes 

A  record  £750,000  will  be  used  to  promote 
each  of  Sterling  Health's  baby  wipes  this 
year,  the  company  says.  Both  baby  Wet 
Ones  with  the  "Nappy  rash  blues" 
commercial  and  new  Super  Softies  will 
have  television  support. 

Colour  advertising  in  babycare 
magazines  for  Wet  Ones  links  with  a 
sampling  programme  which  aims  to  reach 
80  per  cent  of  new  mothers.  Super  Softies 
will  also  have  coupon  distribution  via 
national  colour  Press  and  a  full  range  of 
POS  material,  especially  for  the  chemist 
trade,  say  Sterling. 

The  growth  of  baby  wipes  in  the  baby 
toiletry  market  is  one  of  the  great 
successes  in  the  past  two  years,  Sterling 
Health  say.  One  in  four  mums  with  babies 
now  use  baby  wipes,  compared  with  one 
in  ten  at  the  beginning  of  1981 . 

Sterling  Health  claim  their  research 
showed  that  mothers  have  become  more 
discerning  and  expect  more  than  just  a 
cleansing  action  from  baby  wipes.  The 
company  say  mothers  now  have  the 
choice  of  Baby  Wet  Ones  which  neutralise 
ammonia,  or  Super  Softies  which  contain 
lanolin.  Sterling  Health,  Surbiton,  Surrey 
KT6  4PH. 


Choice  of  packs  for 
Griptight  soothers 

Lewis  Woolf  Griptight  have  introduced 
new  packaging  for  their  nursery  range  of 
soothers.  The  products  are  presented  in 
the  company's  blue  and  yellow  livery. 

All  the  soothers  are  available  in  clear 
blister  packs  for  hanging  display.  In 
addition  saftety  soother  and  rattle  soother 
are  offered  on  display  cards  of  25 
polythene-wrapped  soothers,  and  in  small 
cartons  of  two.  The  cartons  feature  a 
window  and  a  full  colour  illustration  of 
the  product.  Lewis  Woolf  Griptight  Ltd, 
144  Oakfield  Road,  Selly  Oak, 
Birmingham  B29  7 EE. 


Vasogen  bonus 

Repackaged  Vasogen  will  be  promoted 
this  Spring.  Shelf  talkers,  advertising  in 
the  "mother-and-baby"  Press  and 
sampling  to  consumers  through  clinics 
will  back  a  bonus  offer  of  up  to  13  as  10 
to  the  trade.  The  bonus  depends  on  size  of 
order  and  runs  for  eight  weeks  from 
February  15.  Pharmax  Ltd,  Bourne 
Road,  Bexley,  Kent  DAS  1NX. 
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Image  boost  for  metric  Panadol 
from  Winpharm 


lowers 
^Perature 


******  pain 
lowers 


WinPharm  has  updated  the  packaging  of  Panadol  Elixir.  The  new 
metric  packs  of  elixir  in  bright  yellow  with  the  blue  Panadol  logo 
are  now  closely  indentified  with  the  Panadol  brand  image,  they 
say.  A  display  showcard  featuring  the  new  packs  is  available. 

The  100ml  pack  retails  at  £1.19  with  the  60ml  pack 
unchanged  at  £0.83.  Winpharm,  Winthrop  House,  Surbiton, 
Surrey  KT6  4PH. 


for  nappy  rash 


Thovaline  is  a  safe,  gentle  and  effective  treatment 
for  nappy  rash. 

It  contains  carefully  chosen  and  tested  ingredients 
including  pure  natural  oils. 

Thovaline  will  help  to  heal  and  at  the  same  time 
soothe  away  the  soreness  of  nappy  rash. 

It  will  also  protect  the  skin  from  further  outbreaks 

Remember  that  Thovaline  can  be  used  for  the 
treatment  of  many  other  common  skin  complaints  such 
as  itching  rashes,  dry  skin,  scratches  and  scrapes, 
spots  and  pimples,  minor  burns  and  sun  burn. 

If  you  have  not  yet  tried  Thovaline  —  ask  your 
Chemist  for  some  —  see  the  results  for  yourself. 
Now  available  in  1  5g.  tubes. 

Please  write  for  full  information  to:  — 
lion  Laboratories  (Hamilton)  Ltd., 
Lome  Street,  Hamilton,  Scotland. 


Unichem  will  be  spending  more  than  £'/2m  on  their  own-brand 
baby  products  in  a  television  campaign  this  Spring. 

Sales  of  the  whole  baby  range  increased  by  more  than  150 
per  cent  to  November  last  year,  say  Unichem  with  £3m  of 
products  sold  by  members  including  £1.5m  of  all-in-ones.  The 
30-second  commercial  again  features  baby  Nicholas  and  the 
cuddly  panda,  who  appear  on  all  advertisements  and 
promotional  material.  The  advertisement  will  be  screened 
about  50  times  in  each  television  region  reaching  about  80  per 
cent  of  mothers  in  the  UK.  It  is  estimated  that  mothers  will 
have  about  six  opportunities  to  see  the  commercials.  The 
slogan  for  the  range  is  "One  big  thrifty  family. "  Unichem  Ltd, 
Crown  House,  Morden,  Surrey 


Mr  Trimster  is  my  tailor  will  be  the  theme  headlining  new 
product  wrappers  for  Trimster  baby  products '  range  of 
babywear.  Each  product  has  a  different  colourway,  facilitating 
indentification,  says  the  company.  Mr  Trimster  appears  on  the 
packaging  —  depicted  as  a  friendly  mushroom-dwelling 
gnome,  a  master  tailor  by  trade  —  to  denote  the  quality  and 
design  of  their  products,  Trimster  say.  Trimster  Company  Ltd, 
Portland  Road,  Dorking,  Surrey  RH4  1EW 


Product  Review  continued  on  page  26 


EM 


•  FEEDING  BOTTLES 

•  TEATS 

LATEX,  MOULDED  RUBBER 
OR  LONGLIFE  SUBA  CONE* 

•  COMFORTERS  &  TRAINERS 

•  FEEDING  CUPS  &  PLATES 

•  SAFETY  COT  HOT  WATER  BOTTLES 

WILLIAM  FREEMAN  &  COMPANY  LTD 

Suba  Seal  Works. Staincross.Barnsley  England 

Tel  0226  84081  Telex  547186  . 
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behind  them! 

We're  putting  £4m  in  promotional  expendi- 
ture behind  Paddi  Cosifits  in  1983. 

TVpressand  radio  support  will  be  national  and 
include  our  famous  'hokey  cokey'  TV  commercial. 

Continuous  12  months'  support  will  create 
ever-increasing  demand  from  your  customers. 

It  represents  an  important  new  stage  in  the 
Cosifits  success  story  and  reflects  our  major  invest- 
ment in  the  brand's  future  growth. 

Paddi  Cosifits 

Make  sure  your  stocks  are  ready- order  NOW! 


ItillS?: 


Robinsons  of  Chesterfield 

Chesterfield,  Derbyshire  S402AD.  Tel:  (0246)  31101. Telex:  547320. 


PRODUCT  REVIEW 
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Maws  use  Wipers 
as  'flagship9 

Maws  are  backing  their  teats,  bottles, 
Simpla  tablets  and  Wipers  with  a  £lm 
advertising  and  promotional  campaign. 

Maws  launched  Wipers  six  months 
ago  and  say  the  brand  now  has  16.5  per 
cent  of  the  £4m  baby  wipes  market.  They 
expect  sales  of  wipes  to  increase  by  30  per 
cent  this  year  to  reach  £5. 2m.  Group 
product  manager  Mr  Tony  Grayling  says 
Wipers  is  the  company's  "flagship"  for 

11983.  Beginning  next  week,  15  weeks  of 
television  advertising  will  cover  85  per 
cent  of  the  network,  he  says. 
Changing  bag  boost 
A  changing  bag  promotion  will  be  offered 
to  consumers  during  March/April  on  a 
self-liquidating  basis,  supported  by 
advertising  in  the  specialist  baby  Press. 

Simpla  feeding  bottles  and  Simpla  and 
universal  teats  are  now  the  UK's  largest 
selling  branded  products  in  this  £3. 9m 
market  say  Maws,  with  63.3  per  cent  and 
65.7  per  cent  of  the  market  respectively. 
Press  campaigns  throughout  the  year  will 
feature  individual  products  within  the 
range  as  part  of  a  £300,000  spend.  The 
complete  range  is  supported  by 
Bountyvision  in  hospitals  throughout  the 
UK. 

!     In  a  promotion  on  Simpla  sterilizing 

tablets,  two  pack  fronts  from  the  56  tablet 

|     size  (plus  30p  to  cover  postage  and 
packing)  are  required  to  obtain  one  of 
four  Kiddicraft  toys.  Support  is  from  a 
£100,000  campaign  in  the  women's 
general  interest  Press.  POS  material  will 
include  application  forms.  Ashe 
Laboratories  Ltd,  Ashtree  Works, 
Kingston  Road,  Leatherhead,  Surrey. 

Sudocrem  stocked 
by  9  out  of  10 

Sudocrem  is  to  be  supported  by  a  full 
programme  of  trade  and  promotional 
activity  in  1983. 

Sudocrem,  distributed  by  David 
Anthony  Pharmaceuticals  Ltd  since  its 
national  launch  in  1980,  is  now  available 
in  over  90  per  cent  of  chemists  in  this 
country,  they  say.  Tosara  Products  (UK) 
Ltd,  59  Crosby  Road  North,  Liverpool. 

Wellcome  terms 


Calpol  and  Drapolese  will  be  available  at 
preferential  terms  direct  to  the  retail 
chemist  only  from  Wellcome  consumer 
representatives  from  March  to  August. 
Wellcome  Foundation  Ltd,  The  Crewe 
Hall,  Crewe,  Cheshire  CW1  1UB. 


Mr  Men  relaunched 
as  separate  range 

Jackel  are  to  relaunch  their  Mr  Men 
products  as  a  separate  range  and 
introduce  two  soothers  for  their  Tommee 
Tippee  range. 

From  March  Mr  Men  products  will  be 
marketed  in  new  packaging  with  a 
separate  price  structure  "to  capitalise  on 
the  unique  appeal  of  the  Mr  Men 
cartoon,"  say  Jackel. 

A  Natural  soother  (£0.45)  designed  to 
encourage  oral  exercise,  proper  jaw 
development  and  healthy  growth  of  teeth 
and  ventilated  soother  (£0.59)  of 
conventional  shape  allowing  the  baby  to 
breathe  more  easily,  will  be  added  to  the 
Tommee  Tippee  range.  Jackel  &  Co  Ltd, 
Kitty  Brewster  Estate,  Blyth, 
Northumberland  NE24  4RG. 

Cannon  add 
orthodontic  soother 

Cannon  Babysafe  say  they  now  supply 
approximately  15  per  cent  of  the  UK 
chemist  market  with  their  bottles,  teats 
etc,  and  maintain  a  policy  of  selling  only 
to  non-grocery  outlets.  This  year  the  plan 
to  launch  a  new  orthodontic  soother 
(designed  by  a  dental  sugeon)  and  a  new 
training  cup. 

A  pre-packed  display  unit  containing  a 
selection  of  products  with  a  special 
carriage  paid  offer  is  now  available. 
Cannon  Rubber  Ltd,  Cannon  Works,. 
Ashley  Road,  Lonon  Nl  7  9LH. 


Anebsol  is  the  leading  Pharmacy  medicine 
brand  for  teething  pains  and  minor  mouth 
ailments,  with  a  12.1  per  cent  market 
share,  say  International  Chemical  Co  Ltd 
and  will  receive  year  round  Press 
advertising.  International  Chemical  Co 
Ltd,  Chenies  Street,  London  WC1E  7ET. 


Mother-to-be  Bounty 


Bounty  have  introduced  a  mother-to-be 
Bounty  bag  for  distribution  from  ante- 
natal clinics.  The  service  is  intended  to 
offer  expectant  mothers  free  samples  and 
information  related  to  their  needs  says  the 
company.  Bounty  Services  Ltd,  140a 
Gloucester  Mansions,  Cambridge  Circus, 
London  WC2H8HD. 


Vantage  add  to 
own  label  range 

Vestric  have  added  a  230ml  baby  oil 
(£0.69)  to  their  Vantage  own  label  range. 
The  launch  price  is  £0.62  to  the  consumer. 

The  move  is  a  response  to  numerous 
requests  from  chemists  and  is  the  first  of 
several  new  Vantage  babycare  lines  for 
1983,  say  Vestric. 

The  whole  range  is  selling  well  at 
present  with  cotton  buds  and  nappy  liners 
among  the  most  popular  products 
according  to  Vantage  manager,  Alan 
Turner.  Vestric  Ltd,  West  Lane, 
Runcorn,  Cheshire  WA7 2PE. 


Robinson's  Baby  Foods  wash  'n'  wipe 
"ABC  wallchart" (approximately 
25"  x  I6V2 ")  complete  with  wall 
hanger,  featuring  graphics  from 
Robinson's  packs  is  available  free  with 
ten  pack  tops  and  a  self  addressed 
label.  Offer  closes  February  29,  1984. 
The  company  says  the  offer 
demonstrates  their  strategy  of  what 
has  worked  well  in  the  past  with  new 
emphasis  on  television.  Robinson's 
Baby  Foods,  121  Gloucester  Place, 
London  W1H3PU 
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OF  PRODUCTS 


FRESH  AS  THE  DAY 
THEY  WERE  BORN. 


[  Then  we  designed  the  new 
V  Freflo  teat,  we  didn't  just 
p  there. 

We  designed  a  brand  new 
ige  of  packaging  to  put  it  in. 

See-through  blister 
:ks  that  keep  the  teat 
gienically  sealed  from  the 
jment  it  comes  off  the  pro- 
ction  line,  until  the  time  your 
;tomer  opens  it 

Each  pack  is  octagonally 
aped  for  extra  strength  and 
Section.  Your  customers  can 
Dose  between  the  single 
ster  pack  or  the  unique  new 
uble  blister  pack. 

This  provides  an  exciting 
w  sales  opportunity  for  you. 
the  only  one  on  the  market, 
d  brings  the  cost  per 
it  down  to  a  highly 
mpetitive  level. 

Colourful  and 
ractively  designed, 
3  new  packs  are  supplied  in    a  wider  flange  and  a  new 
ter  cartons  which  convert      improved  shape  for  easier 
nply  and  neatly  into  feeding, 
nvenient  dispensers  to  give         So  you  can  sell  it  with  con- 
u  a  free  eye-catching  and       fidence  as  a  universal 
>hly  profitable  display  replacement  teat  for  any  make 

e  new-style  Freflo  teat  has  of  wide-necked  feeding  bottle, 
en  specially  NEW  STYLE  FEEDER" 

PACKAGING  TOO!   

No  Griptight  display  would 
be  complete  without  the  new 
range  of  Freflo  feeder  packs. 
Stylish,  colourful  and  reflecting 
the  long-standing  quality  of  all 
our  products,  there  is  a  250  ml 
and  125  ml  polycarbonate 
feeder,  and  a  new,  improved 
240  ml  glass  feeder  with  teat 
cover. 

Plus  a  brand  newline.  The 
Freflo  accessory  pack  to  snap 
up  all  those  extra  replacement 
sales. 

For  full  details  of  all  these 
products  and  the  rest  of  the 
new-look  Nursery  range  by 


N  UK  BY  LEWIS  WOOLF  GRIPTIGHT  LTD. 

ILISE  BEFORE  USE 


GRIPTIGHT 


Griptight,  phone  Karen  Brazier 
on  021-472  4211  for  a  free  copy 
of  our  latest  Trade  Catalogue. 


Fekdkr 


ignedwith  \<^f 

AV  T! 


c 

m 

A  RANGE  OF  PRODUCTS  BY  GRIPTlGFf  I' 

Lewis  Woolf  Griptight  Ltd., 
Selly  Oak,  Birmingham  B29  7EE. 


introducing  one  of 
urbmqest  customers 


Around  700,000  babies  are  born  in  Britain 
every  year. 

That's  almost  2,000  every  day. 

These  statistics  are  important  when  you 
consider  that  more  hospitals  use  Gold  Cap 
SMA*  than  any  other  baby  milk  formula. 

It's  hardly  surprising,  therefore,  that  mothers 
who  bottle  feed  their  babies  respect  professional 
opinion  and  purchase  more  Gold  Cap  SMA 
than  any  other  brand. 

It's  that  confidence  which  makes  Gold  Cap 
SMA  far  and  away  the  brand  leader  with  over  . » 
one  third  of  the  total  market. 


Order  your  supplies  of  Gold  Cap  SMA  today. 
And  look  forward  to  a  healthy  growth  in  sales. 

Breast  milk  is  the  preferred  feeding  for 
j^jj  the  newborn.  Infant  formula  is  intended  to 

replace  or  supplement  breast  milk  when  breast 
-4   feeding  is  not  possible  or  is  insufficient.or 
when  mothers  ele<  I  noi  lo  breast  leed 
:    Professional  advice  should  be  followed  on 

[nailers  i  >l  intant  feeding  and  the  cost  ol  (<  irmula 
■■■■■■■    u  msK  lere< I  when  1 !<-■  i< ling  I u  >v\  t<  >  fee*  I  I >al >ies. 


"y  milk-food 


\~A~A  wyeth  Nutrition 
MM  Leading  the  way 

Wyeth  LaU  uau  inrs  (J<  >lm  Wyeih  &  Brother  1  id.) 
.  ]  juten  uinlic  I  .iiK'Souih,  [aplnw, MaidrnhciH.  Berks. 


M  Cap  SMA* 

ride  Marks 


SKIMMED  MILK  WITH  NON-MILK  FAT 


